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me cjiOGs people just what (Key re looking for; a 
experience with a full range oi lights for any occasion. So set up your club or party with Lytequest. 
And the next morning people will still remember the lights, keen il they don't remember anything else. 
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Stanton Trackmaster series of DJ cartridges 
are the best I’ve ever used for hot mixing. 

-Johnny Medley DANCE MUSIC AUTHORITY MAGAZINE 
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plus the complete Stanton line of DJ cartridges, stylii, headphones and slipmats 
call or write; 




STaNTon MAGNETICS, INC. 

The Choice of the Professionals. 1 '' 


101 Sunnyside Boulevard Plainview, NY 11803 


Phone (516) 349-0235 Fax (516) 349-0230 












Trigger-happy D Js 
shoot it out on 
the Internet! 

From lime to time I have written letters to the editors of various publica¬ 
tions to offer my viewpoint on an issue. While 1 believed they were carefully 
thought out, I would usually sleep on them and take a last look the next 
day. Most ended up in the trash when I realized my points were often 95% 
emotion and 5% intelligence, not something I would want my name at¬ 
tached to. 

Times have changed. We now have the opportunity to make fools of 
ourselves instantly in front of the whole world... on the INTERNE !! You 
may he right, you may be wrong, but who cares? Now you can be the 
world's next foremost authority on anything! Through the Internet you can 
have the false sense of security that you are: 

A. An anonymous and powerful expert in your Field. 

B. A non-anonymous and powerful expert in your Field. 

Should you choose to respond to an issue, there's no trash can the next 
morning, no opportunity to rethink, change, or retract what you've said. 
You arc dragged deeper and deeper into a hole you never planned to dig. 
You are now part of an ever-enfolding soap opera playing out before your 
very eyes, and you can end up with a starring role in a production of the 
theater of the absurd. Just maybe you enjoy it. 

Recently, a DJ company was thrown into one of the internet's "Kanga¬ 
roo Courts" a/k/a newsgroups (Where to Find them: See p. 16) complete 
with his competitors on the sidelines trying to tighten the noose. There 
were no rules, no judge or jury. No one cares about facts. 

It was like the Wild West all over again as the high lech lynching was 
carried out to the delights of the cheering crowd! In our traditional legal 
system the case would have been thrown out of court; technology, at this 
point, has outpaced the law. As of late, some energetic authors have been 
trashing l)f suppliers, and in one incident, this magazine. We were ac¬ 
cused of having actual DJs on our writing staff! 

I know there will be those of you expounding on the astounding benefits 
or perhaps the apocalyptic significance of this stunning technology for the 
human species. 1 have to hope and assume there will be more sanity in the 
future. But by the unbridled freedom that is part of the system itself, 1 only 
see it getting worse (or more interesting, depending how you get your kicks). 
It appears there's not that many DJs participating at present, so we’ll wait 
and see. The party’s begun... and most of the guests haven't arrived yet. 
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C RES T AUDIO 



The new CA Series brings Cres,t performance ond 
reliability to the dedicated professional who's in the market 
for serious amplifier value. The CA Series offers substantial 
power ;CA6-60Q wotts per channel into 4Q, CA9-900 
watts per channel into 4£1, CA12-1200 watts per channel 
into 412] while maintaining the precise, accurate sound the 
world has come to expect from Crest Audio. 

Compare the sound, then compare the value. You'll find 
yourself making the same choice as touring professionals. 



68% of the USA’s largest 
sound companies use 
Crest amplifiers. 
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Totals are over 100?#; some respondanls mentioned more than one brand. 


Call one of our Crest office locations for the name of the representative or distributor nearest you, 

CREST AUDIO INC. 201,909.3700 Fax 201.909.8744 CRIST AUDIO EUROPE 44+10)273.325840 fax 44+(0) 273,775462 
CREST AUDIO GmbH 49+10)2)73 915450 FAX 49+|0)2173.l6B247 CREST AUDIO ASIA 65+737.2536 FAX 65+737.2523 
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By Robert A. Lindquist 
Mobile Beat Editor-In-Chief 


In past issues, Mobile Heal has reporied 
on the RIAA (Recording Industry Asso¬ 
ciation of America) efforts to end the 
manufacturing and sale of illegal DJ com¬ 
pilations, remixes and mix tapes. While our 
approach to this controversial subject has 
always been on the side of DJs, there are 
always a few who feel that if they shoot 
the messenger (i.e.: cancel their MR sub¬ 
scriptions) the problem will disappear. This 
has not happened. Now we are obligated 
to tell you of recent actions by the RIAA 
which show an increasing awareness of, 
and intolerance to. the activities of some 
DJs and DJ services. 


Copyright cops 

I he objectives of the RIAA are often 
confused with those of ASCAP. BMI, and 
SESAt \ Where the latter three groups arc 
primarily involved in collecting fees from 
venues for the actual public performance 
of copyrighted material, the RIAA is the 
recording industry’s watchdog over unau¬ 
thorized duplication of sound recordings. 

Simply stated, whenever anyone makes 
a copy of a recorded work, be it to sell or 
use as pari of a DJ library, they must have 
permission (license) from those who own 
the rights to that work. To do so without 
permission denies the original creators 
their due compensation. Regardless of how 
you personally feel about it, the fact is. 


those in the music industry who create 
the music are the backbone of the DJ in¬ 
dustry and deserve their paycheck or 
creating music, just as we DJs deserve to 
pick up our checks at the end of the night 
for playing it. In the eyes of the RIAA, 
there is no valid reason for making your 
own copies of sound recordings for per¬ 
sonal profit. It is stealing. 

Enforcing the issue 

High on the RIAA’s agenda to educate 
and discourage CD and tape piracy has 
been the mailing of over 600 cease-and- 
desist letters to DJ services (apparently 


selected at random). But with over 60,000 
DJs in the II.S., this mailing reached less 
one percent, barely scratching the sur¬ 
face. So, many DJs remain unaware as 
to what they can and can’t do with re¬ 
gard to duplicating recordings for DJ use. 

In April of 1994, the seriousness of the 
matter moved to center stage with the 
arrest of an alleged major manufacturer 
and distributor of unauthorized DJ dance 
mixes. Last year the RIAA assisted in 
seizing more that 27,000 alleged pirate 
dance mixes from various sources. 

The RIAA has now added DJs mak- 


Fur mure on this tuple see 
Music News- Page 30 
Remix Rave- Page 35 


ing or using illegally-copied (pirated) mu¬ 
sic libraries and compilations to the active 
hit-list. In March of this year, the RIAA's 
anti-piracy unit, acting with various law 
enforcement agencies, seized over 6,000 
alleged pirate CDs and cassettes in three 
raids involving DJs and DJ services in 
Pennsylvania and New Jersey. A CD re¬ 
corder and additional equipment and 
recordings worth nearly $200,000 was also 
seized. 

The materials included largely CD eom- 
pilations of sound recordings by 
contemporary artists such as Madonna, 
Prince, Rod Steward, Eric Clapton. Garth 
Brooks and others. If convicted, the defen¬ 
dants face fines of up to $250,000 and up 
to five years in jail. So obviously, the RIAA 
has taken a much more aggressive posture 
toward ending this type of illegal activity. 

DJs need rights too 

Without recorded music, a DJ is effec¬ 
tively out of business. It's unfortunate, yet 
common (as detailed by our DJ Nightmare 
on page 98), for a jock to lose thousands 
of tracks in a single break-in or holdup, 

For many DJs. having a duplicate li¬ 
brary on standby “just in case” is essential 
to meeting obligations. Ilow'ever. this too 
is a violation of copyright law and it does 
carry a certain amount of risk. Being able 
to make recordings legally, for use in our 
own DJ services, would be a major ben¬ 
efit. However, that’s not the way the laws 
are presently set up, so the RIAA will con¬ 
tinue to search for anyone using pirated 
recorded material. 

On the other hand, to sav the associa- 

■ 

tion is staffed by totally heartless ogres on 
a witch hunt to shut down every innocent, 
unsuspecting DJ service would be an ex¬ 
aggeration of what happens in the real 
world. While making even a single dupli¬ 
cate of a copj righted sound recording is a 

cant’d page 10 


a 



iracy in the record business applies to the 
unauthorized duplication of CDs, tapes and 
records, without the permission of the record 
companies.” From This Business Of Music, by Sidney 
Shemel and M. William Krasilovzky 


J 
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working every week. 
Conte on over here and 
listen to some REAL 
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More Punch, More 
Power, More Boss/ 
And these are 
SYSTEMS, designed 
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gig. Check it out! 
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violation of copyright law, the indication 
is that the RIAA is most interested in com¬ 
ing down on DJ services and 
manufacturers grossly violating the law 
by mass producing compilations either for 
sale to other DJs, or for use in their own 
multisystem services. 

Can a compromise be reached? In 
Canada, record companies have recog¬ 
nized the unique requirements of DJs and 
have worked with them to create a fair 
DJ license which allows DJs to rerecord 
music as they choose. Sources at the 
RIAA, however, tell us that antitrust laws 
in the U.S. have made creating such a li¬ 
cense here a monumental challenge. To 
the record industry, DJs represent a mere 
speck of the total consuming public. How¬ 
ever, if the record companies could 
analyze the impact DJs have on promot¬ 
ing their product, be it a new release or a 
greatest hits package, they might develop 
a new appreciation. They would llnd that 
creating a situation where DJs could 
freely copy recorded material would not 
only work to their benefit, but also be 
profitable. 

Protect yourself — 
read the small print 

If you believe your DJ library is 100 per¬ 
cent clean of illegal recordings, you may 
be surprised. Once pirate recordings get 
into distribution, they can show up virtu¬ 
ally anywhere. There are some red Hags 
you can look for. The most obvious re¬ 
late to the display of the copyright 
symbols (small case "c" and “p" usually 
in a circle ©) somewhere on the packag¬ 
ing or disc. While not definitive, the lack 
of these symbols, particularly on domes¬ 


tic product, should raise suspicion. 

If the compilation in question is made 
up mostly of recent material, and is not 
an import, you may be asked to sign some 
type of agreement in order to purchase 
the disc. If the material on the disc is 
properly licensed, licensing fees should 
be included in the price. This allows you 
to use the disc as part of your DJ activi¬ 
ties. but you will probably have to give 
your word, in writing, that you will not 
resell it. 

Before you sign any agreement, read 
the small print. Whether it is stated or not, 
find out who has obtained permission and 
authorization to use the songs on the re¬ 
cording and who is responsible for paying 
the license fees, or other applicable fees, 
on the songs used. 

If you are responsible for paying the 
license fees, be certain to find out how 
much they arc and who you pay them to. 
f ailure for you to pay the licensing fees 
in a timely manner could create a very 
uncomfortable situation, to say the least. 


Speak your mind 

While it may appear the DJ industry is at 
a stalemate with the record industry over 
the issue of duplicating recorded mate¬ 
rial, the door is open for change. Before 
other DJs end up facing fines or jail terms 
for violating laws they may or may not 
even know exist, let’s offer the RIAA the 
benefit of knowing the consensus of opin¬ 
ion. Let us know how you feel about this 
matter. Do you feel DJs in tlie lT*S- 
shouId be allowed to freely record their 
own CD and cassette compilations? 
Would you be willing to pay a fair and 
equitable licensing fee for the freedom 
to do so? Possibly you think things are 
best as they are, if so, let us know*. Or 
maybe you have another possible solu¬ 
tion to this problem. One thing seems for 
sure, it does not appear the situation is 
about to go away. 


. 1 ' 


Send your comments to: 
Mobile Beat, The DJ Magazine, 
P.O. Box 309, East Rochester, 
New York 14445. 

Fax716-385-3637, ore-mail 
MobileBeat @ AOL.COM. 
Your comments may be 
reprinted in “Feedback, ” 
and forwarded to the RIAA. 
(Anonymity respected) 


The Highest Tech DJ 
Dealers on Hie planet 

These dealers stock and demonstrate MTX 
DJ mixers, MTX Soundcraflsmen ampl i tiers, 
MTX speaker systems and MTX accessories. 
The best places to audition MTX are... 


Altoona 

DJ’s Hock N‘ Roll..(602) 275-0654 

Calfomla 

Astro Sound & Lighting - Glendale-(BIS) 549-99 T 5 

Koot ine, - Satinas .... ....(408) 424^4125 

L.A. DJ Center - Downtown LA.(213) 628-4701 

Music Power - San Diego.(619) 5B2-2500 

Pro Sound & Stage * Orange County . J714) 530-6760 


Quality Electron cs - West Hollywood . (213) 656-2475 

Colorado 

Harms Sound Labs ............... (303) 482-0338 

Connecticut 

Connecticut DJ Supply.,, . ,(203) 230-2449 

DfuT a Eir I? 

B&B Educational Music ........... .(302) 697-2155 

Florida 

Abney's Music Center - Orlando ,... .(407) 898-3155 
Disc Jockey Store Ft, Lauderdale... (305) 564-3594 

In the Dare - Ft. Lauderdale..(305) 584-2091 

Partytime Productions - Orlando.(407) 246-6555 

Tech-tronics - Cape Coral.(813) 458-3049 

Georgia 

Seriously Sound Inc,.. (404) 9B6-0346 

Ifl nob 

&asco Music - Chgo ..(3V2) 2B6-5900 

Bridgewater Custom * Harvey...... ,(708) 596-0309 

Century Electronics * West Dundee .. ♦ (708) 42B-070G 

Clark Midwest Stereo - Chgo .. (312) 929-5523 

Loop Electronics - Chgo.(312) 236-0741 

Pro-Min - Des Plaines...(708) 298^8855 

Soundz Audio & Lighting * Chgo .., , (312) 871-9044 
Super Dance Arlington Heights .... (708) 577 1234 

Windy City Music Glenview .,.(708) 486 8000 

Indiana 

Speakerworid - Ft. Wayne ...__ (219) 745-1016 

Moore Music - Evansville (812) 479-9595 

Music House - Bloomington_... (812) 332-3018 

Iowa 

Creative Entertainment. ... (712) 255-9757 

Kansas 

Audio lite .... (316) 342-3345 

CDI * Wichita ....... , , (316)688-5059 

Massachusetts 


OJ 1 Stop ..... (508) 620-0996 

Electronics Bargains - Brockton_ (508) 5848255 

N.E.S.T....(617) 43 B-1786 

Pawprint Systems... (413) 733-5505 

Michigan 

Bay Music ■ Saginaw.(517) 799*3443 

OJ Supply - Oarkston ...(313) 673-0099 

DJ Supply - Troy (313) 683-37S9 

Pro Audio - Grand Rapids . ....(616) 538-8585 

Top Ten Inc..., ,.... (517) 7B1-7235 

Minnesota 

Metro Sound Si Lighting.. (612) 647-9342 

Missouri 

Alobars...,.... (314) 647-5252 

Aries Company...(314) 664^6610 

Seventh Heaven - Sedalia (816) 826-4382 

Seventh Heaven - Kansas City...... (816) 361-9555 

Troutman Music.. ,(816) 232-6101 

Nebrask a 

Midwest Sound & Lighting ... (402) 393-8028 

New Jersey 

DJ Distributors * Turnersvit e ... ... .(609) 232-6222 

Meg Radio. (201) 642-2840 

Musically Yours - Rochelle Park__(201) 843-1606 

M jsicmakers - Wall.............. (90S) 681-7469 

Sam Ash Music Centers - Paramus . ,, (201) 843 0119 
Sam Ash Music Centers - Edison .... (908) 572 5595 

Sam Ash Music Centers - Cherry Nil.. (609) 667 6696 

Sim-Q-Rama Sound.... (201) 790-6772 

New York 

Abracadabra __ .(516) 667-2300 

Audio Pro. ..(212) 354^1492 

Audiotown ... ,(71S) 295-0180 

Canal Hi Fi.. (2121 92S-6S7S 

Central Audio...(718) 941 -2483 

Dyckman Electronics . ...(212) 304-2000 

Hi R Electronics..,(718) 478*7777 

Proline Electronics - Brooklyn ....... (718) 260-B888 

Hissing Electronics ............... (71S) 658-4686 

Sam Ash Music Center - Manhattan ,. (212) 713-2239 

374 Canal Audio ,.....(212) 226-6426 

North Carolina 

Creative Acoustics. 1919) 823-1875 

Ohio 

Midwest Music - Cincinnati........ .(513) 631*8318 

Sound Ideas - Columbus..1614) 263-3720 

Pennsylvania 

Armand Records - Philadelphia ...... (215) 592-7973 

Cintioli Music Philadelphia,,. ,..(215) 533 2050 

For DJ's Only -Wilkes Barre ..(717) 823-5233 

Pars Music - Philadelphia.(2151 743-2259 

Sound of Market Street - Ph Hy...... (215) 925-3152 

Steel City DJ Supply - Pittsburgh.. ., (4121 882-8997 
Texas 

Crossroads Audio - Dallas .... .(214) 358-2623 

Parker Music - Houston ..*.(713) 820-0031 

Utah 

Van Wagenen Music ....... {801) 373-0630 

Virginia 

Venus Stereo. {703) 685-5311 

Washington 

Melody Music . . ..... (206) 946^3048 

Wisconsin 

Full Compass Systems.. (608) 271-1100 


Central & South American Export Agent 

Tropical Music & Lighting ......... {305) 594-3903 
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The headphone jack 
is LOUD! Twice the 
power of other 
mixers. I can finally 
hear what I’m 
cueing instead 
of what 
I'm play* 
ing. It 
cranks! 


i ■ 
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8 seconds of 16 bit 96 kHz sampling 
time (better than any keyboard), 
means I can loop any phrase (no 

matter what the 
tempo), and no one 
can tell the differ¬ 
ence. It’s 100% 

I fresh! 


The dual stuttering digital 
sample lets me sample, 
echo, delay, and loop any 
EQ’d input of the mixer, 
then separately re-EQ it. 
A karaoke jock's 
dream! 


CUT p-l T 
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This 
year, 

I gave 
up turn¬ 
tables and 
mostaccioli. i 
switched the 
phono inputs 
to extra line 
inputs. Very 
smart! 


t* ■ £"■« 3 

a. 




With 
individ¬ 
ual EQ’s 
on every 
channel, my 
wireless and 
hardwired mics 
finally sound 
the same. 

YES! 


M I X Soundcraflsmen mixer 
family lets you pick the gear 
that’s right for you. Pour 
different sampling mixers 
means the right features 
for the DJ that you are. 
i ’ower amplifiers, speaker 
systems and accessories. Not 
for the wimpy. Definitely the hottest DJ gear on 
the planet. 

Call about our new training video, DJ Sampling 


* * 


\ 

* * ' 


101, 


mSCSOUNDCRAFTSMEN 


4545 E. Baseline Road * Phoenix. 




n£ Oju 1 


tcm 


UUZ 


fiS * j th m 

ftiifMiilKt 




*. V, 


E tOMlmiLQ 




J. 


■wiwreft 


The second stutter 
button lets me 
mark my 
sample. 

MTX calls it 
dual stuttering. 
Totally def! 


VTV 


Crossfade cueing 
is essential 
for lightning 
mixes. It’s 
all that! 
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Shots! 


You, too, can make the cover of Mobile 
Beat! Send us a crisp, clean, color photo of 
yourself in action at a mobile performance. 
Find your face on the cover of our D/j ’95- 
96 issue! To be eligible, photos must be 
received by September 22, 1995! ^ 
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ASHLV lias hern the world's leading authority in electronic crossover 
tirltnokigy sin tv 1072. So, when we decided to offer a crossover input 
opium as part of our new PowerCard Series of amplifier accessories, we 
knew exactly what would Ik* exjHtlctl of us. Exclusive features like our vari- 
abk- phase controls tliat allow up to 360 degrees of adjustment between die 
high and low outputs (equivalent to a 1.23 ms lime delay when crossing 
over at SOOHzJ. A wide range of crossover I equenries can he easily select¬ 
ed by changng internal resistor networks, and our unique Output Mode 
Switch allows lor either biaiupcd or dedicated sub woofer operation. Cl) 
bom I Q is switch selectable, and we even provide au\ outputs for 
connection to othrr power amplifiers in your system. Why compromise fea¬ 
tures, function, and performance when selecting a crossover-amp combina¬ 
tion? < toss over to a package that offers it all * ross over to ASII LYl 
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Ballroom Mania 


What a pleasure to finally sec an article 
on ballroom dancing (May 1995). 1 was 
beginning to think I and my seven col¬ 
leagues of northeastern New Jersey are 
the only ballroom DJs in the country. 

In the last issue, the author of the Ball- : 
room Dancing article, Neil Howard, groups 
all levels of ballroom dancers together.!, how¬ 
ever, see three levels: Competition, studio 
(formal), and social. Competition dancers 
spend big bucks on lessons, shoes, and fancy 
clothing. They don’t want to hear jokes, or 
see lots of flashy lights. They take their danc¬ 
ing. music, and floor quality very seriously. 
They rarely look like they are having fun. 

Studio dancers spend a fair amount on les¬ 
sons, but most of them vv ear ordinary clothing 
and dancers shoes. They take their dancing, 
the floor, and the music seriously, but they ' 
have a bit more fun than competition danc¬ 
ers. Lights and jokes aren’t necessary. 

Social ballroom dancers are different. They 
are less skillful, less critical, and their cloth¬ 
ing is about the same as a studio dancer's. You 
usually find them at places serving alcohol. 
They are relaxed, and simply out for a good 
time, I 

Competition and studio dancers don’t have | 
to be told what the dance is. Neither do social 
dancers if the beat is strong and unambigu¬ 
ous. It's clear from Howard's comment and 
song list, especially the rhumbas, cha chas and 
sambas, why he announces the dance type — 
He plays for social dancers. He plays Ameri¬ 
can versions of i ,atin dances and the beats are 
ambiguous mixtures of two dances. For ex¬ 
ample, I dance a rhumba, not cha cha, to the 
Drifters’ version of Under The Boardwalk. 
Madonna's La Isla Bonita cun be mistaken 
for a disco, instead of a samba. And the Bee 
Gees’ How Deep Is Your Love sounds as much 
like a hustle as a rhumba. If Howard played 
Latin music by the bands listed below, or by 
authentic Latin bands, he would not have to 
announce the dance types. 

The best music for studio dancers is per¬ 
formed by generally obscure European bands 
(Hugo Strasscr, Gunter Noris, Ross Mitchell, 
Tony Evans, Sydney Thompson. Ambros 
Scclos) and Claude Blouin of Canada. Their 
albums are available usually only from com- 
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Rink Think Feedback On-Line 

I’ve been a DJ for eight years and Mobile Beat always gives me fresh 
ideas. I especially enjoy Maxwell's "PSWCDTIT column, and I refer 
to it frequently. 

I work at a roller skating rink, I've found this to be a great gig for 
testing songs (which work and which don't) and prospecting for 
clients (the owner doesn't mind—after all, she gets a professional 
DJ instead of some Metalhead kid). As I'm sure there are other 
Mobile Beat readers who spin in rinks, I'd like to find out what other 
rink DJs do that work for their crowds! 

Bren Lafferty, East Freetown, MA 

Handy Work 

In response to the letter by Robert Hand regarding the lyrics of some 
songs: It is often hard to find “clean" versions of songs. If you can’t 
find a clean version at any local stores you should check to see if the 
song is available through one of the subscription services available 
to DJs such as PowerTrax or Promo Only. I'm pretty sure they only 
release versions edited for airplay. 

If you really feel that you need to play a song with questionable lyrics 
you could use the line/phono switch to do sort of a transforming 
effect by switching it back and forth. This sometimes is enough to 
break it up to make it unnoticeable. If you have a good sampler you 
could also try to play a sample over it to drown out anything that may 
be offensive. 

In most circumstances I have found it just as easy to explain that the 
song is offensive to others or that ft is not allowed to be played. This 
usually seems to be enough. 

Mike Hennon, Dance Traxx Pro DJ Service, New Castle, PA 



/ Mobile Beat welcomes your 
comments and opinions 
Write: Mobile Beat, P.0. Box 309, 
East Rochester, NY 14445*0309 
Fax 716*385*3637 or 
E-mail: MobileBeat@AOL.COM 


panics specializing in ballroom music, and at inflated prices. (Many 
ballroom competitions have vendors who sell ballroom music, with 
provisions for listening before buying.) The music is in strict tempo, 
right from the beginning to end, and usually is instrumental. (Serious 
dancers believe that song with vocals in general have less even tempo.) 
Most of the bands listed above are all full orchestras, with powerful 
exciting beats and the proper tempos for serious dancers, 

Raymond Kostanty, Wood-Ridge, NJ 

Keep it clean 

In response to Robert Hand's letter from the February/March ‘95 
issue, I struggle with today’s music, trying to find the best, most 
danceable and motivating tunes. I draw the line with "rude, crude, 
lewd, or disgusting" songs, I believe that, when all is said and done, if 
a DJ plays a great mix of great songs, that don’t have offensive lyrics, 
most people will have a super lime and will forget about the one or 
two songs not played due to content. 

I explain my stance up front with my customers. I have earned a 
lot of respect for this conviction. Some people may call it sell im¬ 
posed censorship. I call it being selective. I have yet to get any 
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complaints during my seven years of DJing. 

Tom Matteson, Lurav, VA 

tl is what it is 

In reference to "Not Segcr Again.” (April/May issue ) any sur¬ 
vey-based research is limited to the data received. Research can be 
‘area tainted’ if more surveys are returned from one location than 
another. 

My most requested song is "The Electric Boogie” also, but be¬ 
fore its release, the most requested song was "Celebration" by Kool 
& The Gang. Then “Old Time Rock & Roll" became the most re¬ 
quested. These three songs have always been the top 10 requested 
songs in my area. 

The Top 200 is great, a fantastic marketing tool. None of my cli¬ 
ents have ever questioned its authenticity. It is simply the best 
available nationwide research on music played by mobile DJs. 

As for which artist and what song will be No. 1, 1 really don’t 
care. Mobile Beal has done an awesome job and the Top 200 re¬ 
mains an effective marketing tool, and that I do care about. 

Craig Taylor, C&T DJ Service, Middletown, MD 

Hey advertisers... what about us? 

If your company is using a I -800 number, and you do not adver¬ 
tise your local number as well, you might be missing out or some 
very good Canadian sales, since most 1-800 numbers in the United 
States don't work in Canada. 

If Canadians are willing to pay the dollar difference, shipping 
costs, duties (and the phone call), surely U.S. companies would like 
the extra business and should make the extra effort to provide a phone 
number Canadian’s can use. 

Stan The Music Man, Stan Minoqite, Ontario, Canada 

Can I have this dance? 


Here in the San Fransisco Bay Area, the new "Electric Slide" 
(Mobile Beat, March 1995) is known as the "Power Jam ", performed 
to Michael Jackson’s “famin’” on the pop side and Toby Keith's “A 
Little Less Talk and a Lot More Action" in country clubs. For the 
past couple of years. I've taught this dance in my country line dance 
classes with moderate success. Most students find it somewhat chal¬ 
lenging to assimilate, precluding me from including it in DJ 
presentations. 

Also, referencing DJ Mai Monroe’s “Tush Push" song sugges¬ 
tions. in the Bay Area, John Michael Montgomery’s “Be My Baby 
Tonight,’ 1 iarth Brook’s “Ain’t Coin' Down til the Sun Comes Up." 
and Carlene Carter's “Every Little Thing" score big for the Jim Ferro- 
choreographed dance. The Tractor’s “Baby Likes To Rock It" is 
employed for the "Berlin Boogie” and “Rock It" with George Strait's 
"Fireman” the tune for an intricate 96-step dance called — you 
guessed it — "The Fireman.” 

Mike Ficher, Dance Express, San Mateo, CA 

I'd like to thank the academy 

1 owe Mobile Beat the success of my newly started DJ service. 
Without your magazine I would have been bagging groceries, like 
every other 17-year-old here in my small town. But now 1 have the 
ultimate part-time job. Without your articles, play lists, and the wealth 
of respectable advertisers I would not he having such a good time. 

Kemal Canlav, Millis, MA 


Tips N Topics for your small business 

It's not D is ley, 
but they're 

working on^s 



; With a computer and a modem, you can now get federal tax 
forms and information online via FedWorld, a service that 
provides free public access to federal government informa¬ 
tion. 

Through FedWorld, you can access Interna! Revenue In¬ 
formation Serviced (IRIS) bulletin board to download and 
print forms, publications, and monthly newsletters. Once 
printed, online tax forms can be filled in and mailed just like 
standard forms. This means instant access to forms and in¬ 
formation that previously would have taken days or weeks 
to receive. 

FedWorld can be dialed direct by setting modem parity to 
none, data bits to 8, stop bit to I. terminal emulation to ANSI, 
duplex to full, and communication software to dial (703) 321 - 
8020. FedWorld also available over the Internet by setting 

| die telnet to ftp.fedworid.gov (192.239.92.205). 

Technical questions regarding FedWorld and IRIS can be 
directed to the FedWorld helpdesk, 24 hours a day, at (703) 
487-4608. 

Creating successful brochures 

Would you like some techniques, based on research, that will 
help you create successful brochures? Here arc seven: 

• Use a single visual on the cover. Research shows that one 
large photo works better than several small ones. 

■ • Place the cover headline below the photo or illustration. 
You’ll get about 10 percent more readership. Tip : Treat the 
cover like an ad. 

• Try giving your headlines news appeal. More than 21 

i percent of readers recall headlines that contain news. Ex- 

■ ample: “Nine out of 10 brides are happier when they book 
us." Just be sure the "news” is true. 

• Consider using quotes. Their use in headlines, subheads, 

■ text, or call-outs can generate up to 28 percent more recall. 

• Provide plenty of information. One of the main complaints 
from readers is that brochures fail to provide enough facts 

! and data needed to make an informed decision. 

• Try a Q & A approach. Questions and answers help to 
acknowledge and overcome sales resistance. 

• Use captions and place them under photos. Next to some- 

1 thing on the cover, captions arc the best-read item in a 
c 1 

brochure. And readers expect it) see them under photos. 

i Source: Communications Briefings 
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: Lassie’s greatest hits 

Had one of those shows lately when you felt it had “gone to the 
dogs’ ? Or maybe you have a veterinarian’s Christmas party 
(booked. Either way you can now have all the music you need 
Ion a single source; “Doggone Country... All Time Favorite 
f Country Songs about Dogs." Merged together are unique, vin- 
tage country/bluegrass songs from as far back as the 1920s, 


along with more recent recordings. The 
results are an eclectic array of material 
gathered from outstanding artists, in¬ 
cluding "I Found My Best Friend In 
The Dog Pound" by Burl Ives, and the 
legendary “Where lias My Little Dog 
Gone" by the Hoosier Hot Shots. Hus 
is one of those discs you may never use, 
but if the rare opportunity came up where you could use it 
once, your clients would never forget it. Available through 
CMH Records, PO Box 39439, Los Angeles, Calif. 90039; 
(213) 663-8073. 

The secret formula to a well-rested DJ 

You got in last ntgiii at 4 a.m. from a gig and the alarm rings 
at 7 a.m. for the daytime job. Now, if you normally go to bed 
at midnight and you go to bed at 8 p.m. tonight you'll be 
back even, right? Wrong... in the first place, you know there's 
no way you're going to bed without watching “Horne Im¬ 
provement." Fear not! According to June Fry, director of the 
Sleep Disorder Center at the Medical College of Pennsylva¬ 
nia, you actually need only one-third of the sleep you lost to 
restore your body’s sleep quotient. The catch is, you must 
compensate for sleep loss ASAP. So, it you are continuing to 
overextend yourself, this formula fails. 
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Perks. Shows. 
Association News and 
our next D/J cover. 

Top 200 on CD... what (to you think? 

Mobile Beat's Top 200 is the hottest chart of songs played by mo¬ 
bile DJs. Would you be interested in having a multi-CD box set ol 
the lop 200 DJ hits, digitally remastered? Let our R&D dept, know 
- Call 800-TMC-SOUND! 


Free sampler CD+G 

Pocket Songs is offering a free SCREEN TRACKS sampler CD+G 
disc to Mobile Beat readers. To get yours, clip, complete and send the 
coupon in the last issue (April/May) or send your business card with 
your name, address, city, slate and zip code to Screen Tracks, 50 Ex¬ 
ecutive Blvd. Elinsford, N.Y. 10523-1325. Request the Screen Tracks 
sampler as seen in Mobile Beat! 

Photo finish 1895 

It’s tradition that the cover of our annual D/J (December/January) is¬ 
sue features photographs of Mobile Beat readers. If you’d like to be 
on this year’s cover, send your photo in now! You'll have the best 
chances of gening chosen if it’s a good, crisp, high quality color photo 
and you are performing (as opposed to posing). Action is good, funny 
is better! Gel your best photo in by September 22. 1995. 


$100,000 recording contra cl ottered 

Karaoke America and Speedway Records have launched The Fast Track 
To Fame karaoke contest with a recording contract as the grand prize. 
The contest is looking for singers to provide lead vocals for "Race¬ 
track Songs," a niche that is gaining popularity among N AS( 'AR racing 
fans. For an info pack and list of KA affiliates, call: Fast Track To 
Fame: 910-760-1380. 


TWo big events for club/bar 

Nightclub & Bar Expositions fur club, tavern and bar professionals 
offer a packed exhibit hall with the latest products and services plus 
promotions and marketing seminars by leading experts and consult¬ 
ants. This Summer’s event, set for June 25-27 at the Stouffer Waverly/ 
Cobb Galleria in Atlanta, Ga. promises to deliver all this plus new 
events for DJs such as a seminar or DJs and dance music, and a Na¬ 
tional DJ Spin-off, sponsored by the Dixie Dance Kings, Look for 
Mobile Beat at booth #449. For further information, call 800-247-3881. 

ON TAP, also dedicated to the nightclub, bar and hospitality 
industries, will be held October 22-24 at the Convention Center in 
Atlantic City. N.J. Peter Yakalis, show manager, says. "Rais, night¬ 
clubs and taverns arc constantly upgrading to gain a competedve edge... 
this makes this trade show an extremely valuable source of new ideas 
and resources.” Over 150 exhibitors arc expected, showcasing sound 
and lighting gear as well as bar equipment, food, beverages and other 


Online Update: 

A growing number of Oh hove waxed up their internet surfboards and taught a wave on the info-superhighway (see 
'froth One, page 6, this issue). It you are among the growing number of spinners in hyperspate, join its! Chetk out 
these electronic DJ gathering plates. 
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related products. ON TAP will include a three-day conference pro¬ 
gram with 25 seminars by leading educators, writers, and industry 
professionals. For more information, call 800-829-3976. 

CT. DJs setting standards 

The Connecticut Professional Disc Jockey Asscociation is looking to 
hook up with other pros to discuss common problems and share ideas. 
According to CPDA president, Mark R. Richard. “The association was 
formed by DJs to improve the quality of DJ entertainment and main¬ 
tain the highest standards of professionalism and integrity.” While 
requirements for membership specify a minimum of five years experi¬ 
ence, the association distributes a free newsletter to over 200 member 
and non-member DJs statewide. The monthly newsletter is a mix of 
association activities, w'ith tips and hints of interest to all. For more 
information on CPDA membership, call 203-528-4869. 


WMC10 gathers good turnout, great weather 

Indicators are the 10th annual Winter Music Conference (March), at 
The Fontainebleau in Miami Beach, was among the most successful to 
dale. A high point was the artists' panel which was best attended, most 
intelligent and long, at nearly two hours. Moderated hy Bruce Carbone 
of Mercury Records, the panel covered production deals, fashion 
choices and manager/agent/artist relations. Artists on the panel included 
Barbara Tucker, Crystal Waters, Living Joy. Staxx Of Joy, and Billie 
Ray Martin. Winners of Dance Music Awards included: Davey Dee- 
Best Promoter at Major Label (Arista), Real McCoy-Bcst Hi-NRG 12", 
Craig Mack-Best Rap 12”, La Baby face-Best Producer (Courtesy- 
TRAXnel BBS). 

Superbowl TExpo 


With hoth NFL teams on the sidelines, Texas Ills found Superbowl 
Sunday perfect for a DJ Expo! So the Greater Houston Area Mobile 
Association staged DJ Expu 95. The event, which attracted spinners 
statewide, was held at LD Systems facility, Houston. Factory reps 
showed off all types of gear from foggers to intelligent lighting, to 
sound systems. DJs who made it a day picked up tree prizes including 
a F-IQO fogger, an Audio Technics w ireless mic, a Numark mixer, a 
mirror ball kit and a LP roadca.se. GHAMMA is planning another DJ 
Expo for this fall. For information on GHAMMA call 713-869-6100 
or 713-568-2057. 
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How-To videos from BMP emphasize Bar and Bat 
Mitzvahs, but basics apply to any big event 



What’s a major mobile entertainment pro¬ 
duction? How about this setup for a 
weekend booking: two DJs, one MC, 
seven party dancers with stage costum¬ 
ing, a three-tier stage w ith two multi-color 
lit dance cages, a six-color computer 
message board, a neon request and dedi¬ 
cation board, a deluxe overhead light 
show with fog and 1,000 props and give- 
a-ways. Much of it may seem extensive 
for a DJ working in Casper, Wyoming, 
but by seeing what goes into a major 

show, you can take 
any or all the pieces 
and work them in as 
it fits in your mar¬ 
ket. 

BMP Produc¬ 
tions, previously 
best known for 
their DJ spe- 
t cialty CDs, has 
recently en¬ 
tered the video 
market with their 

/ I . release of the “How 
/ To" series, with the 
emphasis on bar and bat 
mitzvah productions, lie 
live videos cover the full 
range of what goes into a 
major DJ production as 
applied to a bar mitzvah, 
but could be incorpo¬ 
rated in any type event 
of this magnitude. The 
whistles-and-bellis de¬ 
scription above is 
BMP’s Showcase 
Package, and it’s the 
most pricey of five packages the company 
offers. The Standard Package offers your 
basic DJ/MC with sound and lighting, bill 
you get the idea from the videos how to 
get from Level One to Level Live. 



Roll The Tape 

The videos arc meant for instruction. 
If you want to expand into the lucrative 
bar/bat mitzvah market, you must be fa- 
miliar with the traditional religious 
ceremonies to be the host. Each aspect of 
the event, from the planning stage to the 
grand finale, is covered in detail in CDs 
No. 1 and 3, the “Basic” and “Full” pro¬ 
duction videos, with a helpful packet of 
sample planning sheets, correspondence 
letters, and contracts included. Video #5 
is the actual promotional “Party Demo" 
video used by the company to solicit busi¬ 
ness, and should not be mistaken for a 
video of instructions on making a demo 
tape. 

That leaves two remaining videos in 
the series, # 2 “The Contest Video" and # 
4 “The Party Dances Video." Contests and 
dances are generic and common when 
using at any event, so there is really no 
bar/bal mitzvah connection in these tapes. 
You may or may not be familiar with any 


The video makes great use of a 
split screen presentation of the 
dance steps with the steps 
being presented simultaneously j 
from a front view and from a 
rear view, the latter as you 
would actually be dancing it. 


or all of the 15 games presented here, but 
cither way it's a great opportunity to pick 
up tips on how to run smooth audience 
participation events. Speaking of audience 
participation, every party host should be 
on top of the most popular dance steps. 
That’s what disc # 4 is all about, with 15 
of the dances that get a party moving. The 
video makes great use of a split screen 
presentation of the dance steps, with the 



steps being presented simultaneously 
from a front view and a rear view, the 
latter as you would actually be dancing 
it. If you can keep your eyes on the 
dance steps and off the anatomy of the 
dancer you might actually learn some¬ 
thing. 

Bonus! More Party CD releases 

On to the subject of music, and what 
BMP Party CDs are. The first thing that 
stands out is the fact that you know the 
creator has a DJ’s mindset and thought 
these discs out for mobile use. At that 
point, you see the big picture. BMP has 
mastered the art of simulating the sound 
of live entertainment, not the recording 
as it sounds on the radio. For example: 
Take just about any original big band 
recording. Outside of generally poor 
quality, you will find virtually any re¬ 
cording of the same song done in the 
last 10 years to excel in danceable use. 
The same is true when applied to many 
other standards and even more recent 
hits. When recorded as though playing 
fora live dancing audience, an arrange¬ 
ment takes new life — a big plus for DJ 
use. (Important! Don l confuse these 
arrangements with "live" versions,.) At 
this point the original artist's version is 
no longer of primary importance. A 
“dance party" arrangement can hit a 
higher level of danceabilily but it is es¬ 
sential to use the best possible vocalists 
and musicians to obtain these results. 
Anything less will sound like discs 
you're likely to find in the cutout bin of 
your local record store. BMP’s latest 
discs, “The Complete Miscellaneous 
Party CD" and “The Complete Party 
Medley t: D" are continued examples of 
these successful combinations. 

-Mike Buonaccorso 
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DJs around the world enthusi¬ 
astically embraced the creative 
possibilities provided by Denon's 
DN-2000F Double CD Player. In 
fact, you made it the industry 
standard. Now, Denon has redefined the standard 
with the DN-20Q0F Midi, 

The new 'Midi” offers you all the great features 
of the original, like Cue-to-Music, Instant Start, Pitch 
Bend, and great Denon sound quality. But we've 
added terrific new features to help you work more 
efficiently and creatively, like wide-angle, Supertwist 


LCD displays that also show you 
pitch changes with 0.1'Jn accuracy. 
In addition, we’ve added dual pitch 
ranges of ±8% and super-fine ±4Va, 
to give you tight, precise control. 

To minimize set-up time, the Mkll lets you store 
programmable feature pre-sets in permanent memory. 
And we didn't forget the little things, like a power 
switch guard and a longer remote cable. 

If you want to set the standard, you should use 
the standard. 

Denon’s new standard. The DN-2(KK)I ? Mkll. 
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Hands-free wireless microphone system from Shure 

Shure's new Headset 1 M wireless microphone system combines high- 
quality sound with the convenience of hands-free and wireless operation. 
The system features Shore's new WHIG headset microphone with a 
unique headband that rests over the user's ears for added comfort. An 
elastic band holds the mic in place during use. Complete system in¬ 
cludes Shure's TIG body-pack transmitter and T4V receiver with 
balanced XLR and unbalanced l/4-inch outputs. 

Shun ’ Brothers, Inc., 222 Hartrey Ave. Evanston IL 60202-3696; 
800*25*SH URE 




Dual transport 200-CD jukebox from 


Denon’s revolutionary DN HOOF profession 
changer features two separate transports and 
disc capacity. The unit’s dual-transport sy 
provides shuttle playback between both tram 
for continuous listening. Both transports cai 
be played simultaneously for monitoring utu 
ing or played separately for disc lit 
applications. The DN14001 also features an 
EBU digital output and computer control v 
rial RS-232C and SCSI-2 interfaces. Up 
changers may be daisy-chained for control ft 
single PC. $4,000 MSRP. 

Denon Electronics, 222 New Road Parsippai 
07054; 20 / •575*7810 


20 Mobile Beat June/July 1995 
















































Celestion introduces MK2 
vers ion of SRI and SR3 drivers 

Celestion has recently announced its 
new MK2 version driver for their SR l 
and SR3 compact, lull-range sound re¬ 
inforcement speaker systems. The new 
driver offers increased output efficiency 
and higher power handling thanks to its 
unique "Flexirol" roll surround. The 
SRI MK2 and SR3 MK2 cabinets can 
be flexibly mounted and are molded 
from reinforced polymer for touch, 
durable and weather-resistant perfor¬ 
mance. 

Celestion Industries, Inc., 89 Doug 
Brown Way Holliston, MA 07146; 
50S'429*6706 



New Flowerspot™ from Ness 

The Flowerspot™ is a lightweight, 
multibeani projector. This budget- 
priced unit produces an exciting visual 
effect when several fixtures are grouped 
together and chased with a lighting con¬ 
troller. The unit projects a non-rotating 
white beam which can be colored with 
gels for colorful effects. The 
Flowerspot™ weighs just 4 tbs., and 
comes complete with lamp, bracket and 
cable with plug — ready to use. The ex¬ 
truded aluminum housing is finished in 
black. MSRP $89. 

Ness, ill S. State St. Hackensack. NJ 
07601; 201 •646*9522 



DONT TR4SH YOUR CM! 


As Seen On 

TV 



"Incredible! An easy to use clean, polish, protect, 
and repair solution ... all in one. A must have!" 

Michael Buonaccorso, Mobile Beat Magazine 

"CD 2000™.., is very versatile. If you want a one- 
step product,.. it's the best bet." 

Ken Pohimann, Stereo He view Magazine 

"CD 2000 ,M has literally saved me thousands of dol¬ 
lars!" C.J. Fox, Universal Publications 


Eliminate skipping and distortion. Restore lost clarity with 
CD2000™. More than just a superior cleaning and polishing 
agent, but a patented 4 in t product that also repairs and 
protects all CD’s - Laser Video and Karaoke, CD-ROM, CD-I, 
CD+G, etc. During cleaning and polishing, chemically de¬ 
veloped polymers molecularty bond to the disc's surface, RE¬ 
PAIRING SCRATCHED. OiSCS that skip or don’t play; PIUS ... 
CD 2000 ,M forms a rock hard, optically clear shield that actu¬ 
ally RESISTS SCRATCHES . Regular use actually makes discs 
more durable! 


* LIMITED TIME OFFER * 

$1495 

Two 1 oz. bottles 

{A $19,96 Retail Value) 


DEALER INQUIRIES 
WELCOME 


* MONEY BACK GUARANTEE * 

Tb order or receive more FREE information: 

Call TOLL FREE 1-800-960-D*I»S*C 

Visa/Mastercard or 

Send check or money order for $14.95 + $3.95 shipping and handling to: 

CD 2000 Inc. 

P.O. Box 126 

Bloomingdale, IL 60108 © 1995 





UNEQUALLED PORTABILITY! 




Meta-Littf System 8500 Mobile Light Trees 

Ultra-Mobile Lighting Packaged With The Hottest Effects! 


Audio Sync'd. 

Power Controller 

25 6 Panama, 

(not 16 ) 

Built-In, 1024 
step tight Show 

Max Current of 
3 amps won't 
pop breakers 

Multiple Modes give 
you Mood Control I 

Ultra-mobile® 

2Q lb total 


vf Hassla (rat, 2 
minute setup 

Qf 2 Footswltch 
Controls, toot 

To order, or 
immediai 
inforromton, 
caff: 


r lenient 

one hand 
portability 
with stand, 
light bar, 
and power 
controller 
all In one 
package. 


On* of CMC. 
Family of 
Llllra-mob II* 
Lighting 
Eftecti 


Mobile OJ 
Kelli Burns 


1-800-852-0037 


Make less trips to the car 
when setting up your gear 

Use the ACE-1 Audio 
Controlled Effects unit to 
sound-sync up to 10 of 
CMCs lighting effects 

Run your own high 
energy light show, with 
hundreds of patterns, far 
more entertaining than 
Lighting systems using 
simple chase controllers 1 

Seeing is believing! 

Order our video for 
$12.95, refundable with 
your purchase of an 
S-8500 lighting system. 


Met a- Li te® Lighting Systems 


Cantek Metatron Corp 

19 W.Waiar SI. Canonabuffl.PA 15317 
(412) 745-8780 Pax (412) 745-8083 
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KLS-SE200 effects lighting Irom KLS 

Taking a well established "Flower" technology into 
three dimensions, the KLS-SR200 el feet from KLS 
uses dichroic fillers for pure rich colors, rind a sound 
activated X/Y mirror head system to move the color 
spray of beams through the air. Sound activation is 
via internal microphone. Fan-cooled extruded alu¬ 
minum housing and made-in-America quality 
complete this package. $749 MSRP. 

KLS electronics USA, 27599 Schoolcraft Road 
Livonia. MI 48150; 313*425•6620 


Mini Fogger™ from Ness 


The Mini Fogger 1 ' 1 by Ness model N-100 is com¬ 
pact and lightweight and yields a smoke output of 
about 2,250 cubic feet per minute. The unit features 
a 700-watt heating element and specially designed 
pump. Conies complete, ready to operate with re¬ 
mote controller, mounting bracket and one quart 
liquid container. $209 MSRP. 

Ness, 11/ S. State St. Hackensack, NJ 07601; 

201>646*9522 



For .he power .600 watts RMS 

power amp.'.' cr w ' 1 !,’ ‘ ohm load. The ampt.l"* K- 
oet Channel into a se „arate power supp y 

lures dual mono des-gn * features include 

for each channel. Other tciicu jtiy,quietvari 

high efficiency ° and ahort^rem. 

a W e-speed fan coohnfc. c V . warranty, 

protection. Contes -Ih three^ ^ Blnl . 

QSC Audio #8: 7/4-754-6/75 

Costa Mesa. C A 


Klipsch unveils two C-Series loudspeakers 


Klipsch Professional has recently introduced two new C-Series loudspeak¬ 
ers. the KP-2000-C and KP-1000-C-SW-X. The full-range KP-2000-C is ideal 
for small to medium venues and may be used in conjunction with the KP- 
1000-C-SW-X (as shown in photo) for enhanced bass response. The 
KP-2000-C utilizes a 12-inch woofer and 1.5-inch compression driver. The 
KP-1000-C-SW-X employs a 15-inch woofer and built-in crossover in a ported 
enclosure. A built-in stand socket allows the KP-2000-C to be mounted di¬ 
rectly above the woofer. 

Klipsch Professional. 149 N. Industrial Park Road. Hope. AR 7/ (SYJ / ; 

616*695>5948 
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New budget-priced mixer from flutiio-Technica 

The ATUS AM 150 is a two-channel stereo mixer capable of 
mixing two phono and two line-level stereo sources. This 
tabletop unit features switchable source monitoring v\ Uh level 
control and headphone jack, crossfader and XLR-type DJ 
mic input—a I/4-inch phone micjack is also provided on the 
rear panel. T he mic section also offers a talkover switch and 
rotary* lone control. For input and output level balancing, the 
AM 150 also features separate sliders controls for channels I 
and 2. and a rotary master volume control. Priced at $ 149.95, 
the AM 150 is the perfect entry level mixer for first-time DJs 
and home mixing enthusiasts. 

Audio-Technica U.S.. Inc. 1221 Commerce Drive 

Stow, Ohio 44224 : 216*686*2600 




EASY PATCH from Neutrik takes headache out of 
equipment patching 


EASY PATCH from Neutrik is a 19-inch rack nimml patch 
bay offering convenient channel switching configuration 
using PC board jumpers. The unit features gold-plated TT 
and 1/4 military-TB gauge jacks for long wear and non-tar¬ 
nish buildup on the contact points. Rear panel connections 
are easily performed with a choice of spring-loaded terminal 
blocks or solder tabs. For channel identification, the front 
panel features a writable strip in the middle and top and bot¬ 
tom color coded strips, Fhe unit is fully PC’B wired and offers 
individual, group or central grounding. 

Neutrik USA, 195 Lehigh Ave 

Lake wood, NJ 08701; 908*901 • 9488 


DJ Express 400 


n (fr&at Combination.,. 





■ 















m 


CD-Viewpak 
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r- mi 
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Together, these two have created a sensation among mobile DJs 
Shouldn't you see what easy transport of 400 CDs is like? 

Call 1-800-992-8262 to order or for a FREE catalog 

In Canada 1-800-465-0779 


LJ N I V F; N T U R E P.0, Box 570-Dublin, Ohio 43017 FAX (614) 793-0202 



Safety-sleeve 


TW 
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Ecler DS84 


The DS84 is a desktop outboard 
digital sampler offering eight-second 
record time and true CD-qua!ity play¬ 
back. This compact single stereo 
channel unit measures just 2-1/2” x 
6-1/4” x 5-1/4” (HxWxD) and 
weighs 3.3 lbs. The suggested retail 
price for DS84 is $480 but expect it 
to have a street value of about $450. 



Up close and personal 


The DS84 is designed to provide outboard sampling and playback of program 
material through the mixer’s effects loop. This is the preferred application for the 
unit since it doesn’t offer program monitoring or signal pass-through facilities. 
The unit may also be used with mixers featuring RECORD jacks but this seri¬ 
ously limits the unit’s value in live mixing/sampling applications. A signal pass¬ 
through option would be a highly desirable feature on this unit for inline, single 
channel sampling. 

Front panel controls and features on the DS84 include input gain and output level 
controls, play start/end, pitch, mode switch, memory bank selector and assign 
buitons and start/stop pushbuttons for sampler record and playback functions. 
Quality components and cosmetics were used throughtout — this was not an¬ 
other “me too, wanna be knock off." 


Kick butt sampling 

The DS84, much to my surprise, is one of the cleanest sounding DJ samplers that 
I have encountered to date. 1 could not decern any perceivable difference in sound 
quality between the original program and the sampled version. Sampling was 
straightforward and usei friendly. A single mode switch toggles Record, Single 
and Repeat playback functions. A separate pushbutton triggers record and play¬ 
back start/stop while a second button halts sampler playback in the Repeat mode.; 


Two features that distinguish the DS84 as a “kick bull" sampler are the Play 
Start/End control and the unit’s seamless looping capability. With the Play Start/ 
End control you are able to shift the start and end points of a sampled selection. 
When used interactively in the Repeat playback mode, along with die pitch con¬ 
trol, I was able to create some rather unique and interesting sound effects. Some 
of (he sounds and effects I was able to achieve would normally require a sam¬ 
pling keyboard like Kurzweil’s K2000. 

The DS84's looping capabilities are very impressive. Recycling between loop is 
virtually instantenous. By varying the pilch and start/end controls during repeat! 
play, you can create a wide range of stutter, scratch, and echo effects with very 
little effort. The variety of mixing effects that could he achieved seems limitless, 
offering a whole new sound palette to experiment with. 


On the down side 

The DS84 offers no monitoring capabilities which limits its use to mixers with 
send and return effects loops. Since the DS84 has no “dry out" facility for pass¬ 
ing audio through without sampling, there is no convenient way to use the unit 
for inline sampling. 


Another small shortcoming of the DS84 was start/stop triggering in the record 
mode. When the start button is engaged in the record mode, the unit records the 
full 2, 4, or 8 seconds. However, you can get around this by simply flipping the 
mode switch to playback when you want to halt recording. 

On the postive tip 

The DS84 is the perfect sampling upgrade Vo any effects loop mixer. I was very 
impressed by the unit's sound quality thanks to its 12-bit ADPCM technology. 
Hip hop and scratch mix DJs are going to freak when they see and hear some of 
the sampling effects they can produce with this sampler. The DS84 eight-second 
outboard digital sampler is certainly a unit worthy of serious consideration. 
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Elbo Room 


An affordable new Shure 
■ microphone for 

DJing. Features 
MARCAD* diversity fo 
dropout-Free performance 
and a comfortable, 


. 4 •} «„ « 


CALL SHURE BROTHERS INCORPORATED, 1-800-25-SHURE. THE SOUND OF PROFESSIONALS...WORLDWIDE 




















What to play when 
asked to serve those 
who served their 
country! 

knowledge of music prior to 1955 is 
essential (or weddings, retirement parties and 
WAV 11 reunions! 


It you have been a mobile disc 
jockey tor even a short time, you 
know there arc many intangible 
rewards associated with playing 


music people want to dance to. These re¬ 
wards cannot always be taken to the bank 
and deposited, but they make what we do 
more enjoyable and motivate us to con¬ 
tinue being a DJ. 

One such reward comes from being 
able to play music for a group of people 
who served together defending our free¬ 
doms, For the people who fought together, 
the bonds formed can never be broken. 
For veterans of WWII, these tics have 
now lasted 50 years or more. A reunion 
for these people is a special event, indeed. 

WWII reunions (for example, for those 
who served together on a particular ship) 
may take place every year or once every 
five years. From my experience, they usu¬ 
ally hold the event in a different city each 
lime. Though this means you probably 
won t get a call back for the next one, you 
can still take steps to guarantee that you’re 
in the running for these jobs. Begin by 
establishing good relations with area ho¬ 
tels and make them aware of your 
qualifications for handling such an event. 
Most reunions book the location first, DJ 
second. You can further introduce your¬ 
self to this market by sending a flyer to 
all American Legion Malls and VFW posts 
in your area. 

The music 

I’o DJ a reunion of this nature, understand 
that the guests will be from all over the 
United States, and possibly further. These 
are often times two-night affairs. The first 
night there will be dominated by 
speeches, especially during the meal, so 
you probably won't be required to sup¬ 
ply much dinner music. 


After the meal, start the dancing with 
a slow ballad. A good crowd pleaser, to 
set the tone for the rest of the evening, is 
“Sentimental Journey” by Les Brown, 
later pick ing up the pace with some Glenn 
Miller and Benny Goodman. You need not 
limit yourself to Big Band music. If you 
need a good filler between the meal and 
dance time, 1 suggest ‘‘Sing, Sing, Sing” 
by Tommy Dorsey. It’s upbeat, and due 
to exposure in numerous movies and 1’V 
commercials, very familiar. It’s also quite 
danceable...for those who really remem¬ 
ber the steps. There are many appropriate 
songs from other eras as well. 

The second evening will usually be 
more formal and the dancing will prob¬ 
ably last only one or two hours. If only 
one night is scheduled, after the meal, 
speeches, slides, and presentations will 
last between 30 minutes and two hours. 
Fortunately, most of these people lake 
dancing seriously and won’t be sitting in 
their chairs all night. 

Knowing what to play is the success of 
any gig. Make sure you bring a Big Band 
compilation, such as the GRP All-Stars’“In 
A Digital Mood" featuring digital 
rerecordings of Glenn Miller’s greatest hits, 
the Rhino Record's “Sentimental Journey” 
series (four CDs that span from 1942-1959), 
Palsy Cline’s greatest hits, and Nat King 
Cole’s Greatest Mils. A sprinkling of Sock 
Hop music like Elvis and Jerry Lee Lewis 
may also be appropriate. 

As for lighting, leave your spectacular 
effects in their boxes at home. Just bring 
the basics, the mirror ball and either flood 
lights or par cans. 

WWII reunions are both enjoyahle and 
rewarding, besides being a nice break 
from the ordinary gig. A guest, from one 
of these reunions once told me that he 
hadn’t danced and had such a good time 
in over 25 years. 



P.S.W.C.D.T. from the 1940s 

to the ’90s 


The Best ofThe B/g Bands 
and More! 


Artist 

1. Glenn Miller 

2. Benny Goodman 

3. Patti Page 

4. Patsy Cline 

5. Les Brown 

6. Nat King Cole 

7. Sammy Kaye 

8. Bobby Darin 

9. Ray Price 

10. Glenn Miller 

11. Tony Bennett 

12. Johnny Mathis 

13. Frank Sinatra 


Song Title 

In The Mood 
Stardust 
Tennessee Waltz 
Crazy 

Sentimental Journey 
Unforgettable 
Harbour Lights 
Mack The Knife 
For The Good Times 
String Of Pearls 
Because OfYou 
Glances Are 
New York, New York 

14. Wilbert Harrison Konsas City 

15. Anne Murray Could I HaveThis Dance 

16. Patsy Cline Sweet Dreams 

17. Glenn Miller Chattanooga Choo Choo 


18. Johnny Mathis 

19. Lawrence Welk 

20. Glenn Miller 

21. Kenny Rogers 

22. Tony Bennett 

23. Glenn Miller 

24. Various 

25. Roger Whittaker 

26. Jimmy Dorsey 

27. Eddy Howard 

28. Nat King Cole 

29. Count Basie 

30. Mills Brothers 

31. Frank Sinatra 

32. The Diamonds 

33. Glenn Miller 

34. Jimmy Dorsey 

35. Barbra Streisand 

36. Dean Martin 

37. Nat King Cole 


As Time Goes By 
Beer Borrel Polka 
Moonlight Serenade 
Through The Years 
I Left My Heart In S. F 
Pennsylvania 6-5000 
Sunrise, Sunset 
Somewhere My Love 
Embraccabie You 
Anniversary Waltz 
Very Thought OfYou 
One O’clock Jump 
Paper Doll 
My Way 
The Stroll 
Little Brown Jug 
All Of Me 
Memory 
That's Amore 
Too Young 


38. Benny Goodman Stomp/ngAt The Savoy 

39. Bobby Vinton Blue Velvet 

40. Barbra Streisand The Wby We Were 
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E very so often we are fortunate enough to see the re¬ 
lease of titles never before on CD. Early April saw 
the long awaited release of the soundtrack to “Ur¬ 
ban Cowboy.’’ Sought alter by many DJs, it contains what 
has been called the best version ever of Orange Blossom 
Special by Gilley's Urban ( 'owboy Band. You will also find: 
Nine Tonight by Bob Seger and The Silver Bullet Band, 
Cherokee Fiddle by Johnny Lee, Could l Have This Dance 
by Anne Murray, The Devil Went Down to Georgia by The 
Charlie Daniels Band, Lyin’ Eyes by the Eagles, and other 
great tunes by Jimmy Buffett, Joe Walsh, Mickey Gilley, 
Bonnie Raitt, Kenny Rogers, Boz Scaggs, Dan Fogelberg, 
and Linda Ronstadt with J.D. Souther. 

Another movie soundtrack to create a stir is for “Tank 
Girl.” The soundtrack received positive reviews even prior 
to release. The roster of artists includes many rising stars in 
today’s rock scene such as: Veruca Salt. Hole, Portishead, 
Bush, 1,7, and Belly, as well as tracks by familiar names like 
Joan Jett with Paul Wcsterberg, Devo, and Ice-T, At press 
time it was not yet determined how long a run this movie 
would have, however, the nature of this movie seems well 
suited for making a lasting impression with young audiences. 

On the dancefloor 

Picking the next hit in dance music is never an easy task, 
yet, the following CDs prove to be right on the money in 
offering not only current hits but also potential follow-up 
hits by chart-topping artists. 

U U.S. Dance Partv Vol. 3” is one of the latest arrivals of 

V 

a potential hit dance track. This double CD series' reputa¬ 
tion is to offer several club versions and feature the hottest 
names in dance. Here are some of the tracks included by 
artists that are no strangers to the top of the charts: Hot Stuff 
- DJ Miko, Run To Me - Double You, Nowhere Land - Club 
House Featuring Carl, Freak Rock TUI The Breakadawn - 
Kurtis Blow, Can You Feel The Love Tonight - Harajuku. 
What Goes Around Comes Around - Abigail, Move My Body 
- Reggy O, Keep It Up - Sharada House Gang, Thank God 
I’m A Country Boy - Rio Bravo, and others by Box Of Laces, 
Netzwerk, Mo-Do, ice MC, Sharon S, and more. 

Following up the first volume released earlier this year is 
“Dance Mania ’95 Vol. 2.” This 22-track CD looks to be 

cont’d page 30 
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Interested 


MOBILE BEAT 


TOP 200 


on 


digitally 
remastered 
compact disc?? 


Call (800) TMC-SOUND 

for mare information now! 
TMi oftiMTjry 


'cose 

Michigan’s Finest Custom 
D.J. Equipment Manufacturer 
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Custom Equipment Cases • Custom lighting 
Systems •Custom Trussing & Truss Fixtures 


ALL EQUIPMENT CASES ARE MADE FROM HIGH QUALITY 
ALUMINUM FRAME CONSTRUCTION. WITH HIGH DENSITY 
POLYETHYLENE PLASTIC SIDES. CARPET SIDES OPTIONAL 


Custom Video Cases *We Cater to Musician’s ,D J.’s, A K.J.'s 
BEST QUALITY AT THE BEST PRICE. NO JOB IS TOO BIG OR TOO SMALL 

• 1626 E. Maple Road Clare, Michigan 48617 

(517)386-2228 
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Featuring a ma h gn ^ 0 ng- C °Lady in Red” 
- taken from the Hitsony 


Disc Jockey 

TRADITIONALS 
Volume 8 

A MUST FOR EVERY 
RECORD AND 
COMPACT DISC 
STORE AND EVERY 
DISC JOCKEY IN 
THE WORLD! 


7 3907-28000-2 


6 





1. The Lady In White .4:16 

2 . Wonderful Tonight . 3:31 

3. Dream A Little Dream. 3:10 

4. You Light Up My Life_,. 3;13 

5. Cast Your Fate To The Wind... .3:14 

6. Imagine. 2:58 

7. America The Beautiful . 2:19 

8 . Love Me Tender. 3:12 


9. Somewhere My Love .. 3:35 

10. Satin Doll ..2:54 

11.1 Just Called To Say I Love You 4:04 

12. Dear Heart .2:43 

13. Mr. Bo Jangles. 3;25 

14. Theme From A Summer Place . .2:59 

15. Through The Years . 3:40 


$ 14.99 each 

plus $2.00 Shipping & Handling. (Money Orders, Visa or MasterCard only). 

D. J. Specialist Distribution 

P.O.Box 193 • Framingham, MA 01701 • Phone (508) 875-2431 • Fax (508) 875-5973 
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Rhuhchv Rock k Sou 


MM 



I 


From the 1950’s 
today, many 
artists have I 
recorded off¬ 
beat Rock & Roll 
music. This com¬ 
pact disc is 
a compilation of 
twenty five of the 
very best of wha 
we call “Raunchy 
Rock & Roll”. 

If you have a sense of 
humor, and like a little 
spice in your music f 
this compact disc is ji 
what you’ve always wanted. 



L.G.-7022 

(RECORDED IN CLEAN SOUND) 


1. Its So Hard to Say I 
Love You (When You're 
Sitting On My Face) 

2. F — Me Forever 

3. Did He Eat Your Titty? 

4. Sit On My Face 

5. Everybody 1$ An Asshole 
(To Somebody Sometimes) 

6. Think Twice (V Version) 

7. Don't F—Around With Love 


8. Streakin'U.SA. 

9, Derby Town 

10. Bite it 

11. Hot Nuts 

12. F — Off (The Dirty Rooster) 


13. 

14. 

15. 

16. 


Baby Let Me Bang Your Box 

The Rotten Cock Suckers Ball 
Asshole From El Paso 
The Pussy Cat Song 


Now you can hear these 
songs remixed with the 
newest technology in 
sound recording. The 
originals have been so 
expertly cleaned up 
in mono sound that 
you will think that 
the recordings 
are being made 
in your living 
room. 
No hiss, no 
pops, no 
clicks or noise at all. 
Just clear, clean recorded 
sound. So order today! 

17. YoYo 

18. Stickball 

19. Get Ready (French Style) 

20. F — Off 

21. The Fast Food Song 

22. Come Back Pussy 

23. The Iceman 

24. Uranus Is Out Tonight 

25. The Constipation Blues 


"ftflUNCHV 

Rock / Ron 


$ 14.99 


0 


95451 


70222 


i 


each 


plus $2.00 Shipping & Handling. (Money Orders, Visa or MasterCard only). 


P.O. Box 193 


D.J. Specialist Distribution 
Framingham, MA 01701 • Phone (508)875- 


2431 • Fax (508) 875-5973 







































































Recent actions against individuals 
manufacturing or duplicating mu¬ 
sic without proper licensing rights 
should serve as a wukeup call to 
anyone thinking it as a route to easy 
money. 

The RIAA's (Recording In¬ 
dustry Association of America) 
anti-piracy unit, along with police 
enforcement, conducted three sepa¬ 
rate raids, two of which involved 
DJ companies (who will remain 
nameless), one being a small com¬ 
pany and one employing as many 
as 150 DJs. The result of these raids 
led to the confiscation of approxi¬ 
mately 6,000 alleged illegal compact discs and a small amount of tapes. The alleged 
market value of the seized material was estimated at $200,000, and is said to have 
slopped the circulation of as many as 20 DJ compilation CDs. 

At issue here is the never-ending burden a DJ has to maintain a vast mu¬ 
sic library, without going broke. Music CD compilations and duplications offer 
DJs the convenience of having commonly used songs all on one medium, rather 
than buying and carrying around numerous ( Ds or tapes. However, the vast ma¬ 
jority of commonly used songs required by DJs are available on legal CDs — 
often you can find the songs you need on various-artist CDs sold at legitimate 
businesses. 


Record 

Industry 

cooperation 
could help 
end piracy 


Not only do the artists who created the music suffer from illegal CDs but. 
dealers and consumers do as well. Illegal CDs are usually sold at an exorbitant 
price of $30-35 for a single CD. Inevitably, legitimate DJ dealers are forced to 
respond in order to keep their customers from going elsewhere for their music. 
The bottom line is DJs buying legal music recordings are penalized for running a 
legitimate business. 

DJs and dealers need to realize that you don't need to support the illegal 
product market to acquire the best song titles ever. What is required though, until 
the record labels become a bit more cooperative, is an effort by DJs and dealers to 
find the best legal alternative. The only real effort required is to determine which 
of the available various-artist compilations serve you best. 

I he record labels' actions have only contributed to the proliferation of 
illegal recordings. The existing requirements and process of obtaining proper li¬ 
censing has been, at the very least, unconducive (if not totally uncooperative) for 
Mobile DJs. Another factor is label company s’ practice of keeping titles in their 
vaults, unavailable, regardless of the consumer demand for them. The short shelf 
life of CDs and vinyl also contributes to the making of illegal re-mix CDs, as 
companies try to fill the demand for extenderl and club versions of popular titles. 
More full-length CD compilations of various artists including 12-inch club ver¬ 
sions would address this problem. 

Finally, it should be crystal clear that, second only to the mass media, the 
largest means of exposing the public to music (meaning sales) are Mobile and 
Club DJs. I he inflated and overdone attention and dollars invested in currying the 
favor of radio stations is usually so one-sided that the potential exposure that could 
be gained by support of Mobile and Club DJs is lost. If record labels invested the 
proper energy in addressing the needs of the DJ industry as a whole the problem of 
unauthorized C Ds would scarcely exist. Any professional DJ knows that there are 
enough demands in putting on a good show — we need not have the added worry 
of the legality of the music we play. 

I believe the recent RIAA raids will have a positive result — being the 
signal needed to alert DJs and labels that we have mutual and not opposing inter¬ 
ests in this matter. We will all benefit from having the best “legal" products available 
for DJs.-FS 
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packed w ith many promising and prima¬ 
rily radio-version titles, several which are 
getting good exposure and response. 
Tracks include: Baby Baby - Corona, Here 
/ Go - 2 Unlimited. Old Pop In An Oak - 
Rednex, One Man In My Heart - Human 
League, Poison - Prodigy, Rockin' My 
Bods - 49ers, and Our Radio Rocks - PJ & 
Duncan AKA, Alw ays Something There To 
Remind Me - Tin Tin Out, Reach Up 
(Papa's Got A Brand New Pig Bag J - Per- 
lecto All Starz, and sounds by KSM, 
Caravan, East Side Beat, Chase, and oth¬ 
ers. 

In late 1994, something happened in 
Europe that may well have gone unnoticed 
here — the highest selling various-artist 
compilation broke records selling nearly a 
million and a half copies. The honors w ent 
to “Now 29 - That’s What I Call Music.” 
i'his may not be a surprise to those of us 
who sell and are familiar with the Now 
series because it has always offered most 
of the best and current lop 40 hits. Now, 
they’re going to try and beat that record 
with the latest editions to the Now series, 
“Now Dance ’95” and “Now r 3d.” As all 
prior issues to the series, these are both 
double CDs and chock full of today’s hot¬ 
test hits. Though no tracks for “Now 30" 
were available at press time, here are some 
of the artists included on the “Now 
Dance*95" collection: N-Trance, The Real 
McCoy, Strike, M People. Snap, Moby, 
Corona, Rednex, 2 Unlimited, Whigfield, 
Nicki French, The Human League, Judy 
Cheeks, Eternal, Jon Of The Pleased 
Wimmin, Alex Party, Reel 2 Real, Aswad, 
M-Beat. R. Kellv, The Brand New Hcav- 
ies, Lovestation, Greed. Mr. Roy, Carleen 
Anderson, Loveland, and more — 40 
tracks in all. 

If the house is Rockin’... 

The rain of 1980’s compilations contin¬ 
ues. One recent addition to a popular series 
is “Living In Oblivion Vol. 5." (\miprised 
of hits and rare tracks, here's a taste of 
what’s riding in on this tide of new wave: 
Major Tom (Coming Home) - Peter 
Schilling, Promises Promises - Naked 
Eyes, Pleasure And Pain - Divinyls. I 
Wanna Be A Cowboy - Boys Don't Cry, 
\ ienna - Ultravox, Enola (lay - OMD, l he 
Promise - When In Rome, Love Changes 
Everything - Climie Fisher, and more by 
Thomas Dolby, Jules Shear, China Crisis, 
I hpsw ay. Cock Robin, Bananarama, ABC. 
and Go West — 20 tracks in all. 
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On the heels of outstanding success 
with “The Best Rock Album In The 
World...Ever!*' comes “The Best Rock 
Album In The World...Ever! #2.” It 
offers more smash hits among the 40 
tracks on this double CD. Here’s a few; 
Here I Go Again ( 87 remix) - 
Whitesnake, Two Princes- Spin Doctors. 
Viva Las Vegas - ZZ lop. Losing My Re¬ 
ligion - R.E.M Street Life - RoxyMusic, 
We Gotta Get Out Of This Place - The 
Animals. Cum On Feel The Noise - Slade, 
Wild Thing - The Troggs. You Really Got 
Me - The Kinks, Feel Like Makin' Love - 
Bad Company, All The Young Dudes - 
Mott The Hoople, and more by artists: 
Queen, Lenny Kravitz. Van Halen, 
Cream, Oasis, Free, Simple Minds, 
Meat Loaf. Joe Walsh, '1 he Sex Pistols, 
Deep Purple, T. Rex, Status Quo, Thin 
Lizzy. Santana, Eric Clapton, U2, and 
more. 

Another best seller in the way of clas¬ 
sic rock is “Rock Anthems’* which is 
comprised of many all-time hits that can 
still get most parties rocking. Some of 
these gems include: Bohemian Rhapsody 
- Queen. Legs - ZZ Top, The House Is 
Rockin' - Stevie Ray Vaughan, Smoke On 
The Water - Deep Purple, Rockin’ AH 


1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional DJ equipment including: 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players 
PA Systems ★ Lighting ★ Special Ettects ★ And mote 

Check our low prices before buying 
any musical equipment! 

Heavy duty carpet covered cases 
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Single turntable 


case: 


$ 66.78 


Album Cases 

For 200 12“ 

$ 81.90 


To order call 

1 - 800 - 845-1947 

In New Jersey Call 908-687-2250 

Shipping & handling: 5% of order total, minimum of $5.00. 
Offer subject to sales tax in NY & NJ. Offer limited to 
continental US. Prices subject to change after 7/31/95. 


CD Cases: 

For 84 CD's 

$ 54.18 

For 112 CD's 

$ 65.52 

ForJ.68 CD'S 

$ 85.68 


Let us fix your music problems! 
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Hits U.S.A. 

The newest A/C, Top 40 & Country hits weekly on CD! 
Top Hits U.S.A. is the way to stay on top of the hits. 

Get the music as quick as the radio stations! Only 
\ "Radio" & "Clean" versions are used. 


Receive a new CD every week & recurrent 
"creanvof-the-crop" CD every 2 months. 

* Service available only to qualified professional DTs and Radio DJs 
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WEEKLY Service {1 CD/wk + recurrent CD every 2 mos - 58 CD's/yr.) $16.95 per week 
MONTHLY Package 4-5 CD's/mo + recurrent CD every 2 mos - 58 CD's/yr.) $49.95 per mo 


RADIO 

PROGRAMMING AND 
MANAGEMENT, INC. 


FOR SAMPLE & INFO: 800-521-2537 

Fax:810-681-3936 E-Mail: RPMORLK@aol.com 
4198 Orchard Lake Road, Orchard Lake, Ml 48323 
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Too Late To List, 

Too Good Not To Mention 

Disco Nights Vols. 1-9 • 80’s Dance Party Vols. 1-3 
When A Man Loves A Woman • Drive Time 
Dance Massive '94 * Panther - Soundtrack 
Club Mix '95 * Best of Electric Slide Vol. 2 * Jazz Jumps In 


Over The World - Status Quo, Ain't Seen 
Nothing Yet - Bachman Turner Overdrive, 
Black Betty - Rani Jam, The Final Count¬ 
down - Europe, Centerfold - J. Geils Band, 
Love Is A Battlefield - Pat Benatar, Drive 

- Cars, and tracks by the Spin Doctors, 
Alice Cooper, Tina Turner, Bonnie Tyler, 
Survivor, Jimi Hendrix, Joe Cocker, Crash 
Test Dummies, Mr. Mister, The Scorpi¬ 
ons, I lean, and others make up this double 
CD with 38 tracks. 

All on one CD 

Pop classics are a must for adult crowds 
and one recent compilation has outsold 
most others. “As Time Goes By" is a 
single CD compilation featuring many of 
the most commonly used pop classics of 
the 1950s and ’60s, Of the 24 tracks, here 
are some of the highlights: Only The 
Lonely- Roy Orbison, Crazy - Patsy ’line. 
Blue Velvet - Bobby Vinton, Unforgettable 

- Nat K ing Cole, Save The List Dance For 
Me - The Drifters, Fever - Peggy Lee, 
Misty - Johnny Mathis, Sentimental Jour¬ 
ney- Doris Day. What A Wonderful World 

- Louis Armstrong, Moon River - Andy 
Williams, (I Left My Heart) In San Fran¬ 
cisco - Tony Bennett, Pennies From 


Heaven - Bing Crosby. / Wanna Be Loved 
By You - Marilyn Monroe, The Great Pre¬ 
tender -The Platters. Ain'tMisbehavin' - 
Sarah Vaughn, and additional classics by 
Dinah Washington, Buddy Holley, Billie 
Holiday, Ella Fitzgerald, The F.vcrly 
Brothers. The Righteous Brothers, Gene 
Pitney and Shirley Bassey. 

Wedding Bells Gem 

Creating a hit single is not easy, let 
alone creating one that continues to be a 
hit for several years. One such hit you 
won't find on the charts has been a fa¬ 
vorite among Mobile DJs for over three 
years — "A Song For My Son” by Mikki 
Viereck is a sought out single for wed¬ 
dings. Now this song can be purchased 
on Viereck's new full-length album en¬ 


titled “New Wedding Traditions."* Fol¬ 
lowing the success of her single, this 
collection of new wedding songs may well 
turn out to be a must-have for all Mobile 
DJs. The CD also includes instrumental 
and vocal versions of the following: A 
Song For My Daughter (male and female 
vocal versions). As We Break This Bread. 
One More Time (father/daughter dance), 
A Wedding Thank You, and To Our Family 
and Friends. 

The Disc Jockey Traditional series of 
compilations has long been a popular se¬ 
ries among Mobile DJs and offers many 
of the most commonly used songs for a 
variety of parties. Despite the fact that none 
of the songs on this series are original-art¬ 
ist recordings they have, and continue to 
get, much use. The latest release “Disc 



IF YOU NEED 
YOU NEED A PRO 


Subscribing to Promo Only series makes you part 
of music professionals that get the music hefor 
and then make the hits. Every major radio station across the L 
gets Promo Only each month,. shouldn't you? 


ente group 


THE NEW RELEASES OF 
CHR HITS FOR THE 
TOP 40 D/. 

■ -a*£• 

• BALLADS 

•alternative 

•HIP HOP 
•DANCE 
: f .ROCK 

•EXCLUSIVE RADIO EDITS 


THE BEST 12" MIXES OF 
THE HOTTEST NEW 
CLUB SONGS. 

•HOUSE 

•TECHNO 

•rave :lpj 

•UNDERGROUND 
•UNREIEASED DANCE MIXES 


RADIO VERSIONS OF 
CUTS FROM NATIONAL 


|p|| *R&6 
•SLOW JAMS 
•REGGAE 
Wf .RAP 
CLEAN" RADIO EDITS 


SUBSCRIPTIONS AVAILABLE FOR QUALIFIED PROFESSIONAL DJS ONLY! 

Promo Only CD's • 231 Ijve Oak Blvd. • Casselberry. FL 32707 • 331-3600 • Fax (407) 331-6400 
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Jockey Traditionals Vol. 8" features a 
new variation of Lady In Red entitled 
Lady In White. Also included are the clas¬ 
sics: Wonderful Tonight, You Light Up My 
Life, America The Beautiful, Love Me 
Tender, Somewhere My Love, Mr. 
Bojangles, Imagine , Satin Doll, Dream 
A Little Dream, Cast Your Fate To The 
Wind, I Just Called To Sav I Love You, 

if 

and more. 


Sizzlin’ pure country 


The newest in the “Today’s" series of 
country compilations is “Today's 
Sizzlin’ Country” and “Today's Pure 


Country” some of the Sizzlin' titles in- 
elude; Mercury Blues - Alan Jackson. If 
Bubba Can Dance - Shanandoah, I'm 
Holding My Own - Lee Roy Parnell, 
Reckless - Alabama. Hearts Are Gonna 
Fall - Hal Ketchum. She Used To be Mine 


- Brooks & Dunn, and tracks by Doug 
Stone. Michelle Wright, lint Black, and 
Collin Raye. 

"Today's Pure Country" features: 
Cadillac Ranch - Chris Ledoux, This 
Romeo Ain't Got Julie Yet - Diamond Rio, 
Hey Cinderella - Suzy Boguss, We Just 
Disagree - Billy Dean, No Future In The 


Past - Vince Gill, and tracks by Tanya 
Tucker, Radney Foster, Patty Loveless, 
John Berry, and Pam Tillis. 

Though many may believe that the 
Beatles have been done and redone more 
than enough, there is some positive feed¬ 
back coming from the country release 
“Come Together - America SalutesThe 
Beatles.” Songs include: I II Follow The 
Sun - David Ball, Something - Tanya 
Tucker, Come Together - Delbert 
McCIinton. If I Fell - Sammy Kershaw, 
Can t Buy Me Love - Shenandoah, Get 
Back - Steve Warmer, Nowhere Man - 
Randy Travis, Oh Darling - Huey Lewis, 
All My Loving - Suzy Boguss and Chet 
Atkins, Let It Be - Collin Raye, Help - 
Little Texas, and other tracks by John 
Berry, Billy Dean, and more. 

Latin flavor 

For lovers of Latin music there is a se¬ 
ries of CDs that arc proven favorites of 
DJs for the past several years. The new¬ 
est in this series are “Salsa En La Calle 
8 ’95” and “Merengue En La Calle 8 
’95,” w hich commemorates the 8th Street 
Fair in Miami Beach, I la. Translated, the 


titles mean Salsa or Merengue on 8th 
street. Each year this fair attracts some 
of the finest and biggest names in con¬ 
temporary Latin music and the CDs that 
accompany them are a fitting example 
of their talents and hits. This scries is 
comprised ol all studio recordings anti 
this year’s releases will not disappoint. 
1 lere are some artists that have made (lie 
roster this year: Wilfrido Vargas, Las 
Chicas Del Can, Johnny Ventura. Zona 
Roja, Grupo Wao. Cesar Flores, Sergio 
Vargas, Los Sabrosas Del Merengue, 
Celia Cruz, Luis Enrique, Willie Colon, 
Frankie Ruiz, India, and Marc Anthony, 
to name a few. 

From a different segment of the Latin 
community the sound of Tejano music 
is not unfamiliar to those in the south¬ 
west. A blend of Tex-Mex with the 
emphasis on Mexican, this sou ml lias 
flourished with Mexican-Anicricans. 


Four recently released budget-priced, 
various artist compilations that do a very 
good job representing contemporary 
Tejano music arc as follows: “The Best 
Of Tejano," “Tejano Country,” “Tejano 
Polkas," and “Tejano Con juntos." 
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If any year represents the best spins of the 1980’s, 
for my money it's 1983. Maybe my opinion is 
jaded by the fact that it was the year I graduated 
high school and the year I got my DJ service off 
the ground. In either case, Rhino Records and 
MTV have created a collection of 80 s hits that’s a 
must for any class reunion from 1980 to 1985 
and beyond. “Classic MTV: Class of 1983.” is a 
dual-disc, 30-track compilation with nothing but 
great hits (or “mint," as I would’ve said back then). 

Who could forget Thomas Dolby's “She Blinded 
Me With Science,'’ Naked Eyes' “Always Something There To Remind Me,” 
Madness’ "Our House,” or David Bowie’s “China Girl.” Every track in the set 
sounds fantastic. However, my memory isn’t what it used to be (it is the first to 
go}, and we are talking about 12 years ago, so some of the titles, especially the 
one hit wonders, didn’t ring a bell until I played them. Then, the memories 
came flooding in. 

Other tracks include: Stray Cat’s “Rock This Town," a great motivates Adam 
Ant's “Strip," sure to excite any crowd, and Herbie Hancock’s “Rock-it" will get 
everyone out on the dancefloor doing the “Robot." 

After my own personal spin down memory lane, I had to pause and wonder 
what ever happened to my old classmates, more importantly, whatever hap¬ 
pened to these great artists! — RML. 


I_ 


Disc One 

I. She Blinded Me With Science.. .Thomas Dolby 

2 Come On fifteen.., Dexys Midnight Runners 

3 Always Something There To Remind Me ...Naked Eyes I 

A. Mirror Man ., .Human league 9 

5. Cool P/acesSparks & Jane Wiediin 1 

6. Love My Way ... Psychedelic Furs 1 

7. China Girt ...David Bowie 1 

8 Twilight Zone.. .Golden Earring 1 1 

9. Rock This Tom ... Stray Cats 

10. The Wails Came Down .. .The Cali l 

II. Lies ...Thompson Twins I 

12. True... Spandau Ballet 1 

13. Mexican Radio ...Wall Of Voodoo ! • 

14. Why Me ?... Planet P ■ 

15 .1 Melt With You... Modern Eng I ish 1 

Disc Two j 

1. Our House ... Madness m 

2. rooSty,..Kajagoogoo j 

3. Burning Down The House.. .Talking Heads m 

4. Back On The Chain Gang ., .The Prelenders 1 

5. Strip...Mam Ant ; : 1 

6. One Thing L eads To Another ... The Fixx ] 

7. Do You Ready Want To Hurt Me .. .Culture Club 1 

8. In A Big Country.. .Big Country 1 

9. Working Girl ... The Members 1 

10. Jukebox (Don't Put Another Dime ).. .The Flirts ■ 

11 .1 Eal Cannibals .. .Total C oel o j 

12. Reap The Wild »...UItravox j 

13. Talking In Your Sleep .. .The Romantics 

14. Goodbye To You... Scandal I 

15. Rock-it ... Herbie Hancock — 
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HOT TRACKS #14.1 l, J \ J 
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This is the latest issue horn the remix service (hat uses 

f / i I \ / i I / / 

their own unique numbering system. This issue starts with 
Melody Of Love - Donna Summer with a whole new 
structure complete with a clean 32-beat intro, one break 

! y f \ £ 1 _ if 

and 32 beats to exit. Everlasting Love - Gloria Estefan is 

mr W iW 1 jff 

next with a great 6:11 club-style fully structured remix 
making this track easy to program. Atomic - Blondie is a 
great remix concept for a dance classic. Although the 
original mix was at a higher BPM, it suffered from a few 
dead spots which have been removed to keep the floor 
moving. The track also has increased vocals passages and 
less breaks keeping the energy of the track constant. 
Saturday Night - Whigfield is, as Hot Tracks describes it 
so well, "a no-brainer that your crow'd can have fun 
dancing to without a lot of thought”. This describes many 
of the places I've spun... if you’ve never heard it. it’s a fun 
record with an increasingly popular Euro-sound. Hot 
Tracks has also added an additional drum track to this cut 
to give it some new r Wfe.White Lines - Duran Duran is a 
track, in my opinion, that never needed to be remade, 
especially by Duran Duran - but to everyone ’s surprise 
Grandmaster Flash & The Furious Five (bless them) 
assisted in the project and the outcome is pretty heart¬ 
slopping (take it any way you like...) Hot Tracks has given 
us a nice squeeky-clean version ol this track for use where 
obscenities don’t rule. Also on the issue Come flack - 
LondonBeat with samples from Crystal Waters’ 100% 

Pure Love. Hands Up - Clubzone. Don’t Bring Me Down - 
Spirits, / Must Be Free - Kym Sims complete with Janet 
Jackson samples and great bassline. Aiso. Get You Alone - 
Asha, Where Did Love Go? - Fern 2 Fern, and Party - The 
Weather Girls, Hot Tracks issue 14.1 is available on both 
vinyl (3-rccord set) or one CD. All tracks are completely 
separate and each track contains full 32-beat intros, 
breaks, and outros. 

Ultimix Issue #55: 

This issue begins with a Free-Stylin’ Medley (12:52) that 
is sure to blow away any old-school freestyle crowd. 
Those familiar with the 80 s Retro Medley on Issue #54, 
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the Funk medley on issue #53. and the awesome Rock 

■m 

medleys on issues #52 and #50 know of Ultimix’s power to 
pump, rock and jam any floor with any one of their medleys 
and issue #55 is no different. Tracks in the medley include 

m 

Don’t Stop The Rock - Freestyle, Tic Tac Toe - Kyper (nice 
mix with Owner of a Lonely Heart), Lookout Weekend - 
Debbie Deb and countless other tracks. The medley contains a 
smooth intro, two breaks for a quick intro or exit and a clean 
32-beat outro to slide into your next track. Also on the issue is 
Situation - Yaz & Tom Jones. This has to be heard to be 
believed! A complete duet, not just in vocals but in music as 
well, plugs large amounts of electricity mto this track. And 
while on the subject of unbelievable mixing techniques 
Cotton Eye Joe by Rcdnex is another one of those milestone 
mixes. This track not only has a great new beat behind it hut 
after the second chorus of "where did you come from..." you 
get back-spin lyrics sure to have your floor screaming. Want 
more screaming? After the break, wait for this — the track 
drops the Rednex vocals, keeps the beat, and hits with the 
complete theme from The Beverly Hillbillies. Definitely 
w r orth the reflective material it’s pressed on... tuber tracks on 
the issue include Sky High - Newton, Keep Givin’ Me Your 
Love - Ce Cc Pcniston and much more. The issue is available 
on both vinyl (3-record set) or one CD. 


Krazy Toons CD #02: 

Those that bought, used, destroyed from use. and bought 
again Krazy Toons CD Issue #01 will be pleased to know that 
issue #02 is finished and should be shipping by the lime you 
read this. Medleys on this issue include: The Club Party Mix 
Medley (15:38) with tracks from Seduction, Chubb Rock, 
Cover Girls, Cheryl Lynn and mor e.The 80’s Hip Hip Medley 
(7:40) includes music from LL Cool J, Salt N Pepa, 2 Live 
Crew, Dana Dane, Kurds Blow, and others. The Freestyle 
Party Medley (10:34) has tracks from Night crawlers, Beastie 
Boys, 69 Boys. Sir Mix-A-Lot, Us 3 and many more.VTte 90’s 
House Medley (6:50) has music from Real McCoy, 20 
Fingers, 2 Unlimited. Sound Factory, Roula as well as many 
other artists. Also included on the 4-Medley disc are three full 
tracks, I'm A Ho - Whodini, Hear The Angels - Da Juice, and 

cant ’d page 37 
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As of late, the words "mix tape” are showing up everywhere, from the six o'clock local 
news to national reports and publications. If you've been to a flea-market or walked 
the streets of New York, you know what I'm talking about. Mix tapes are showing 
up for sale on street corners, barber shops, 7-11 stores, and garage sales. 

The people who make mix tapes are DJs, and no one else. Many of us that work 
in a club environment record parts of our show to listen to later, to work out the kinks 
in our beat mixing. But when you make copies of your show and sell them, whether 
to DJs or not, that is a no-no. “Pressure on Piracy" in this issue of Mobile Beat, 
backed by recent articles in Billboard and other publications detail recent raids by 
the PIAA and the confiscation of hundreds and sometimes thousands of copies of 
mix tapes and other forms of DJ compilations. The mix tape “industry” is worth a lot 
more money than you may realize. Since people have always been amazed at the 
work a DJ can do, they like to take a little bit of that home with them. 

So what is my point?!? Some DJs share their music using speakers - and others 
share it by making mix tapes. DJs that use remixed product from independent remix 
services know how hard it is to keep copies of certain issues from getting stolen as 
soon as you take it out of the case. The songs have been “souped-up” and laden 
with extra drum beats and samples making them a highly coveted commodity. The 
problem is, rather than keeping their remix product sacred and making people pay 
them to play it, some greedy DJs say "sure you can have a copy... for $$$. No, uh 
uh... Remix service product is only for you, the DJ, and not to copy for profit .The 
bottom line - keep it, use it, play it loud, play it loud hundreds of thousands of times 
- just don't copy it... 


-Shawn Miller 
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CURRENT ISSUE 


X-MIX ISSUE #26 

tXM-26-W 2 RECORD StT 

(XM-26-CDI 1 COM FACT DISC 

GAC MUSIC FACTORY TRIBUTE MEDLEY [6:13) 

4 A mak r you swfai 

MERE Wt GO 

TMlNG-5 THAT MAKE YOUOOHMMM 
DO YOU WANNA GET FUNHY 

I'LL HOUSE YOU - JUNGLE BROTHERS 
LICK IT - ROULA 

MOVE IT TO THE RHYTHM - TECHNOTRONIC 
RUN TO YOU * DOUBLE YOU 
IN MY DREAMS - DARKNESS 
WHITE LINES - DURAN DURAN 
YOU GOTTA BE * DES'REE 
TIL SHOW YOU SECRETS - PHARAO 
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HOT TRACKS ISSUE #141 

(HT-UUVl S RECORD SET 
(HT-141-CD) I COMPACT DISC 

MELODY Of LOVE - DONNA SUMMER 
DON'T BRING ME DOWN * SPIRITS 
COME BACK * LONDONBEAT 
HANDS UP - CLUBZONE 
SATURDAY NIGHT - WHIGFIELD 
ATOMIC -BLONDIE 
I MUST BE FREE - KYM SIMS 
WHERE DID THE LOVE GO - FEM 2 FEW 
PARTY * WEATHER GIRLS 
WHITE LINES - DURAN DURAN 
EVERLASTING LOVE - GLORIA ESTEFAN 
GET U ALONE - ASHA 
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Cotton Eye Joe by Rednex is 
another one of those milestone 
mixes. This track not only has a 
great new beat behind it but after 
the second chorus of “where did 
you come from...” you get back- 
spin lyrics sure to have your floor 
screaming. Want more 
screaming?!? 


B*tch Betta Have My Money - AMG. This issue is available 
only on CD. However, many of the medleys are available on 
separate vinyl issues. 

Also by the time you read this, THE VERY REST OF 
POWERHOUSE 1990-1994 will be shipping. This issue has 
the most requested, impossible to find and greatest remixes 
from the past five years of PowerHouse. Although at press 
time the playlist was still being compiled, tracks will include 
Achy Breaky Heart - Billy Ray Cyrus, 3 AM Eternal - The 
KLF, Rhythm Is A Dancer - Snap, Get Up <Before The Night 
Is Over) - Technotronic, Temptation - Corina, Strike It Up - 
Black Box and much much much more. Currently, the issue 
is planned to be pressed on vinyl as a six-record set or two 
CDs. This pressing will be extremely limited and once sold 
out, will never again be available. Approximately 24 songs 
will be on this release, published in full, once the issue 
becomes available. 


Last but not least 

If you have access to e-mail, you've probably used our e-mail 
address with a question or two. For those without e-mail, 
you've had to pay for the call to get information about the 
issues. Not any longer. Simply dial toll-free 1-800-66-HELP- 
9 (M-F 9-7 EDT) and you can ask anything regarding any 
remix service you're interested in. Whether you're looking 
for a specific issue, a specific song, or BPMs for anything 
listed, this is the number to call, and — it's on us. 

To stay completely up-to-date on the most recent remix 
releases. The Remix Warehouse releases its complete current, 
special and hack issue catalog FREE about every 5-6 weeks. 
To get on the mailing list you can call us 24 hours a day toll 
free at 1 -800-24/-MIXX. International Customers please call 
(404) 446-5079. For questions or comments on Mobile 
Beat s Remix Rave, you can contact me directly by toll-free 
FAX at 1-800-7999-FAX (inti fax 404-446-0747) or through 
e-mail at remixwhs@aol.com 



CHALLENGER 
M.S.R.P. $499.00 



For a dealer near you: 

C*L 313 - 425-6620 


Ask about our "Special Effect Lighting" video / 



PINTO NOVELTY CO. 

Wholesale Distributor Specializing in All 
Your Basic Party Good Give-Aways 

S u ni mer S pecia I! 

16" Inflatable BeachBalls $5 a do/. 

Also Available: C 

48" Stadium BeachBalls! 


is 


INFLATABLE MICROPHONES 

A Must At Any Party! Great for the song 
“December. 1963 (Oh What A Night)” — the 4 Seasons 
•3 1/2" Mies - $2 each 

• 10’ Mies - reg. $5.50 doz. - Now $4.50 doz.! 

• 14" Mies - reg. $7 doz. - Now $5.50! 

BLAST OFF With the 90-PIECE party pack for only $35! 

I doz. Blues glasses 6 inflatable Saxaphoncs 6 Inflatable Guitars 

6 Sombreros 4 doz. Hawaiian Leis 12 Neon Maracas 


CALL AND INQUIRE ABOUT OUR 
PERSONALIZED PARTY PACK SERVICE! 

PINTO NOVELTY NOW ACCEPTS VISA OR MASTERCARD! 

24 hour answering service available! Call for Price List 
718-252-2588, Fax 718-252-2891. Open Mon. - Sal., 9a.m. - 7p.m. 

It Pays to Call Pinto Novelty! 
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Bv Ron Burt, Mobile Beat Club Editor 

4 _ 


M y mailman has been complain¬ 
ing that all your cards and 
_ letters are giving him a back¬ 
ache. He ought to try lugging around a 
sound and lighting system for a while. 
Anyway, 1 appreciate your responses, so 
keep them coming. I'll give you my opin¬ 
ion on just about anything to do with 
being a DJ, particularly in clubs. If you’ve 
got a question or want to debate on some- 
thing I've said, write me. Ron Burt, 
1255 Canton Road, Suite 525. Marietta, 
GA 30066. Now here’s our first question: 

2 What are the top cats most DJs 
• use for the Electric Slide? 

Everyone has their favorites. Here are the 
cuts 1 use (aside from I he obvious, 
Electric Boogie by Marcia Griffiths) for 
the “Electric Slide.” Electric Slide (Shall 
We Dance) by Grandmaster Slice, Bus 
Stop (ElectricSlide) by Wreckin' Cru\ It 
Ain't Me by George Ducas, Fast as You 
by I )wight Yoakam, Bop by Dan Seals and 
Swingin' bv John Anderson. 

. How important are videos? 

I don’t use videos because my club isn’t 
set up for videos. If we had a system — 
which I've been promised — 1 would 
have something on the monitors all the 
time. During primetime 1 would try to spin 
every third cut as a music video. I work 
in the south so. in between music videos, 
I would run auto racing flip and crash 
tapes and rodeo videos, if your set up to 
receive l V it\ always a plus to show the 
local sports teams when they’re on. Note: 
If you advertise that you're going to show 
a game; make sure the game stays on the 
TV until it’s over! 

e llow often do you “air check " 
• your show ? Do you feel it helps ? 

1 used to tape my show at least once a 


week and, for me, it was a big help over 
the vears. Now, I air check once a month. 
If you’re new to DJ'ing and have a tape 
deck it would be to your benef it to tape 
your show at least one night a week. This 
will let you hear where your weak spots 
are so you can improve. 

What's the best way to handle 

• drunks that keep coming up to 
the DJ booth ? 

First of all, don’t put up with drunks in 
the booth. You have to be tactful. Some 
people upset easily when they’ve been 
drinking. I agree with whatever they’re 
trying to tell me, but 1 keep them out of 
the booth. As soon as they walk away, 1 
notify a Doorman of the situation, then 
it’s out of my hands. 

/T How do you handle announce- 

• meats during your show? 

Because I play in a club that also offers 
live entertainment, most of my announce¬ 
ments are done as I get ready to introduce 
the band. I will do voice-overs once in a 
while for the gift shop, snack bar. shoe 
shine, and the black jack and craps tables. 
If you do voice-overs make sure you do 

Wf V 

them at the introduction of the song and 
never over the vocals. We have a rule at 
our club not to page anyone unless it’s a 
real emergency. I let our band do all the 
birthdays when they're on stage. 

■ We just bought a smoke machine 

• (fagger) for the club. ft h ’orks 
great but some customers say the 
smoke makes them ill! 

A. I run two smoke machines at our club 
but on days when we have families with 
children or older adults in for dance les¬ 
sons I never use smoke or strobe Halits 
(This is my own rule). Smoke is a great 
tool when used properly. Only lay out 
enough to enhance the light show. You 


may want to contact the manufacturer of 
your machine and find out (he best fluid 
to use for your club. You may even want 
to pick up the operations manual on your 
machine and give it a read. Often we think 
we know how something works and try 
to use it our way, only to Find out later 
that wc should have read the manual. 

Q l belong to a record poo! and get 
• CD singles along with the full 
CD/LP. Do these singles have 
any value? 

Yes and no. They really have no monetary 
value, but they make great give-a-ways to 
your customers. Always make sure that 
when you get the CD/LP, all the singles 
the record pool has sent are on the album. 
Make sure you don’t overlook a dance 
mix! Some dance mixes are one of a kind 
and they only press so many. The remixes 
are hard to replace if they come from a 
record label. 

2 We have a new manager at our 
, club who recently jumped on me 
for using the word during a 
hot dance set. Since l am the en¬ 
tertainer. does he have the right 
to tell me what to do when F re 
got the floor (Hied every night? 

Absolutely! If he signs your check and 
runs the club he can tell you anything. You 
work for him so you have to follow' his 
rules. Personally, my own view would be 
to jump all over one of my DJs if one used 
profanity over the mic at our club. Why 
would anyone want to use language that 
can hurt, offend, and upset the customers? 

What are the two hottest country 
L/ , dances at your club? 

The hot new line dances are the “Honky 
Tonk World” and “Watermelon Crawl.’’ 
Our couples enjoy two-stepping, waltzes, 
and, lately, the “Desperado Wrap." 
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This club is driving me crazy, i can’t take it any¬ 
more. I’m about to flip! What should I do? 

Chill out man. Sounds like you need a break. Take a week off 
and don’t listen to the same kind of music you play at work. 
Try a little talk radio or maybe even, dare I sav, some light 
jazz! Stay away from clubs and keep to yourself. Get away 
from it all for awhile and soon you'll be back, rested, in a 
good frame of mind, and ready to spin. 


Attention club and mobile DJs 
that spin country music! 

The Chattahoochee DJ Express is for von. It 's 
a monthly news letter that will give you up- 
to-date information on what the country jocks 
arc playing. Each issue gives you a nation¬ 
wide survey of club and mobile DJ playlists 
from all parts of the country. For subscrip¬ 
tion rates please call Ronald E. Burt 
Productions and Promotions at (404) 612- 
9506. 


l 
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NEW! 



KIS-SE302 
COMET 
M.S.R.R 
$498 00 






Warranty 


NEW! 


COLOR CHANGER 
M.S.R.R $659.00 


For a dealer near you: 

69LL 313-4Z5-6SZI 

Ask about our "Special Effect Lighting" video! 


ELECTRONICS USA 


Get The 

fot As 



Breaking c 


tittle As 


$73 A 


Month’.’- 



From the World Standard in the Radio Industry 
comes the Weekly Music Service to supply 
digital audio your Mobile DJ needs. The hottest new 
Adult Contemporary, Top-40, Urban, Rock and Country 
releases on Compact Disc. Choose from several 
combinations to meet your needs. 

If its the European Techno/Pop songs you 
need, we have the perfect disc. HrtDisc E 
supplies the hottest Club Dance mixes that 
will make you the phatest DJ! Just think, a new CD each week 
to keep you ahead of your competition. 



DOTAL AUDIO 


gold 



°oawct Digitally enhanced music libraries on compact disc, 
jd Libraries are available for Adult Contemporary, 
Top-40, Country, Rock, Urban and Oldies. There 
are between 1,000 and 2,500 songs in each library. 



Don't miss your opportunity! 


Make your business the 


tm century 



Request!! 


( 800 ) 375 - 



5 E 


1 E S 


new! 



KLS-SE202 

AUTOSCAN 

M.S.RiR 

$695.00 


For a dealer near you: 

call 313-425-6620 

A.vJt about our 'Special Effect Lighting" video! 
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Scootin' down a 
country road 

What do you get when you combine 
an Elvis song with a country artist 
and a country dance?-- Scooter Lee, 
and her wonderful new style of 

country music! 

by “Hillbilly" Rick Meyer 

S cooter," hows that for a nickname? I wonder 
if that’s short for “Harley.” Like a Hariey 
Davidson, she’s powerful, dependable and 
very unique. Scooter was born to the Cajun beats of 
New Orleans and raised on Fats Domino and Little 
Richard. She has several popular country dance songs 
to her credit but, with so many country dances tied 
to rhythms and dances of the past, she felt it was 
time for a country twist\ 

High class country karaoke 

On the road, Scooter sings and performs with instru¬ 
mental background tracks recorded on CD. She calls 
it, “Professional karaoke in a show format” and it’s 
a terrific alternative when a dub wants great enter¬ 
tainment at an affordable price. She can add backup 
vocalists and live musicians for larger shows. She 
can even perform as part of your DJ show. You sup¬ 
ply the sound system and the music before and after 
the performance. Why not suggest her for your next 
corporate bash! If you would like information on how 
io schedule an appearance or would like to purchase 
one of her Cl >s or get copies of her other dances, 
just call Southern Tracks at 800-925-6937. Make sure 



Ms. Scooter Lee 


you tell them you're a professional DJ and that “Hill¬ 
billy” Rick sent you. Give them aYee Haa and they’ll 
give you a special deal! 

The Elvis Connection 


While not an Elvis impersonator, Scooter's show fea¬ 
tures a “Tribute to Elvis,” which includes Don't Be 
Cruel, All Shook Up, My Way , ending with the Trilogy. 
She is a long time Elvis fan and does the King’s music 
so well she was asked to perform Heartbreak Hotel on 
the 80th birthday of the song’s composer, Mae Axton. 
She did her own version of Heartbreak Hotel and, with 
the help of Max Perry, has choreographed a dance to 
go with it. 

Since she is not yet signed to a major label, she is 


promoting herself every way possible. Particularly 
helpful has been the national network of DJs and danc¬ 
ers who don't care whether her music is on a major 
label or even if it is played on the radio. If it’s great 
danceable music they want it. If you like it, call your 
local country station and help get her the recognition 
she deserves! And get a copy of this dance to your 
local dance instructors and watch the fun they can have! 
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“Heartbreak Hotel” 

Music: “Heartbreak Hotel hv "Scooter" Lee 
Choreographer: Mux Perry 

Step description prepared by “Hillbilly” Rick and Linda 

Four-wall line dance (counter clockwise) 

Start Dance 16 heats in on the word “Well**** 

1 StoiTip right foot iu front of left (take weight off left foot) 

2 Rock back on your left (put weight back on vour left) 

3 Step together with right < right foot next to left and put weight on it) k Step left 
out to side 

(Note and T are two quick steps taken on one beat of music.) 

4 Step right out tu side 

5 Move hips right' ELVIS KNERS 

6 Move hips left 

7 Move hips right 6c Move flips left (2 quick moves on k and Si 

8 Move hips right 

"Efufcs Knees - Fed art at bast shoulder width apart. Move your hips to the right 
and tu m your left knee in ai the same time. Repast in other direction. 

1 Step forward left 

2 Pivot 1/2 turn l ight iclockwise) 6c Step forward left 

3 Quicklv turn 1/2 turn right (clockwise) 6c Bring right foot beside left (on this 
move vou arc going backwards) 

4 Step out to side with left (feel a little wider apart than your shoulders) 

5 Roll right knee outwards (dtxkwis) 

6 Roll left knee outwards (counter clockwise) 

7 Bring or bump knees inward or together k Both knees out or apart 

8 Bring or hump knees inward or together 

1 Right step to die right side ‘ D 

2 Hoi d (no foot movement) * 9 

3 Left step next to right ** 

4 Hold (no foot movement) “ 

5 Left step to die left side " 

6 E lold (no foot movement) ** 

7 Right step next to left ** 

8 Hold (no foot movement) ** 

**Pefafc TThmsts - Pump your hips forward and backuord. 

1 Step forward left ami turn 1/4 turn left (counter clockwise) 

2 Touch right toe out to the right side (point) 

3 Cross right in front of left (put weight on right), Jazz Box 

4 Step back on Left, Jazz Box 

5 Step to side with right, jazz Box 

6 Walk forward left (Or hop forward on both feet) 

7 Walk forward right, lots of Fun! 

8 Walk forward left, start over! 

Dance speed calls 

Shortened terms we use tn help while dancing it 
the first time. 

Forward Back, Right Left Right, Right, Left, Right Left Right 
Step, Turn, Step Turn (Stum), Right Left, Right, Left In Out In 
Right, Hold, Ijeft, Hold, Left, Hold, Right, Hold 
Stum, Touch, Over, Rack, Side, Left, Right, Left 

For music or questions on 'Heartbreak Hotel" please contact 
Southern Tracks Records: 

3051 Chirmont Road N.E» 

Atlanta, Ca, 30329; 1-800-925-6937. 



an M is is teftai if ou ejel: 

4 UNITS - KLS 


7 dichfoic colors (plus mMe), 8 qqUos. X, t roirroi control 

Heads are individually addressable 
tftien using a KLS 0MX512 controller 


1 UNIT - KLS-LC2000 

DMX 512 Controller - 60 pre programed scan propane 
and macros. 60 user programme scenes 
All necessary cables Included 


01 

sale! 


only 




M.S.R.P 

$4396 00 


Ask about our "Special Effect Lighting" video! 


313-4Z5-66ZI 




ELECTRONICS USA 


r 


Technics SONY 


UBL 



DENON Panasonic 




fl 


ic 


CORE 

( 800 ) 


324-2673 






o 







IAUDI0 



Cl 


VIDEO 


Serving the Entertainment Industry Since 1985 
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A lot has 

happened 
. since the last 
time we looked at 
Mini Disc. This time 
ice focus on its 
reliability and how 
DJs a r e using the 
format. 

by Rich Byrd 



As I enter into my third year using Mini 
Disc, I can report that the format offers 
several advantages to DJs, but is not w ith- 
out its drawbacks. Initially, I owned two 
Sony MDS-IOIs, While the MDS-101 is 
a technical marvel, its reliability is ques¬ 
tionable. Problems 1 encountered 
included: Hie laser sticking, unit display¬ 
ing "retry" after extended recording 
sessions, and a variety of problems at in¬ 
creased external temperatures (I suggest 
von use a fan on the MDS-101 in a DJ 

df 

application). Other DJs I have spoken with 
have had the same problems with their 
MDS-IOIs. After repeated servicing on 
both MDS-IOIs, 1 exchanged them for two 
new units which are working better... so 
far. 

I have also added two portable MZ- 
R2s. There are no problems to report with 
these units. They work great, although 
some people may f ind the small buttons 
cumbersome. 

My favorite is the standard-width home 
unit, the MDS-501. Generally, the reports 
have been cood. An additional feature of 
the MDS-501 is the jog dial which allows 
voit to search tracks more conveniently. 

sF & 


Though the SONY MDS-501 is si ill in 
some stores, SONY will release a replace¬ 
ment model the SONY MDS-302, as part 
of their third generation Minidisc prod¬ 
ucts. The MDS-302, which should be out 
by the time you read this, now incorpo¬ 
rates 45-Bit digital filtering. 

Using MD 

With the growing concern of having a 
valuable CD collection stolen while out 
on the road, some DJs now use MD ex¬ 
clusively in their business. They record 
their music library and leave their CDs 
safe at home. There's less worry oi theft 
as the discs are much harder to fence than 
store-bought CDs. And MDs are durable. 
The plastic housing on the outside keeps 
the disc inside scratch free. A complete 
music library can be carried in a brief- 
case. My attache holds 180 MDs. With 
an average of 18 songs per disc, that’s 
3,240 songs in a briefcase with a total 
weight of 15 pounds. 

New technology 

Sony has now brought MD technology 
to computers. I'he MD-Data Drive, 


named the MMD-140, is a portable, bat¬ 
tery-operated drive unit (similar in size 
and shape to the MZ-R2). You need spe¬ 
cial MD-Data Discs which store 140MB 
of data to use with your computer. MD 
Data discs can't record music and audio 
MDs can't record computer data, lie 
MMD-140 plays audio MDs and doubles 
as a backup audio MD player. It detects 
which kind of disc is inserted Lind works 
accordingly. This unit is really designed 
for portable computing but can be used 
with a home computer. The Sony drive 
transfers data at a rate of 150Kb per sec¬ 
ond through a SCSI-2 interface. A 
rechargeable lithium battery pack or three 
A A alkaline batteries power the unit, al¬ 
though an AC power adapter is also 
included. This new technology works in 
DOS, Windows, and Macintosh operating 
environments. MD-Data Drives are avail¬ 
able for $699.95; the MMD-140 discs sell 
for $29.95. It should be in stores by the 
lime you read this. 

Recordable CD update 

A consumer CD recorder has been re¬ 
leased by Pioneer. 1 nfortunately, it has a 


42 Mobile Beat June July 1995 










$4,000 price tag — the same as a professional unit. 
Plus, the blank CD-R discs are priced $15-525. In 
comparison. Mini-Disc players and recorders have 
maintained a price range of $500-$ 1,000. While they 
haven't changed much in price, they still are a bel¬ 
ter value. They can erase and rerecord, the CD-R 
format cannot. Blank MDs arc a value, loo. at $12- 
$15 for 74 minutes. 

Inside track 

What’s the future look like for MD? In a recent is¬ 
sue of Billboard Magazine, Jeff Abrahms, VP for 
the 191-Bcst Buy chain reported that sales of prere¬ 
corded MDs have been slow, but “I still believe it is 
a true replacement for the cassette." Stan < iorman, 
senior VP for Tower RecordsAldeo reported that 
MD is moving in the big cities, following the same 
initial pattern as CDs. 

1 feel the MD formal is still the best thing to come 
along for DJs in quite a while, but be sure to carry a 
backup unit at all times and consider the extended 
warranty when purchasing the unit. The units are 
not cheap, so, until the reliability question is an¬ 
swered, it's good to have something to fall back on. 


Rick Byrd is a nightclub DJ and operates Wired for 
Sound Productions, a mobile DJ & video company, 
in Sacramento, Calif. For answers to your MD ques¬ 
tions cal! (916) 344-3330. 


x 




The smallest DJ system on record: 

How about this for a portable unit? Two MZ-R2s and the Gemini PMX-7 mixer (6.5 
wide). Total width is 6.5" by IT deep with the MDs attached with Velcro above the 
mixer (smaller than a sheet of paper). Add a small amp and speakers and you can go 
anywhere and do ceremony music. You could also bring your MD setup into any night 
club and use just one patch cord to tie into the house system. 
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A Different Sp in On 












DJs coast to coast adapt 
to the changing ways of 
weddings! 

by Steve Wozniak 

Wedding receptions are exciting for ev¬ 
eryone involved, and for many reasons. 
For the bride and groom, the most impor¬ 
tant thing is getting through the day. 
Parents want everything to be perfect and 
will do anything to make it that way. 
Guests just want to have fun. DJs want 
everyone to be happy. 

Back in the 1 960s and 1970s, 1 was a 
DJ doing wedding receptions in the De¬ 
troit, Michigan area. The timeline for all 
the traditional events was second nature. 
Around Motow n, the receptions w ere big 
and very formal. A typical evening recep¬ 
tion, of about 250 guests, usually started 
with an open (free) bar, and a Grand 
March. I he Bride and Groom would lead 
the “parade” through the room followed 
by the bridal party and parents with all the 


guests joining in at the end of the 
line. All the while, I would play 

Sousa marches. The 
Grand March ended 
when the bride and 
groom reached the buf¬ 
fet table. 

After the meal, there 
would be the cake cut¬ 
ting, a bridal dance 
spotlighting just the bride and groom, a 
father/daughter dance and various other 
activities. Normally, the guests w'ould 
look to me, or a representative from the 
hall, to take charge of these events and 
keep things moving along. My playlist 
included rock standards by artists like Bob 
Seger and The Rolling Stones and a half- 
dozen Polkas, all of which would pack the 
dance floor. 

What a revelation when I moved to the 
San Francisco Bay area! As 1 prepared for 
my first reception here, I felt like I was 
just starting out. Receptions are typically 
informal and not oversized, generally ca¬ 
tering to about 125 people. Many of my 
newlywed clients are older, successful, 
white-collar professionals. Even the order 
of events is different. For example, the first 
dance generally includes the w'hole bridal 
party, instead of just the bride and groom. 
DJs are much less in the spotlight. Musi¬ 
cally, guests want something different at 
every event. Requests are for new age 
instrumentals, jazz, reggae and various 
other less-traditional styles. Back in De¬ 
troit. an early evening ended around 
midnight. I’m home by 9 p.m. 

If nothing else. I’ve learned that the 
ever-widening cultural chasm in the U.S. 
has had a big effect on wedding receptions. 
I he nuclear family has waned and, with 
it. many time honored traditions have lost 
their glow. 

To chart just how much the job of wed¬ 



ding DJ varies from region to region, I set 
out to interview a sampling of professional 
DJs from all over North America. Obvi¬ 
ously, the information provided by these 
professional mobiles may or may not ap¬ 
ply to the majority of receptions in their 
area, however, their experiences illustrate 
the many different techniques used to cre¬ 
ate a really great event for the newlyweds! 


Way out west 


My first stop was Irvine, California to 
check in with Trey Rentzel, of Night 
Moves Mobile DJs. Trey says “Our guests 
prefer a DJ who is an interactive MC/Party 
host, as opposed to someone who plays a 
standard mix anti puts on his own show. 
Country line dancing, party props, and 
audience participation arc in‘. Profes¬ 
sional vidcographcrs, alcohol con¬ 
sumption and requests for the Hokey 
Pokey and Chicken Dance are ‘out .” 
Trey s typical gathering is 175 people. 
Popular background artists include Sade, 
Harry Connick Jr., Sting, Bob James, and 
George Winston. The dance mix usually 
includes Natalie Cole, Eric Clapton, 
Cheryl Lynn and B-52s. 

The next stop on my journey was Las 
Vegas, Nevada, to speak with John 
Hansen, of John Hansen & Friends. “Out- 










adding “...Because of heavy marketing by 
local hotels, 20 percent of our receptions 
are people from Los Angeles or Phoenix, 
compared to one percent just five years 
ago." Contrary to what you might expect 
from a city built on glitz and glamour, in¬ 
formal backyard receptions are quite 
popular. John says, “Our DJs enjoy get¬ 
ting involved leading a Conga line or 
Y.M.C.A. from the dance lloor.” Other 
dance favorites include hits from: Tight 
Fit, Elvis, Chris DeBurgh. and Gloria 
Estefan. 

Heading northwest to Seattle. Washing- 


4 


A 

s 




44 Mobile Beat June/July 1995 





tnon. the dance mix leans toward more 
mellow artists like Van Morrison. Celine 
'Dion and Frank Sinatra, Kevin Howard, 
of Sounds Unlimited, says half of what he 
plays is requested. According to Kevin. 
“Newlyweds are becoming much more 
sophisticated in their shopping techniques 
and ask very specific questions about what 
we do and how we do it. They are very 
comfortable becoming actively involved 
in many planning aspects of their wedding 
day timeline and each vendor's activities. 
This trend is forcing all wedding profes¬ 
sionals to provide a high level of customer 
service.” 

Rockin’ the Rockies 

Side-stepping into Denver, Colorado, Rob 
Schenk, from Line Level Mobile Sound 
Systems Inc., says his clients are more 
concerned with the quality of service than 
with expensive or flashy propaganda. 
Rob's clients are getting away from tradi¬ 
tion, with more and more couples opting 
for a casual ceremony. Quite often he has 
been asked to supply the music for the 
ceremony. Popular background artists in¬ 
clude La Vienta, Wind Machine, David 
Sanborn and Acoustic Alchemy. When the 
dancefloor opens, the mix can swing from 
Patsy Cline, to George Strait, to Eric 
Clapton, with a big emphasis on retro art¬ 
ists and 1980's rock and remixes. I'hc 
typical order of events has the bouquet and 
garter toss before the newlywed’s first 
dance. Seven out of 10 weddings have a 
dollar (money) dance. And most of Rob's 
receptions last until about 11 p.m. 

Party central 

After talking with Jon Michaels, in Sioux 
Falls, South Dakota, I have new respect 
for the folks there — they really like to 
party! Jon says. “We do a lot of events and 
fun things before the dancing starts.” He 
. says that once guests start dancing, to ev¬ 
erything from classic rock, to techno, to 
polkas, they don't stop before midnight. 
One of the customary "fun things” Jon 
does is “Kidnapping the Bride and 
Groom.” A “police officer” handcuffs the 
newlyweds and takes them away, rite au- 
; dicnce then has to raise bail money before 
the couple can be set free. Highly physi- 
f cal floor romps like the 'Alligator* and 
group dances including the ‘Flying Dutch¬ 
man' are also big favorites. Even karaoke 
is popular at receptions with this wild-and- 

I f,^ cont’d on p.4f> 
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crazy bunch. It must have something to 
do with the free kegs of beer Jon men¬ 
tioned. 


Speaking of free kegs of beer, in Dal¬ 
las, Texas, Ted and Jeff Gurley, from 
Sound Associates, say 98 percent of the 
wedding receptions they hav(j,done in¬ 
cluded t ree kegs of beer (for tl£ gil&T*)* 
The best man, however, usually handles 
the toast and introduces the coup&'s first 
dance. In typical Texas fashion, tfie Cot¬ 
ton Eye Joe is the usual kick-ou to get 
the crowd moving, followed by £mix of 
country, Latin, Cajun, anti Tejar$ (Tex- 
Mex). As far as trends, “\Ve^*T' finally 
seeing a decrease in money dances." Ted 
notes quite enthusiastically. 

The East Coast 


On to Fort Lauderdale, Florida where Jeff 
Greene, from Party Time DJ, says his cli¬ 
ents are the exact opposite from Bay-area 
( 'alifomians. “People expect their DJ to 
he an entertainer," Jeff says. Receptions 
typically go to midnight and there is gen¬ 
erally an open bar and a sit-down dinner, 
which comes after the newlywed's first 
dance. Not surprising, music here tends 
to have a Latin influence, with most re¬ 


quests being Salsa or Meringue, and hits 
from Gloria Estefan, 

Moving up the Atlantic Coast, in At¬ 
lanta, Georgia, Kenny Zail, of Party Hits, 
reports that in his area, the music mix 
makes the difference. His clients request 
country, beach/shag music, anti hits by 
# homegrown favorites like R.E.M. Party 
pi gaining in popularity. A typical 

reception nutU« 4 l?eacn Tree state runs from 
8 p.m. to midrdght on a Saturday, with a 
guest list of^ibout 100. The receptions 
start off wiijfa grand introduction of the 
bridal pqjty followed immediately by the 
couple*® first dance. The bouquet and gar¬ 
ter tossfye saved for last. 

Next, fin ad e a quick stop at An Enter¬ 
taining I deaf in Louisville, Kentucky, to 
chat with JohltHughes. Here in the heart 
of country musi£, John says that line danc¬ 
ing has faded atyt. 
beeom i ng pop u lar again. 

A little off course, I made time for a 
quick detour to Cleveland, Ohio, to get 
the scoop from Gary Kassor, of Uptown 
Entertainment. Gary says he’s also see¬ 
ing an increase in on-site weddings. 
“Crossover alternative music and rock are 
replacing some of the rap, ethnic, and old¬ 
ies music," Gary says, "There is definitely 


a new trend for more audience participa¬ 
tion. And, newlyweds are taking more time 
to plan their wedding day." 

My next visit was with Craig Taylor, of 
C&T Disc Jockey Service in Middletown. 
Maryland. Craig pointed out that “Nothing 
here is typical.. .we have a very diverse cli¬ 
entele." One thing most folks there agree 

on is no Ifard rock or rap. 

% 

The Big ApfHp 


1 made it to Jjjjfcw York City just in time to 
grab lunch v^th John Rozz, from Sound 
$ pecfrfiM big city influence creates 

*|utte a challenge for Rozz. “'I hings are to¬ 
tally different at high society wedding 
Scceptions," he says. Guests at a NYC w f ed- 
dmg reception are lavished with nothing but 
the^est. Full-course, sit-down dinners are 
the rtty-m, hut not before the guests dance 
, a sfVm. An interesting custom for this 
areif HjS food and music seem to be inter¬ 
twined, with guests getting up to dance 
between the several meal courses. Tradi¬ 
tional events like theme dances and garter 
tossing are never seen at one of these af¬ 
fairs. As for music, Latin and Big Band 
Swing are most prevalent. 


cont ’d on page 48 
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hiking Command 
1 The Room 

By Nick Scott, DJs North, 
serving Mackinack Island, Ml 
and the surrounding area. 


Because we, as mobile entertainers, gain 
through our experience a unique understand¬ 
ing of just what should happen at a wedding, 
the responsibility to make things run smoothly 
often lands in our laps. While in most cases the 
extent of our involvement is detailed during the 
planning stage, times arise, particularly'for “first- 
yeai" DJs. when things can take us by surprise. 
To truly offer a service that goes beyond just 
pla ying songs, we must a ways prepare for and 
welcome these opportunities. 


The Great White North 

In Juneau, Alaska, Victor Learner is 
one of the few DJs in town. He says 
there’s nothing that makes the receptions 
he plays very “Alaskan-like” other than 
the fact most newlyweds have their pic¬ 
ture taken in front of the town glacier. 
He says sing-alongs by the wedding party 
are typical. Vic’s music mix features Ma¬ 
donna, The Beatles. Janet Jackson, Eric 
Clapton and Boyz II Men. 

In Canada, Jim Griffin, of Disc Jockey 
Warehouse in' Toronto, says people there 
are also easing up on tradition. As in 
South Dakota, karaoke is becoming 
popular at receptions, Jim also says that, 
because people tend to live far away from 
each other, more talking than dancing 
usually takes place. W hen guests do get 
up to dance it's usually to some good old 


One of the special services many successful 
Disc Jockeys offer is to introduce the bridal 
party on behalf of the bride and groom. This is 
a time lor t he disc jockey to “break-the-ice" and 
take command of the room by getting everyone 
to focus their attention on the bridal party. The 
problem is, of course, everyone in the room is 
engaged in conversation. Getting them to quiet 
down can be a challenge. 

Here’s a technique that works for me. From the 
center of the dance floor, where everyone can 
see me, using my wireless mic, I simply say just 
three words, slowly and clearly: “Ladies and 
Gentlemen" and then pause until I notice a drop 
in the volume of the conversation. Then again, 
“Ladies and Gentlemen” and pause... maybe 
10 to 20 seconds. Once I fee! I actually have the 
attention of the vast majority of the people in the 
room, I announce: ‘Ladies and Gentlemen, if 
you would all kindly turn your attention to the 
entrance way, ft is my honor to introduce lor 
could we please welcome with a warm round of 
applause) and then begin the introductions as 
planned. If you deliver the introductions with 

able in both languages, A trend in his 
area is for the ceremony to be held at 
the hall prior to the reception, or for 
both events to take place outdoors at a 
private residence. Stag parties with 
karaoke are very popular. They are held 
on a Friday or Saturday night prior to 
the wedding. Tickets are sold with the 
money going to the newlyweds. 

At the reception, the music mix fea¬ 
tures French, Canadian, and U.S. 
favorites with the accent on T op 40, 
rock, and dance. 

r> <' 


style and class, and let the room come to you, 
you will set a most positive tone for the remainder 
of the evening. 

Other things to think about ahead of time: 

1. Whether you have assumed the responsibili¬ 
ties for the introductions or not, always insist on 
having a list with the names of the bride and 
groom, brdal party, parents, and other VIPs, 
Even if it’s just written on a napkin, it's better to 
have and not need than to need and not nave. 

2. Work with the staff. Before you make any 
announcements, make sure you don't take the I 
catering staff or photographer by surprise. 

3. As the introductions are often followed by the 
best man’s toast, are the glasses on the head 
table (as well as the guests’ glasses) filled? 

4.1s there to be a blessing? Who is giving it? how 
will you get the microphone to him/her? 

5. Have you rehearsed the introduction material, 
have you practiced it to be smooth? Most • 
importantly...Can you properly pronounce 
everyone’s name? 


The End of the Road. 

I'm worn out from all this traveling. I hope 
this journey to the DJ traditions and cus¬ 
toms within North America was as 
insightful for you as it was for me. It all 
goes to underscore the fact that there’s a 
huge melting pot of different DJ tech¬ 
niques, new and old, used to create really 
great wedding receptions every weekend. 








DJ Wedding Stats 

Here's the breakdown on reception styles and just how often DJs in different regions of North America 
are requested to lead specific wedding events: 


rock *n’ roll. A Canadian tradition, which 

Company Name 

Location 

Buffet 

Banquet Bouquet 

Garter 

$ Dance 

is now spreading to the U.S., is for guests 

A Sound investment 

San Francisco, CA 

50% 

50% 

80% 

70% 

5% 

to sing part of a song with the word 

Sounds Unlimited 

Seattle, WA 

50% 

50% 

95% 

90% 

30% 

Move' in it to incite the newlyweds to 

Line level Mobile Sound 

Denver, CO 

60% 

40% 

99% 

99% 

70% 

kiss, instead of the traditional clinking 

Jon Michaels Productions 

Sioux Falls, SD 

75% 

25% 

90% 

85% 

90% 

of glasses. A DJ’s main function, Jim 

An Entertaining Idea 

Louisville, KY 

90% 

10% 

99% 

99% 

5% 

says, is to provide music. Announce- 

Uptown Entertainment 

Cleveland, OH 

25% 

75% 

95% 

90% 

15% 

ments are the responsibility of the master 

Disc Jockey Warehouse 

Toronlo, Canada 

rVa 

yes 

98% 

95% 

2% 

of ceremonies provided by the family 

Sound Spectrum 

New York City, NY 

0% 

100% 

95% 

5% 

0% 

hosting the reception. 

C&T Disc Jockey Service 

Middletown, MD 

90% 

10% 

90% 

85% 

5% 

And in Ottawa, Canada, Steven 

Party Hits 

Atlanta, GA 

99% 

1% 

90% 

85% 

n/a 

McF.nery, of Professional Disc Jockeys, 

Party Time DJ 

Fort Lauderdale, FL 

25% 

75% 

99% 

98% 

10% 

says “Bilingual DJs (EngHsh/French) and 

Sound Associates 

Dallas, TX 

90% 

10% 

99% 

99% 

10% 

French music arc commonly requested. ' 

John Hansen & Friends 

Las Vegas, NV 

85% 

15% 

88% 

88% 

57% 

In fact, his company’s literature is avail- 

Night Moves Mobile DJs 

Irvine, CA 

50% 

50% 

90% 

90% 

60% 
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It's summer... and with a full schedule 
of weddings, it ’s likely to be your most 
profitable time of year. 

Before I started American DJ Sup¬ 
ply (along with my brother, t'huck), I 
was a mobile DJ in the Los Angeles 
area. I always liked working weddings. 
The money was good and weddings 
gave me a chance to showcase my ser¬ 
vice to a new' group of people, which 
often led to more jobs at clubs, parties, 
and other weddings. 

Unfortunately, a lot of DJs don’t 
make the most of the opportunities that 
weddings create, because they fail to 
put together a lighting and effects show 
that adds to the excitement for the new¬ 
lyweds and their guests. 

Setting the mood 

The most common mistake I’ve seen 
DJs make regarding lighting during a 
reception, is underestimating the im¬ 
portance of their “visual presentation." 
Incorporating entertaining lighting into 
the show' is just as essential at a wed¬ 
ding reception as it is at a club date. 
The lighting that you provide is in¬ 
tended to complement the decor and 
enhance the mood of the music. 

Weddings are often held at reception 
halls, which are about as exciting as 
brown paper bags from a visual stand¬ 
point. This means the lighting and 
effects you bring have the entire re¬ 
sponsibility of providing guests with 
visual entertainment and stimulation. 

When 1 talk about performing for 
guests at a wedding, I'm referring to 
what is probably the most diverse group 


of people you will ever have to entertain. A 
dance club will typically draw a crowd that’s 
made up of people in the same age group who 
like the particular type of music the club spe¬ 
cializes in. But a wedding guest list will be 
made up people of all ages, from young neph¬ 
ews to grandmothers, w'ith tastes that cover 
everything from Glenn Miller to Ace of Base, 
and beyond. 

Just as you want your playlist to include 
music for every taste at a wedding, your light¬ 
ing show should also be diverse enough to 
appeal to a broad mix of people. 

Go wilhi gobos 

Since almost every group of wedding guests 
w'ill include some older people, it’s a good 
idea to leave foggers out of the lighting and 
effects mix. Foggers create a great mood in 
clubs but, at weddings, some of the older 
guests and anyone with allergies might be put 
off by the “smoke” generated by these ma¬ 
chines. 

Eliminating foggers from your lighting 
presentation creates a new set of challenges 
for you as a DJ. One of the nice things about 
foggers is they help maximize the impact of 
other lighting effects by enhancing the col¬ 
orful beams and patterns, making them more 
visible. 

Without a fogger, you will have to rely on 
the walls and floors of the wedding recep¬ 
tion hall to show off your lighting. The most 
effective way to accomplish this is to direct 
gobo patterns at these surface areas. Remem¬ 
ber, gobo patterns will show up belter when 
they arc projected against a flat surface that 
is white or light-colored. 

Gobo spot lights (or mini ellipsoidal units). 


like the Gobo Spot 1 and Gobo Spot 2, 
allow you to project focused gobo images 
of palm trees, hearts, city skylines, and 
other patterns onto a wall or ceiling. You 
can also use these units as spotlights to 
highlight the newlyweds dancing to their 
wedding song. 

Your wedding lighting package should 
also include an effect that projects mul¬ 
tiple gobo patterns that move to the heal 
of the music. A good semi-intelligent ef¬ 
fect, such as the Sphinx II (which operates 
by its own internal microphone), will al¬ 
low you to project this kind of “light 
show” on the dance floor and create a club- 
like atmosphere at a wedding, without 
requiring a big investment on your pan. 

Focus on the floor 

Even though the hall where a wedding re¬ 
ception takes place may be large, you 
should focus your lighting on a relatively 
small area, such as the stage, or a section 
of the dance floor. It will have more im¬ 
pact if you cover this small area with an 
effect that projects gobo patterns or large 
shafts of multicolored light, than w ith an 
effect that features sharp beams. These 
beamers are breathtaking in large venues, 
but they aren't the best choice for wed¬ 
dings. 

Don’t overlook the stage or perimeter 
of the dance floor when putting together a 
lighting package for weddings. Outlining 
your stage or console with rope lights is 
always effective. Now, you can also gen¬ 
erate excitement by framing areas in neon. 
The new NeoTec neon tubes are 24-inch 
tubes with five-pin plugs that can be run 
off any four-channel controller to perform 
chase sequences. Imagine the excitement 
you can create by framing an area of the 
wall behind the dance floor with neon! 

Mirrorballs are another unit that will 
make a big contribution to any wedding. 
Granted, they aren’t the newest innova¬ 
tion in the lighting/effects market, but 
experience has showm us that every wed ■ 
ding guest, regardless of age or 
background, enjoys them. 


F oggers create a great mood in clubs but, at 

weddings, some of the older guests and any 
one with allergies might be put off by the 
“smoke” generated by these maci lines. 
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ven though tlie hall where a wedding reception takes place 
may he large, you should focus your lighting on a relatively 
small area, such as the stage, or a section ol the dance floor. 
It will have more impact if you cover this small area with an effect 
that projects gobo patterns or large shafts of multicolored light, than 
with an effect that features sharp beams. 


Your name in lights 

Earlier, I noted that one of the things I liked 
about working weddings was that they 
provided me with a chance to expose new 
people to iny services as a DJ. Lighting 
will make it easier for you to do this kind 


of networking. 



Putting your name and phone number 
on a gobo pattern and projecting it on the 
wall behind you during the reception is a 
great way to inform wedding guests (some 
of whom will probably be getting married 
soon themselves) about your business. You 
might also want to have a friend video one 
of your wedding gigs so, in the fu¬ 
ture. prospective clients will be able 
to see that, you as a DJ, offer new- 
lyw'eds and their guests much more 
than just music. 



Scott Davies is the general manager oj 
American DJ Supply, Inc., a Ij>s Angeles 
based supplier of lighting ami effects for the 
mobile DJ market. 
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fhe flfey (generation Of ‘Professionaf ‘Ttisc Jockey Cases ...Because your image is everytfiitig. 



Our combo racks am designed 
to accomodate mixers, dual cd 
controllers, power strips, wire¬ 
less microphones and all rack 
mount gear, to spaces angled 
on the top and 4,6, or 8 spaces 
on the bottom. Removable top 
cover, front/rear friction doors, 
gray carpet, chrome hardware 
and recessed handles. 



All amp racks are available in 
4,6,8,10 or 12 space sizes. 10 
and 12 space amp racks come 
with casters, Combo racks may 
be stacked with amp racks for 
an organized “vertical* presentation 
eliminating the need for a table. 
Universal port holes on the sides, 
top and bottom allow for simple 
connections among cases. Front 
and rear friction doors hide all wires. 


Our portable two piece 
sound stage table system 
is the best way of obtaining 
a professional appearance. 
The stage cover fits onto 
the folding base supporting 
combo and/or amp racks. 
All cables are fed through center, left and right portholes. Gray 
carpet to match our other cases and available In 24* or 32 a 
sizes. 



Typical Vertical 
Presentation 
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Presentation 
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Showcase Presentations universal case design eliminates the 
need for a custom case. Our matching combo and amp racks 
fit neatly side-by-side or on top of each other. Wires are fed 
through portholes allowing covers to remain in place hiding 
ugly connections. The modular design lets you break your 
system down into as many components as necessary to minimize 
size and weight. As new equipment is purchased, cases may be 
added without radically changing your system. 

« -i 


Either a 10 x 6 or 6 space 
combo rack and a 10 or 12 
space amp rack keeps your 
system compact & simple 


There is plenty of room for equipment here. 
Start with a 24" Soundstage Table, add a 
4 and/or 6 space amp rack with a 10x6 or 
8 space combo rack, another 4,6, or 8 space 
rack underneath, and you have the ultimate 
mobile Showcase Presentation for the 
largest of systems. 


Free Brochure/Price List 
1 - 800 - 336-1185 



Rear friction doors remain In place hiding 
wires easily connected through universal 
portholes for a perfect appearance everytlme. 
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A Lot of Gear - 
Not a Lot of Space 

by Robert Lindquist 

The easier it is to unload 
and set up for a job, the 
more time and energy you 
can devote to your perfor¬ 
mance. With today’s 
compact, modular, rack- 
mount cases, you can get 
a lot of gear in a single 
box... if you know all the 
tricks. 


Experiment in Miniaturization 

Our goal was to build a I00-percent-CD 
mobile system that could handle any job, 
from straight DJ mixing, to karaoke, to 
playing PA for a small combo. For this, 
we needed a top quality mixer, a CD+G 
player, echo, EQ, limiting, and six micro¬ 
phone inputs. 

Wc started out by commandeering a 
“Cube” from Colorado Sound N* Light, 
in Denver, Colo. This is unique among 
carpet covered DJ cases in that it has re¬ 
movable front, back, and top covers. For 



strength, it uses the rigidity oi the compo¬ 
nents themselves. As a result, it is 
relatively lightweight (empty) and can 
hold a surprising amount of gear. The stan¬ 
dard size, with covers on, is just 
20"x20"x20" (approximately). The Cube 
features excellent workmanship and atten¬ 
tion to detail, such as recessed handles and 
a cooling vent on the back cover. The Cube 
was obviously designed by someone with 
DJ experience. 


The components wc selected for our 
project system were a Hosa» DG-30 dual- 
transport CD+G player with CT-30 
controller, a MTX MX-600 mixer, a 
Gemini power strip with dual extendible/ 
dimmable lights, an Ashly CL-52E dual 
channel compressor/limiter, and an Ashly 
MM-106 microphone mixer. 

Begin with a blueprint 

The first step in assembling any system is 
to plan it out on paper and anticipate any 
possible installation problems. With this 
in mind, we began by stacking the com¬ 
ponents in the case several different ways 
to the best arrangement. It is important to 
pay particular attention to how the screw- 
holes on the rack match up with your com¬ 
ponents. Although there are standards that 
assure the mounting holes on your equip¬ 
ment tine up with the rack rail screw 
holes- don’t count on it. One hole just a 
hair off can make lining up the face plates 
very frustrating. 

Double check 

Once you have determined the best way 
to mount your gear, hut before you fasten 
it down, check to make sure there is suffi¬ 
cient space to run all cords and wires 
without binding. There also needs to he 
sufficient room to get your hands inside 
to connect everything. A potential prob¬ 
lem with our project case surfaced when 
we found the depth of the Hosa CT-30 
controller blocked the jacks of the M I'X 

(continued on page 54) 




It! lough there are standards that 
assure the mounting holes on your 
equipment line up wit! i the rack rail 
screw holes- don’t count on it. )ne hole just 
a hair off can make lining up tl ie face plates 
veiy frustrating. 
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• LARGE SELECTION - FAST DELIVERY 

• GUARANTEED BEST PRICES 
• 30-DAY TRIAL EXCHANGE 

• 30-DAY PRICE PROTECTION 


Imagine the best pro gear being just a phone call away. 
We have the gear you want in stock at great prices. Even 
better, we add outstanding value with one-on-one customer 
service and quality after-the-sale support. Our sales associ¬ 
ates use the gear in our catalogs so they can direct you 
to the products best suited for your needs. 

Isn’t it time that you got both great prices and great ser¬ 
vice? Give us a call today for your complementary catalog 
subscription. 



Our 2-Day Air Express Delivery is 
Available for only $5.97 more than UPS 
ground rates. Call for details. 


THE BEST NAME BRANDS 


AB Systems • Akai • AKG * Alesis * Allen & Heath • Altman 
American DJ • Anchor Audio • Anvil Case * Aphex • Applied 
Electronics • ART * Atlas • AudioTechnica • Audix * BBE 
Biamp • Boss • Bretford • Cerwin*Vega • CAD • Crown 
Daylite Screens • DBX • Denon * Digitech • DK Karoake 
Diversatronics • DOD • Eclipse Lasers • Electro-Voice * E-MU 
ETA • Furman • Gemini • Genesis Cases * Hosa • JVC 
Lexicon * Lightcraft * Lightwave Research • Lineartech 
Littlite • Mackie • Martin • Meteor • MTX • Nady • NSI 
Numark • Ortofon • Panasonic * PAS • Pioneer • QSC 
Ramsa • Rane • Rapco * Roland * Rosco • Runco • Sabine 
Samson * Sennheiser • Shure • SKB Cases • Soundcraft 
Soundtech • Soundtracs • Stanton • Switchcraft • Tascam 
Tannoy • Technics • Telex * TOA * Tri-Lite * Ultimate Support 
Ushio Lamps • Zenith Video Projectors • Ampex and TDK 
recording tape • 100’s of hard to find accessories 



VISIT OUR SUPERSTORE 


Our Superstore is located 
freeway close to all of 
Southern California (10 min¬ 
utes from DisneyLand rM ) 

13110 Magnolia St. 

Garden Grove, CA 92644MB 
(close to Disneyland™)^™ 

(1/4 mile north of #22 freeway). Store Phone: (714) 530-6760 
Sales • Rentals • Installation • Design • Service 



Our 19th Year! • Se Habla Esparto! 





















































MX-600 mixer. The solution was to raise 
the controller one inch using nylon spac¬ 
ers from the hardware store. This made 
the hack of the mixer more accessible and 
put the controller at a comfortable level. 

Tighten it down 

Once satisfied everything was where we 
wanted it, we attacked with an electric 
screwdriver. First install all the screws 
loosely, to check the fit and allow for slight 
deviations in the equipment mounting 
plates. Once everything lines up, tighten 
down the screw's. 

Tip: To prevent scratches to the face 
plates, use a thin nylon washer with each 
screw. Colorado Sound N' Light furnishes 
these with the Cube. 

Finishing Touches 

For a neat and clean appearance w-e 
banded all the wires together with nylon 
ties, and fastened them to the sides of the 
case. Longer wires and power cords were 



tucked into any spaces along the case sides 
and secured with small blocks ot foam 
rubber. 

The completed system is perfect for 
anything from a small wedding, club date, 
or major-league karaoke event. The Hosa 
CDG-30. with on-board graphics decod¬ 
ing. combined with the CD-quality echo 
and F.Q of the MTX MX-600's sampler 
and the Ashly mie mixer's versatility, cov¬ 


ers all the bases. The Ashly compressor/ 
limiter is a great help in controlling levels, 
particularly in situations with live singers. 
The Gemini pow'er strip offers plenty of 
AC connect points with very useful front 
lighting. 

Mounted in the Cube, the whole pack¬ 
age became a practical, strong, and 
reliable mobile DJ/K system. And the 
vented back panel allows for operation 
with or without the panel latched in place. 



For more information: 

Hosa Technology, Inc.- (714) 522-5675 
MTX Soundcraftsmen - (602) 438-4545 
Ashly Audio Inc. - (716) 544-5191 
Gemini - (908) 969-9000 
Colorado Sound N' Light - (303) 429-0418 

*r 



LOWEST PRICE GUARUNTEED! 


Lighting 

Step into the future with 
| the amazing new 

^ LASER 300 

J * featuring 10 sound activated patterns! 


WE CARRY THE BRANDS YOU TRUST... 

AMERICAN DJ-CERWIN VEGA* DENONGEMINIMACKIE-MARTIN-MTX* PIONEER | 
QSCRAMSASHURESONICSOUNDCRAFTSMANSTANTON SONIC-TECHNICS 


CD Players 


Controllers 


Amplifiers 


Turntables 


Foggers 


Mixers 


Stands 


Vertigo 


Mirror Balls 


Mini-SterTee 11 


Mega Strobe 


Quartet 


Sumay 


Hyper Moon | —^ Min 
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Aggressor 


Avenger 
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OK. enough of the poetry recital All you really need to 
know is that our DJ Senes delivers the kind of high- 
powered, no-holds-barred effects that lease audiences 
breathless. At prices that won't leave you bankrupt. 
Compact enough to carry anywhere, these babies still boast 


the same sturdy construction and precision engineering of 
Martin’s arena-ready models. So plug into our DJ Senes. 
And create some poetry of your own. 



THE DJ SERIES BY Mart \ 11 


Exclusive US Distributor:Tracoman Incorporated ■ 3015 Greene Sl, Hollywood, FL 33020 • Tel 305'927-3005 • Fax (800} 899-5990 or 30S/929-640S 

On the West Coast: 1747 Standard Avenue, Glendale, CA 91201 ‘Tel 818/543-3278 • Fax 818/543-7015 

Bulletin Board Service (BBS) 305/927-1538 • Robofax Line 305/927-1439 


10 

YEARS Or 
! \ Nil Ml 





























Avoiding every computer user’s worst nightmare 


I've been robbed! 

Th at was my reaction when I turned on 
my computer after a v iolent storm swept 
through the area recently. All records were 
gone from the application I use lor my 
business. I experienced instant panic. Ev¬ 
ery summer booking, all my playlists, all 
my bookkeeping — gone! Frantically, I 
searched my disk libraries lor a recent 
backup, which 1 had. and within a short 
time, 1 was back up and running. 

Backing up your data is a concept much 
like seat belts in a car. They're an annoy¬ 
ance and an inconvenience, but when you 
need them, you couldn’t he happier about 
their existence. So let's look at a few ways 
you can protect your computer and your 
business from disaster. 

If you have been following this column 
for the past couple of years, you probably 
manage all aspects of your business on 
your personal computer. Your system 
might include: Your company's financial 
information, important contacts, your 
music database, form letters, and vour cal- 
endar lor upcoming performances. As I 
discovered, it only lakes one flood, power 
outage, or theft to rob you of this essen¬ 
tial information. For less than $3(X you 
can be bulletproof in three easy steps. 

The power problem 

Just like with your sound system, your 
computer works best when it is delivered 
constant power supply. The voltage in your 
home or office will dip and rise every lime 
your electric serv ice cycles on and off or 
when a major power hog like the heater 
blower kicks in. What happens if suddenly, 
without warning, the power in the build¬ 
ing or in your neighborhood dies while 
you are closing out the monthly books? 


Even slight drops and spikes in power can 
cause big problems with a computer's 
memory. 1 ompliters store active data in 
RAM (Random Access Memory) which 
is only temporary memory, if the power 
drops, the project you are currently work¬ 
ing on will simply disappear. 

A spike or surge through the line will 
fry your computer. These spikes only last 
a fraction of a second but, can send up to 
6,000 volts through an AC line. 

Solutions 

Step 1. Buy a good surge protector and 
use it properly. Plug the computer, printer, 
monitor, and modem into the same surge 
protector. This insures that all the compo¬ 
nents arc sharing the same ground. Make 
certain the protector is plugged into a 
three-way plug. The surge protector will 
kick in like a fuse on a speaker and “catch" 
the surge if too much power comes 
through the line. A computer grade pro¬ 
tector with at six outlets costs around $35. 

Step 2. Buy an Uninterruptible Power 
Supply t UPS). The UPS will provide your 
system with 100 percent power protection. 
You can consider the UPS as a big battery 
that is always there and constantly 
charged. If the power drops below the set 
level (normally 102V), die UPS will kick 
in and provide enough lime (up to 20 min¬ 
utes) to complete your work in progress. 


save it and shut down properly. The UPS 
is installed between the surge protector 
and the wall outlet. Cost is around $100. 

Data Backup 

One day when you least expect it your 
hard drive will crash. Your data may or 
may not be complete]) lost but, it will be 
damaged. To save you the heartache of try¬ 
ing to put an entire business back together 
again, I've designed the most simple 
backup system I've ever seen for the PC. 
The traditional systems involve three dif¬ 
ferent sets of backups, mine involves only 
one backup once a week. 

Step 1. Think about where you store 
your data. Do you write a letter in 
Microsoft Word and just click save? If you 
do, you are storing it in the software sub¬ 
directory. Consider creating a separate 
sub-directory for each task you routinely 
do. Create a separate work directory or 
data directory for: Letters, finance, your 
music library, and any other frequently 
used software. I have four: 

1. Finance is where I keep my 
“Quicken™” files. 

2. Work is where 1 store letters and song 
lists. 

3. Music is the sub-directory for my 
music database. 

4. Sound is the catchall for my calen¬ 
dar, ad layouts, and anything else. 


ticking tip your data is a concept much like seat 
belts in a car. They’re an annoyance and an in 

y y 

convenience, but when you need them, you 
couldn’t be happier about their existence. 
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SPINNIN' 2000 explains in detail. .. 

• PRO SOUND AND LIGHTING EQUIPMENT • MIXING TECHNIQUES* 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY • 

• PERFORMING AT WEDDINGS AND OTHER FUNCTIONS • 

• MANAGING A DJ SERVICE • TRAINING OTHER DJS * CONTRACTS • 

• ADVERTISING YOUR SERVICE • GETTING JOBS • AND MUCH MORE! 


NOW JUST SI9.95! 



CRASH AND BURN (cont.) 

Use these directories anytime you do 
work on the computer. 

Step 2. Copy only the files in these di- 
rectories to a few floppy disks once a 
week. That's it! (There's no need to 
backup the software since you probably 
did that when you first installed it, as most 
software instructs.) Store the disks in a (ire 
box and relax. If your backup session takes 
more than five disks you might want to 
add a tape backup which you can run over¬ 
night to back up the same directories. Tape 
drives cost around $ 100, a fire box is $35 
and up. 

To further protect your data consider 
getting and running a shareware program 
like “Park ' before you turn off your PC. 
This program will prevent wear on your 
hard drive. Think of your hard drive like 
a turntable, if you don't run “park." it's 
like dropping the lonearm on a record and 
letting it rest there overnight. Macintosh 
users note: The Macintosh system soft¬ 
ware automatically “parks" the drive head 
in a safe position during shut down. 

An ounce of prevention 

For less than $300 your business data 
and computer can he bulletproof in three 
easy steps: power surge protection, power 
supply backup, and data backup. Take it 
from me, for over 10 years I never had a 
problem until that one day when all I got 
was a flashing prompt. Don't get robbed! 



fed Gurley owns "Sound Associates' in 
Dallas, Texas. E-mail Ted for a free copy 
of his DJ guide to the Internet. ‘The Net 
Mix”. E-MAIL - tgurley@onramp.net. 


to Order: Send SIR 95 plus S3 postage (odd $5 for hardcover version} 
Send check or money order with name and shipping 
information to SpinnitT Pro DJ, PO. Box 5, Iasi Rochester, NY 14445. 
NY Residents pleose indude sales I ox. 


KARAOKE SYSTEMS Factory Direct 

Full line of Karaoke DJ Supplies, Lighting & Stereo Equipment. 
Hardware — All Brands: 

Denonet, Nikkodo, VocoPro, ARK, Pioneer, Panasonic 

Largest Stock & Best Prices on Karaoke Software & Laser Disc: 

Pioneer, DKKaraoke, Tip-Top, Mega, Focus, Mega Star, Super Singalong, City, 
Melovision, World Adventure. 

CD+G Karaoke: 

Pioneer, Music Maestro, Sound Choice, Star Disc, Tip-Top, DKKaraoke, JVC, 
SAV, Nashville, Nutech, All-Hits Karaoke. 


CDJ 500G 



CALL US 
FOR THE 
REST 
PRICES 
IN TOWN! 



IM. 


IMAGE-TRONICS 


g 15736 Crabbs Branch Way 
= Rockville, MD 20855 

Tel: (301) 590-0700 
Fax: (301) 424-2177 
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Fail to plan ... 

Plan to fail....Part IV 

Market research—The key to planning 
a successful venture 

by Blaine S. Greenfield 


When formulating your business plan, its 
of paramount importance that you think 
in terms of how others will accept your 
ideas as they are outlined. If your goal is 
to get others to invest their time, talents 
or :i inaneial resources in your venture, you 
need to prove to them, beyond a doubt, 
that you understand the market and its 
potential. 

In the last issue, we discussed the need 
to define, as specifically as possible, your 
initial target prospects. For example, is it 
your intention to target the corporate party 
market versus the wedding market? Why? 
Possibly you live in an area that’s over¬ 
flowing with QJs beating each other up 
for the wedding market while ignoring the 
growing corporate market. On the other 
hand, if there are no major firms with of¬ 
fices in your area, your aim is probably a 
different target. This is up to you to de¬ 
termine, and once you have, elevate your 
marketing research to the next level: In¬ 
terview a sampling of your current 
customer base to look for answers to the 
following question: 

■ Why do my present customers use my 
service over the competition? The an¬ 
swers you get will vary, but the key here 
is to shut up and listen. Too often, people 
ask this question — yet they fail to wait 


for a response. Or they fail to probe for 
practical, usable information. 

Surprisingly, you may get a simplistic 
answer such as: “We use your service be¬ 
cause we like you.’’ Think about that. 

Two key reasons people buy something 
are: I. o meet a need or solve a prob¬ 
lem; and 2, Because they liked and trusted 
the salesperson. A lot of DJs can do a good 
job meeting the need, however, (anti per¬ 
haps surprisingly) many fall short in the 
latter regard. Consider the next major pur¬ 
chase you make. You'll be amazed at how 
many salespeople do a terrible job of just 
being likable. Many seem to go to the 
other extreme. 

Finding the ideal customer 

After finding out what it is about you 
people like, you have something to sell 
to other prospective clients looking for a 
DJ with the same qualities. Which leads 
to our next question: 

* How can l find more customers like 
the ones / currently have? This is the key 
to your future marketing efforts. Once you 
find your “ideal " customer, possibly 
someone within a specific corporation 
who refers you several bookings a year, 
review how you won that person over. 
From this single client, you may be able 


to establish a step by step procedure for 
reaching similar individuals and landing 
more accounts. 

* What is the size of your desired target 
market? What is its growth potent ial? II it 
turns out that your target market is not as 
large or lucrative as you originally pro¬ 
jected, you won't be in business very long. 
Before you scrap the idea or change di¬ 
rection, make sure you are working with 
the ’acts. Most of the information you need 
can be obtained from such sources as your 
local Chamber of Commerce, your library 
and various online services, to name a few. 
If you need additional information, con¬ 
tact the Small Business Development 
Center at your local college. You may even 
want to contact the same college’s mar¬ 
keting department and inquire about 
classes that are looking for a real-life class 
project. Then volunteer your business. 

Learning the hard way 

Do not rush the information gathering. 'I’oo 
often, I see businesses make a super ficiat 
stab at determining what their customer 
base will be, only to become a disaster 
when marketing activities are attempted. 

One client, prior to coming to me, did 
a direct mailing of 15,000 pieces. The re¬ 
sponse was horrendous, something like 43 


Marketing Idea Winner 

One DJ who definitely has his act together, particularly with respect to determining an appropriate target market, is Paul T. 
Beardmore the winner of this issue’s Marketing Ideas contest. Paul, owner of The DJ Connection in Front Royal, Va., 
reports that his company has greatly benefited from bridal expos. He notes that, “There isn’t anything new about participat¬ 
ing in a bridal show," the difference is — he sponsors them. 

This annual show has been a large success, in large part because it costs him nothing. He charges other wedding vendors a 
fee to cover the expense of advertising the show. Furthermore, all vendors receive an exclusive guarantee. Only one of each 
type of business may participate. Lastly, Paul makes sure that his is the first show in the area every year. It is usually held 

on the first or second Sunday in January. 


Special note: l here have been so many fine ideas submitted that the Marketing Ideas contest has been extended. Keep the 
ideas coming, especially if it works for you, anil you have a chance to win a prize. In addition, the very best ideas will be 
described in upcoming columns. See information at the end of this column on how to submit your entries. 
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Call Today For 1995 Catalog: 800-528-5599 
19 Industrial Lane Johnston, RI02919 


Rhode island novelty 

For All Your Party Give-Aways! 

* Musical Instrument Inflatables 

* Plastic & Straw Hats 

* Glow' Necklaces 

% 


* Sunglasses 
*Hawaiian Leis 


* Maracas 
^Tambourines 


replies. His conclusion was that direct 
mail just does not work. 

What he should have done was, 
first, test the market. He should have 
mailed out a total of 200 letters. Half 
of the letters should have been written 
one way; the other half should have 
been the exact same except for one 
slight change in the offer. Instead of 
mailing to a single category, he could 
have selected two, three or four cat¬ 
egories and sampled each. Depending 
on response, an informed decision on 
which market responded best to which 
offer could’ve been made. Or he could 
have been guided to seek out another 
market entirely without suffering the 
expense of a 15,000 mailing that 
flopped. 


Test your marketing savvy 


Q: What is the most important part of 
a direct mail piece—the creativity, the 
list, or the offer? And what percentage 
would you give to each part ? 

A: Most people put down creativity 
as the most important part, guessing 
its importance anywhere from 50-75 
percent. Wrong! You can have the 
most creative piece in the world, but 
it means nothing if it is mailed to the 
wrong target market. The list is the 
most important part of your direct 
mail. Studies show that it contributes 
to at least 40 percent of the success 
of your mailing. Right behind is the 
offer, also in the 40 percent range. 
Think about it. I you don’t entice the 
right people, they aren t going to buy. 
I’he least important, accounting for 
about 20 percent, is the creativity — 
yet that is what DJs lend to spend the 
most time on! 



Attention 

DJs 

Complete Music, North America’s largest DJ entertainment service, is 
looking for one honest and hardworking DJ Service to join forces with in the 
few cities Complete Music is not yet operating in. 

Complete Music has helped owners all across North America (in over 110 
locations) reach financial success and dominance in their cities. If you are a 
serious candidate, you will he furnished a list of all owners with phone 
numbers. You can then discover, for yourself, ii Complete Music owners are 
happy with the support they have received and the level of success they have 
achieved. Support includes: 

Full CD Library very reasonably priced, not self-produced. 

Specialized Music System that can be operated 
without ever touching the sensitive CDs themselves. 

Full-Color Brochure demonstrating the 
fun options available for our customer's enjoyment. 

Action Video with seven minutes of action packed excitement 
to help prospective customers choose Complete Music. 

DJ Training Videos and Manuals that teach DJs 
how to entertain and please customers. 

Proven Marketing Techniques and Training that help owners 
reach prospective customers successfully and easily. 

A Real Support Team that works for the benefit and 
growth of all Complete Music owners. 

All of us benefit with tne success of each of us. 

You will Spend Less, Look Better, and 
Make More Money as part of the Complete Music team. 

Call and ask how! 800-843-3866 



Mobile Beat June/July 1995 59 




















On my continuing mission to seek out new problems and solu¬ 
tions and boldly go where no DJ has gone before, I transport 
you to the world of distortion — what it is, what affect it has on 
your speakers, and how to prevent it. 


What it is 

By definition, distortion is any change 
in the original production of sound. Ev¬ 
ery piece of audio equipment you own 
produces some amount of distortion to 
your signal, but with today’s sound sys¬ 
tems it is kept to a minimum. Not all 
distortion is bad either, lube amplifiers, 
for instance, generally have a higher dis¬ 
tortion rating than most transistor amps. 
A lot of people, however, like the added 
warmth a lube amp brings to the sound. It 
is still considered distortion by definition. 
The bad distortion is the kind we are more 
familiar with. You know, the kind you get 
when “Big Boom Bubba ' drives up in a 
Hyundai Excel and tries to make a 3” by 
5" speaker till a parking lot with sound. 
This type of distortion is called amplifier 

i * * ft 

clipping. 


What affect it has 

Distortion can affect your speakers by 
severely hampering the life expectancy of 
your tweeter, or it could make your woofer 
stop woofing. Worse — the combination 
of the two could leave you with a dead 
speaker cabinet. Even worse — having a 
speaker's woofer and tweeter die at a gig. 
At this point you might ask yourself, “But 
how can I blow a 400-watl speaker with a 
200-watt amp? “You can... I better explain 
further, 

A speaker is just a coil of wire and a 
magnet. When sound is fed to the wire, it 
works like an electromagnet and moves 
the speaker cone towards or away from the 
magnet. When a speaker's power ruling is 
exceeded, this wire heats up and can even¬ 
tually burn out. When an amp goes into 
overload, the clipped signal heats up the 


C lipping is what happens when a power amp runs out of 
power. The signal literally gets chopped” or clipped off. 
This produces wads of bad distortion. Take a look at the dia¬ 
gram below for further explanation. 




wire five times as fast. That is how a 200- 
watt amp can make a 400-watt woofer 
blow out. As a rule of thumb, if you are 
purchasing a new system try to get the 
amp's power the same as the speaker. Of 
course, you can use an amp that is larger 
than the speaker's RMS rating, but that’s 
another story. 

Avoiding the demon 

Make sure you purchase an amp that 
has some sort of clip or overload lamp. 
When this lamp flashes, back off imme¬ 
diately! Don’t wait until the song is over. 
Just a bit of data worth noting — the most 
popular power amp on the market today 
does not have a clip lamp! I'm not men¬ 
tioning names, but I’m sure you know 
which one it is. 

Another way to prevent overload is to 
lower the music volume when you speak 
into the microphone. Many people don't 
realize that shouting over the music is defi¬ 
nitely one way to cause clipping. Speak 
into the mic as loud as you think you are 
going to speak and adjust the volume 
while watching the clip lamp. Give your¬ 
self plenty of headroom. If you find you 
are overloading quite frequently, it's time 
for a larger amp. 

Last but not least, one other device you 
can use to prevent clipping is a limiter/ 
compressor. Il prevents distortion on amps 
with no clip lamps. Look for it the next 
time you go to your pro-audio dealer. 

Now you can venture out into the gal¬ 
axy with full knowledge of how to handle 
the distortion demon. If you have any fur¬ 
ther questions, feel free to write me at 
Abracadabra Lights and Sounds. 1153 
Deer Park Ave., N. Babylon, N.Y. 11703. 
Or you can reach me at (516) 667-2300. 
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PIONEER CDJ-500G 
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MAJOR CENTER EFFECT! - 

USTS 1599.00 $999.00 



ONNE 
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DJ & NIGHTCLUB 

SUPPLY. INC. 
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ORDER HOT LINE 1-800-552-4478 


TECHNICS 1200’S ALWAYS IN STOCK AT HIE LOWEST PRICE ! 


LAMPS 

4515 6V30W 


4505 

4535 

Par46 

Par5 6 

Par64 

DRA 

EVD 

ENH 

EHJ 

FCS 

Q5 

701B 

48BLB 

18BLB 


LAMPS 

$4.99 
$6.99 
$9.99 
$18.99 
$19.95 
$34.95 
$14.95 
$ 11.00 
$15,00 
$9.00 
$3.99 
Little Light Lamp $9.00 
Strobe Lamp $ 18,95 
48” Black Lite $22.50 
18" Black Lite $9.95 


12V 30W 
6V 30W 
200W 
300 W 
500W 

120V 300W 
24V 250W 
I20V250W 
24V 250W 
24 V 150W 


Whirling Dervish 



DUAL SOUND ACTIVATED 
MOONFLOWER ^ 

_ ($ 199.00 


Cartridges 
680EL $ 69.00 

500AL $21.99 

890AL $ 89.00 

CONCORD $106.00 
TRAC KM ASTER $ 84.99 
REPLACEMENT STYLUS 
6800EL $25.99 

5107AL $13.99 

CONCORD $21.95 
TRACKMASTER $27,95 


DENON 
DN2000F MKIt 



m m 





M — ■* 


a a 

ID 

m n 

id o 

1 




To Low 
To Print Call! 


FOG FLUID 

FJl Gallon Fluid $26.99 
F100 2.5 Gal Fog Fluid $89.00 

Avuablr m : Strawberry, Cherry, Bitiana, Mini, 
PinacoLwii, Vamla, Tropical Fnul, 


COMPLETE INTELLIGENT SYSTEM! 


m s i 



INCLUDES: 

4 TRACKSPOT FIXTURES 
1 UNIVERSAL CONTROLER 
4 25* CONTROL CABLES 
4 HEAVY DUTY *C* CLAMPS 
COMPLETE MANUALS 

FREE PHONE SUPPORT! 



ONLY 

$162.00 Per Month 


COMPLETE DESIGN AND INSTALLATION AVAILABLE! 






TT~ 


Mail: CTDJSUPPL Y © Delphi.Gpm 
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by Henry Collins, Technical Editor 



n amplifier's performance, like that of a high 
precision sports car, is not determined by brute 
lorsepower but rather how well it handles on 
the road, for example, two different cars have the same 
horsepower and acceleration. So, on a straight dry road, 
both cars will likely display comparable performance. 
However, one car has superior cornering capabilities, 
making it a better choice for real world driving since all 
roads are not straightaways. Likewise, two amplifiers 
may exhibit comparable power and distortion specs when 
tested with a continuous tone of a given frequency. 
However, what distinguishes one amplifier from another 
is its ability to accurately reproduce music with all of its 
complex wave forms and varying degrees of ampl itude. 

The following is a review of key perfoimance charac¬ 
teristics that distinguish good amplifiers from superior 
amplifiers. An understanding of these basic points will 
provide you with a firm foundation with which to intel¬ 
ligently measure product claims and performance when 
making your next ampli tier purchase. We have also pro¬ 
vided a comparison chart of specifications on some of 
today's leading power amplifier for your reference. 


DISTORTION 

White accurate and faithful reproduction 
of the input signal is essential for high fi¬ 
delity listening, no amplifier can perfectly 
reproduce an audio signal without some 
measurable amount of distortion. Simply 
defined, distortion is any unwanted devia¬ 
tion or alteration in an input signal as it 
appears at the amplifier’s output. Just 10 
years ago, amplifiers with distortion fig¬ 
ures of 0.1 % were considered state of the 
art. Today, a typical distortion rating for a 
moderately-priced 100-watt amplifier is 
0.08%, and 0.005% or less for a lop shelf 
amplifier. 



BGW Performance Series 1,2 and 3 


There are four principle types of dis¬ 
tort ion that are associated with audio 
amplifiers: Total Harmonic Distortion, 
Intermodulation Distortion, Switching 
Distortion and Clipping Distortion. With 
the exception of clipping distortion, THD, 
IM and Switching distortion are all indica¬ 
tive of quality amplifier design. On the 
other hand, no power amplifier is immune 
to clipping distortion. 

THD 

THD (Total Harmonic Distortion) is char¬ 
acterized by the appearance in the output 
of harmonics other than the fundamental 
harmonics in the input signal. For ex¬ 
ample, 600, 1200and 1800 Hz continuous 
tones are fed into an amplifier. At the out¬ 
put, however, 620, 1240 and 1880 Hz 
tones appear in addition to the original 
tones. The additional harmonic equiva¬ 
lents of the input signal are referred to as 
harmonic distortion. The cause and nature 
oi THD can be attributed to a number of 
conditions, all too numerous to mention. 
Amplifiers with high T.I ID will exagger¬ 
ate or mask over portions of music, 
particularly those frequency ranges that 
are directly affected. 

IM DISTORTION 

IM (Intennodulation) Distortion is the 
occurrence of frequencies made up of 
components equal to the sums and differ- 


62 Mobile Beat June July 1995 
















ences of two or more frequencies present 
in the input signal. For example, if 12 kHz 
and 15 kHz signals were fed into an am- 
piifier, two possible frequencies that 
might appear as a result of IM distortion 
would be 3 kHz and 27 kHz. Since the 
resulting frequencies bear no harmonic 
relationship to the input signal, they will 
be far more objectionable to the listener. 
For this reason, IM Distortion is gener¬ 
ally regarded as the most objectionable 
form of distortion. 


SW ITCHING DISTORTION 

Switching distortion occurs when output 
signals generated by two alternating bi¬ 
polar transistor?* are not properly aligned 
at the crossover point. The crossover 
point is the exact moment when an out¬ 
put transistor switches off after 
completing one half of a waveform and 
another matched transistor turns on to 
complete the other half of the signal. In 
an ideal case, the output signals of both 
transistors converge at the crossover 
point to form a flawless waveform. Of 
course, this is seldom if ever the case. 
To help curve switching distortion, some 
audio manufacturers have incorporated 
Class AB amplifier technology and bias 
feedback into their amplifier designs. 
(See following illustration). 

CLIPPING DISTORTION 

When an amplifier is driven well beyond 
its rated output, clipping occurs. Clip¬ 
ping is best described as an amplifier’s 
inability to provide the power needed to 
faithfully reproduce the peak-to-peak 
characteristics of an input signal. The 
“clipped" signals resemble square w aves 
in form and arc heard as IM Distortion. 


An amplifier driven into clipping for an 
extended period can overheat and result 
in thermal damage to the amplifier and 
possible damage to the speakers. 

SIGNAL-TO-NOISE 

All amplifiers, no matter how well de¬ 
signed, produce some internally- 
gencrated noise components. Some ol 
these noise components take the form ol 
“hum" which may be produced by the AC 
line frequency or the amplifier’s power 
transformer. Additionally, an amplifier’s 
signal processing and output devices 
themselves may emit random or spurious 
noise due to high ambient temperatures, 
output switching or RF interference. Re¬ 
gardless of the cause or its nature, the mark 
of a good amplifier lies in its ability to 
minimize unwanted noise. 



Crown Power-Tech d 


Our cases are con¬ 
structed OF THE FINEST 
1/2"-THlCK PLYWOOD, AND 
HEAVY DUTY SURFACE- 
MOUNT HARDWARE. THESE 
FABRIC COVERED CASES ARE 
IMPOSSIBLE TO SCRATCH. 
HARDWARE CONSISTS OF 
STEEL CORNERS, REIN¬ 
FORCED STRAPS, AND 
WASHER-BACKED POP 

RIVETED HANDLES. 



0 0 0 0 0 




INTEC 

SOUND "LIGHT NS 1 


Sde$*Des grHretalcitons 


950 Ridge Rd. 9-12 
r -State Industrial Or 

Daymen! DE 19703 



T 1-302* 702-2497 
F 1-302-792-2490 
Alt Accessories Pius 
Man1ericnce*imtoiictH3iTs« Rentals 

QUANTITY DISCOUNTS 



Custom Light Case 


Mixer Combo Cases 

16*. 8-space top. 5-space bottom 
24", 11 -space. 8-spare bottom 
2-space bottom. 0-space slanted top 
4-space bottom. 8-space slanted top 


Our cases will provide years of durability at a fraction of the cost 




Single Turntable Cases S6t 
Double Turntable Cases S98 


Equipment Cases 

2-space, 20" depth $72 

4-space. 20’ depth $95 

Available up to 12-space and 24' depth 


Call with any of your custom case requirements. 




CD Cases 

2- row $45 

3- rcw $49 

4- row $60 


Utility Cases 

Start at $55 



LP Cases: 



CALL 1-800-88-INTEC 


Single row $60 Double row $75 


RECESSED HARDWARE AVAILABLE 
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One universally accepted yardstick 


lor measuring noise in an amplifier is 
called signal-to-noise ratio, sometimes 
referred to as hum & noise. Measured 
in decibels, signal 10 noise is the ratio of 
desired signal components to random 
noise within the system. The higher the 
S/N ratio, the quieter the amplifier. Since 
an amplifier’s primary job is to amplify 
sound and not noise, signal-to-noise 
specs are an important gauge for mea¬ 
suring an amplifier's overall 
performance. 


THERMAL PROTECTION 

Power transistors generate heat, as well 
as electrical wattage. To keep the operat¬ 
ing temperature of these transistors within 
safe limits, an efficient method of heat dis¬ 
sipation must be employed to protect the 
amplifier from thermal damage. Meat 
sinks alone are generally adequate for am¬ 
plifiers with output power of 100 watts 
or less. High-power amplifiers, particu¬ 


larly those used in professional applica¬ 
tions, usually feature heat sinks and 
forced air cooling systems. For added 
protection against overheating, some 
amplifiers feature thermal cutout cir¬ 
cuitry which shuts down the unit when 
temperatures exceed safe operating con¬ 
ditions. 

OVERLOAD PROTECTION 

Another mark of a well-designed ampli¬ 
fier is the ability to protect itself and 
speakers from possible damage. For ex- 
ample, some direct-coupled amplifiers 
have a power bandwidth extending down 
to 0Hz (direct current). II the amplifier 
were to pass dc on to the speakers, it 
could over heat and damage the voice 
coils. On the other hand, if the imped¬ 
ance at an amplifier's output terminals 
drops below recommended limits, the 
power transistors would be driven into 
overload. To prevent these and oilier 
possible hazards, dc protection circuitry, 
temperature sensors and overload detec¬ 
tion devices are used to trigger a 
switching relay that shuts the amplifier 
down. 



Electro-Voice PI250 


TWo New Pro Decks from Denon 

Denon's new DN740R professional double cassette is a rack mount 
unit offering eassette-to-cassette dubbing, pitch control and auto- 
reverse playback on both transports. Fur enhanced sound quality 
and low-noise playback the DN740R features Dolby B and C noise 
reduction circuitry. The unit also employs optical sensors that sense 
the non-magnetic tape leaders, allowing it to automatically cue to a 
starting position just past the leader and auto-reverse nearly instan¬ 
taneously. The DN740R comes with Denon's exclusive RC-41 Wrist 
Commander Remote control, a wrist watch-style remote that pro¬ 
vides convenient control over both decks. $750 suggested retail. 



iTie DN790R from Denon is a professional three-head, rack mount 
cassette recorder offering Dolbv S noise reduction system. The Dolbv 

'■fcp w 

S system provides ultra-wide dynamic range, increasing the signal- 
to-noise ration up to 24 dB. This increase brings cassette performance 
closer to that of digital audio tape. In addition, the DN790R fea¬ 
tures manual and automatic bias tuning, pitch control, automatic 
tape selection for type I, II and IV tapes, and Denon's highly re¬ 
garded three-motor, computer-controlled silent mechanism. Other 
advanced features include memory rewind, casy-to-read fluores¬ 


cent metering, accurate music search system, wired remote and 
balance and unbalanced inputs and outputs. $950 suggested retail. 
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Manufacturer 

Model 

RMS Power 

Frequency 

THD | 

Signal-to- 

MSRP 



Output 

Response 


Noise 


Ashly 

FTX-1001 

120W 8 ohms 

20 Hz. - 20 kHz. 

0.004 

-100 dB 

$699 


FTX-15Q1 

200W @ 8 ohms 

20 Hz. - 20 kHz. 

0.004 

-100 dB 

$799 


FIX-2001 

300W @ 8 ohms 

20 Hz. - 20 kHz. | 

0.004 

-100 dB 

$999 

Crest 

CA6 

400W @ 8 ohms 

20 Hz. - 20 kHz. 1 

0.01 ; 

-105 dB 

$1,290 1 


CA9 

600W @ 8 ohms 

20 Hz. - 20 kHz. 

0.01 

-105 dB 

$1,670 


CA12 

700W @ 8 ohms 

20 Hz. - 20 kHz. 

0.01 

-105 dB 

$2,390 

Crown 

Power-Tech 3 

540W @ 8 ohms 

10 Hz.-20 kHz. | 0.1 

-105 dB 

SI .690 

Electro-Voice 

PI 200 

350W @ 8 ohms 

10 Hz.-30 kHz. ! 

0.05 

-105 dB 

$1,700 


P2000 1 

500W @ 8 ohms 

10 Hz. - 30 kHz. 

0.05 

-105 dB 

$2,600 


P3000 

750W @ 8 ohms 

10Hz. - 30 kHz. 

0.05 

-105 dB 

$3,400 

QSC 

PowerLight 1.8 

400W @ 8 ohms 

1 8 Hz-100 kHz. T 

0.05 

-100 dB 

$1,298 


MX 3000a 

1.600W @ 8 ohms 

8 Hz.-100 kHz. 

0.05 

-100 dB 


Stewart 

PA-1400 

300W @ 8 ohms 

15 Hz.-45 kHz. 

0.1 

-100 dB 

$1,399 


PA-1800 

400W @ 8 ohms 

15 Hz. - 45 kHz. 

0.1 

-100 dB 

| $1.699 


DAMPING FACTOR 

An amplifier’s ability lo dampen or retard 
speaker cone movement after a drop in 


signal amplitude has been a subject of 
much debate throughout the audio indus¬ 
try. A number of electronic damping 
technologies, including elaborate motion 
feedback systems, have been introduced 
over the years, some with varying degrees 
oi success. The truth is, electronic damp¬ 
ing is determined by the amplifier’s 
impedance characteristics. Excessive 
damping can inhibit a speaker's ability to 
accurately reproduce transient signals. In¬ 
sufficient dampening can result in 
exaggerated and uncontrolled speaker 
movement. 

The Bottom Line 

Amplifiers take a lot of abuse: rough road 
handling, prolonged clipping, over heal¬ 
ing and heavy speaker loads. Not just any 
off-the-shelf amplifier can tit this job de¬ 
scription. My advice: Invest in quality and 
keep the repair shops hungry. 

i 



Stewart Electronics PA 1400 



2a HOURS A DAY*7 DAYS A WEEK 

800-4-PR0-MIX 

CALL NOW FOR YOUR FREE CATALOG! 

CS CHICAGO AREA CALL 708-298-8855 

1684 SOUTH RIVER ROAD DES PLAINES, ILLINOIS 60018 | 
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The All Music Book of Hit Singles: Top 
Twenty Charts from 1954 to the Present 
Day , edited by Dave Me A leer, is the 
first book to completely chart U S. and 
U.K. Top 20 music, month-by-month, 
over the last 40 years. 

The listings are based on offi¬ 
cial chart position data from Billboard 
and Britain's New Music Express and 
Record Retailer/Music Week. The book 
is studded with anecdotes and artists' 
photos, offering a terrific source of nos¬ 
talgia and music trivia. 

McA leer's unique way of com¬ 
paring hits from both sides of the 
Atlantic shows each recording's weekly 
chart position, peak position, the num¬ 
ber of weeks spent in the Top 20, weeks 
at No. 1 (if applicable), and its perfor¬ 
mance on other major charts. 

Each record is listed with the 
name and nationality of the artist(s), the 


previous month's chart position, recording 
label, total number of weeks on the chart, 
and its equivalent U.S./U.K. chart position. 
Symbols indicate whether the record was 
the artist’s first or most recent Top 20 hit, 
and whether it sold one or two million cop¬ 
ies. The book also includes a list of the top 
100 singles artists of all time in the U.S. 
and U.K. 

The All Music Book of Hit Singles 
is organized by decade. Each section be¬ 
gins w ith a concise historical overview and 
musical summary of that period. Two in¬ 
dexes aid in tracking the chart positions of 
all fop 20 hits in the U.S. and U.K. from 
1954 to 1994. You can reference by artist 
or song title. 

The All Music Book of Hit Singles 
is available for $22.95 at most book and 
music stores, or contact Miller Freeman 
Books, 6600 Silacci Way, Gilroy, Calif. 
95020; lel:(800) 848-5594, fax: (800)437- 
3299. 

About the Author 

Dave McA leer, a prominent music jour¬ 
nalist, is chart researcher for British Sky 
Broadcasting Television's UK Top 40!' 




He also supplies daily music trivia for 
radio and writes regularly for Vox, Re¬ 
play!Gold CD and Country Music 
People. He is the author of The Chart 
Book and Chart Beats, a contributor to 
the Guiness Encyclopedia of Popular 
Music and The Rock n Roll Years, and 
established the Music Business Trivia 
League, which led to numerous pop 
quizzes on radio and television. He lives 
in London, England. 


Lighting Equipment 
for the Professional D.J. 




WESTSCAN 7 

This is a mini scanner 
that incorporates 
7 popular go bos that 
continually rotate with 
5 dichroic colors. 


MOONSHINE 

This is a sound 
activated dichnoic colored 
moonfiower 
that produces multiple 
dichroic colored 
beams of light 


We do it 
better! 

Pin Beams 
Strobes 
Controllers 
Rope Lights 
Mirror Balls 
Spinners 
Foggers 
Effects 
Etc, 

Manufacture!) Since 1 »80 


MAD DOG 

This mini scanner has 
a V shaped mirror surface 
that moves n two directions 
to the beat 

of the music with gobos. 



ENTERPRISES, LTD. 

Call for your nearest 
authorized dealer 
& free product info. 


LADYFINGER 

This is a static 
moonfiower effect 
that produces 
multiple beams 
of light 


— 



HEXAGON 

Powerful centerpiece 
projects 7 gobos 
and star beams 
in 4 changing 
dichnoic colors 



STINGRAY 


Projects multiple 
dichroic beams of light 
that rotate and scan 


back and forth 
to the music. 



644 Fayette Avenue, Mamanoneck NY ! 0543 (914) 698-1141 Fax (914) 696-9419 
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ODYSSEY 


INNOVATIVE DESIGNS 


15025 BADILLO STREET 


* STREET, UNIT C, BALDWIN PARK, CALIFORNIA 91706 

CALL FOR NEAREST DEALER IN YOUR AREA 

TEL: 818-813-0878 FAX: 818-813-9038 



Beam at ta Si MOO of 

Masie Vttaa 6 Meat t 

Pros ramies 

From the catalogues of the 

WORLD’S LARGEST MUSIC 
VIDEO DISTRIBUTOR ... 


We want your business, so we’re offering new subscribers to our service up to $1,200.00 in 
FREE programming from our vast libraries of current, classics, oldies, ambient and specialty 
programs, if you are currently receiving music video programming from a competitor and don't 
think switching is worth the effort...THINK AGAIN! Call us at one of our four locations: 


I NEW YORK: ( 800 ) 554-9777 • CHICAGO: ( 800 ) 445-9777 
I LOS ANGELES: ( 800 ) 344-5744 • TORONTO: ( 800 ) 268-3040 

Certain restrictions apply, so call us today to take advantage of this limited time offer! 

MENTION AD CODE MB-1200 










































Big Wheel in Wheeling 

D.B. Parsons and wife offer more for less...guaranteed! 


By IHichael Frh 


You know you've been doing something 
a long time if you can't remember when 
you weren’t doing it. When I asked Dave 
B. Parsons how long he’s been a DJ, he 
replied. It’s hard for me to remember 
when I haven't been a DJ. When I was in 
high school, I was involved with the high 
school radio station and the school would 
hire us to DJ school dances.” With a 
chuckle. Parsons admits he never really 
wanted to he a radio announcer. What he 


loved was spinning the tunes. “The school 
would pay us $30 or $40 to do a dance. 
They’d give us a guitar amp and a couple 
guitar speakers.” Through this introduc¬ 
tion. Parsons got the idea of financing his 
college education by DJing. 

During his college years, he was very 
involved with photography and with a 
very special lady. Now, both have found 
their way into his business. Parsons 
graduated college, married his sweet¬ 
heart, moved to a larger home, and added 
video to his business. Now his life-time 


partner is also his full-time assistant. Par¬ 
sons and his wife. Valeric, operate D.B. 
Productions, in Wheeling, West Virginia. 

The Wheeling area is mostly indus¬ 
trial, coal mining and steel are the main 
industries. A small blue-collar city is not 
typically where you’d expect to find a 
DJ service commanding $110' per hour. 
After all, there are much larger markets 
where the going rate is more in the $80- 
$90 range. In addition. Parsons says there 
has been an explosion of new competi¬ 
tion in the past year and many of these 
"Johnny come lalelys" are of the $50 an 
hour variety. So why is it this DJ can ask 
for, and get, $110 per hour? 

The D.B.P. Guarantee 

There are two important reasons why 
D.B, Productions is able to net the rate it 
does. First of all, the company has the 
most extensive light show in the Wheel¬ 
ing area. But claiming to have an 
“ultimate light show” means nothing. 



unless you back it up. Parsons does, 
with a guarantee that says, “...if you 
can find a DJ service with a bigger or 
higher quality light show for a lower 
price, we’ll match the price.’ This is 
a brilliant strategy as it forces the cus¬ 
tomer to comparison shop. By talking 
to other DJs. they soon realize they are 
gelling the most bang for their buck with 
D. B. Productions. And as of yet, nobody 
has cashed in on the guarantee! 

Parsons says his light show is 
probably just average when com¬ 
pared to some of the services in 
larger metropolitan areas but, he may 
not be giving himself enough credit. 
With 32- Par 36 cans, an Avenger, a 



Jewel. Helicopter, Vertigo, mirror balls, 
eight Sirens (four different colors), 
strobes and fog, it is quite impressive. 
The Par lights are on a special tree sys¬ 
tem that is positioned in front of the 
speakers and hooked up to a computer¬ 
ized NS1 controller. Everything else is 
hooked onto a hanging truss system. 
With so many lighting effects it is easy 
to go overboard by having too many ef¬ 
fects operating at one time. Parsons is 
very careful to ensure the effects are used 

m 

sparingly, seldom using more than two 
or three effects at any particular time. 

Job One 

It’s not just the guarantee that brings in 
business. Total customer satisfaction is 
the goal. Consistency of presentation is 
of paramount importance. Parsons says. 
“You put your reputation on the line ev¬ 
ery time you go out to a job. If you can’t 
put on a consistently high quality prod¬ 
uct every night, people are going to 
question your service." 

Performing 150 events a year, he has 
worked hard to achieve success. Nearly 
40 percent of his annual volume is cor¬ 
porate bookings. He explains, “We work 
closely with Ogilvies, a local resort. A 
lot of tour buses come to the resort, so I 
contact the tour bus companies directly. 
Now, when the tour buses come into 
town, we arc hired directly to provide 
the entertainment. There are numerous 
hotels in the area that refer us as well.” 


Michael Erb, Mobile Beat's Pro-Files editor 
also operates Michael F. Mobile Sound in 
Ithaca, NY. He can be reached on the Internet 
at tmkeerhtjLi aol.com> 
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Variety show 

A unique extra that Parsons oilers cor¬ 
porate clients is a live music/comedy 
hour featuring himself and his wife. “It's 
an after dinner tiling and we use it as a 
transition before the dancing starts. We 
do clean, comball comedy routines and 
sing mostly late 70's folk and country 
tunes like James Taylor. Dan Fogelberg, 
Garth Brooks, Clint Black... that sort of 
thing. I play the guitar accompanied by 
a drum machine and [the vocals arc pro¬ 
vided byj my wife/* He got the idea after 
doing another corporate job where the 
entertainment included a Willie Nelson 
impersonator. When Parsons saw the 
crowd go wild over this impersonator, 
he started thinking that he could offer a 
similar service. “We started putting it 
into our corporate events and it saved 
them from having to pay for a band while 
giving them something extra for the 
price.” 

During a typical wedding reception. 
Parsons will play pre-programmed mu¬ 
sic during the meal while he snaps 
photographs. Valerie shoots the video. 
With few exceptions, the business is 
staffed only by Parsons and his wife. He 
was even the DJ at his own reception. 
“It was pretty interesting. A friend of 
mine from a radio station came in and 
did the introductions, and we had mixed 
the music ahead of time.” 

Videos sell! 

How many times have you been asked 
by a customer if it would be possible for 
them to see you in action? Generally, it 
is inappropriate to have the customer 
come to a private wedding reception to 
check you out. This is where having a 
video to hand out can make you shine in 
a customer’s eye. You may be able cut a 
deal with a videographer to shoot a video 
for little or no cost and it’s relatively in¬ 
expensive to make multiple copies. D.B. 
Productions has such a video and feels 
it has been very helpful. Parsons says. 
“Basically, no one has a demo video (in 
Wheeling) they can show' a client. Our 
video is about 15 minutes. It’s something 
we can show a prospect so they know 
exactly what we offer.” 

The video demonstrates the 
videography and photography packages 
that D.B. Productions offers, in addition 


to a section highlighting the DJ and light 
show'. It is fully narrated but, suprisinglv, 
is without a musical background. “The 
one thine nohod v lias noticed is that there 
is no music on the video. Because of re 
cording licensing, l didn't want to get into 
trouble. I narrate the video in the style of 
an infomercial and demonstrate how ef¬ 
fective our light show can be. We shot 
and produced the video ourselves. The 
Dub ( enter in Maryland made 500 cop¬ 
ies for 99 cents each." 

Exclusive user of Top 200i 

One more thing D.B. Productions does 
for their customers, so clients have an 
easier time selecting music for their 
event, is to hand out a complete listing 
of their music to each client. The list of 
over 12,000 titles includes a reprint copy 
of Mobile Beat's Top 200. Parsons says 
he is amazed how' few DJs realize the im¬ 
portance of this. In his words, “1 just 
don’t gel it... my competitors don't even 
hand out the Mobile Beat lop 200 list, 
and it’s so simple and inexpensive to do.” 

D.B.’s marketing plan also includes 
participating in bridal shows and using 
yellow r page advertising. “I’ve got the 
largest Yellow Pages ad, but to be honest 
it hasn't been doing what 1 had hoped it 
would do. We get quite a bit of business 
by word of mouth, referrals from events 
we’ve done, and recommendations from 
the banquet halls.” 

Life in Wheeling 

While life is good for Dave and 
Valerie, there is a disadvantage to living 
in Wheeling... trying to find DJ equip¬ 
ment. Although there is a small, local 
outlet for equipment. Parsons chooses the 
hour drive to Steel City DJ Supply in 
Pittsburgh, Penn. ”1 call ahead and make 
sure they have what I want before I 
leave.” He saves the cost of freight hy 
going there himself and finds the service 
to be first rate. 

There are many things that affect how 
successful a business is. In Wheeling. 
Parsons feels it is good service and extra 
effort he consistently gives his clients that 
sets him apart from the competition. “We 
are unique as far as w'hat we offer the 
customer for the money. 1 go to a lot of 
trouble to satisfy each client. I’m not try¬ 
ing to make a killing. I’m just trying to 
make a living.” 



BUY DIRECT SL 
SAVE! 

SPECIAL 
EFFECTS 
LIGHTING 
AND PRO 
AUDIO 

WE ARE PROUD TO OFFER 

YOU SOME OF THE FINEST 
NAMES IN THE INDUSTRY 

AMERICANS MARTIN 

CROWN STANTON 

GEMINI FORMAN 

PR0GRAMS1STEM QSC 
BOSE METEOR 

SELEC0 DEN0N 

WE ARE COMMITTED 
TO OFFERING YOU THE 
LOWEST POSSIBLE PRICE 
WE WILL MATCH OR BEAT 
ANY ADVERTISED PRICE 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 
WE ACCEPT MOST 
MAJOR CREDIT CARDS 
C.O.D.’S ARE WELCOME! 
DESIGN CONSULTATION 
IS PART OF OUR 
SERVICE! 

CALL FOR FREE 
CATALOG 

1800 929 - 2149 

WESTERN 

STARlifiHT 
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ennis Duchow, alias Boogie 
Time Duke, has dedicated 
the past 16 years to being a 
DJ. Competing with about 
100 other DJ companies in 
a 50-mile radius of his home in New Hol¬ 
stein, Wis., Duchow runs a single-service 
company, employing two roadies to assist 
him. Duchow makes running a small op¬ 
eration work for him by offering an extra 
measure of personal attention to all his cli¬ 
ents, to be sure they get the kind of show 
they want. ! lis reputation for quality ser¬ 
vice and professionalism, as well as his 
ability in program music for any occasion 
and adapt to any situation, is what, he be¬ 
lieves, keeps the phone ringing. Even 
though he's made a name for himself in 
his area, he doesn’t let himself get too com¬ 
placent, "I'm constantly updating and 
perfecting my system and the show." 

Duchow discovered his ambition 
for the D.l business back in grade school, 
when he played records for a class party. 
"I built my own speaker cabinets and was 

the envy of my friends,” 
he says. When he was in 
high school, he played 
at a few dances at 
schools and the 
youth center. 
Eventually, he 
decided to start 
his own business. 

"It was a lough 
road back then 
(in the '70s) 
when only bands 
and other forms 
of ‘'live" enter¬ 
tainment was 
being featured in the clubs." 
Duchow says, "Once they {club 
owners) saw what I could do and 
how I motivated and interacted with 
the crowd. 1 made a name for my¬ 
self." One thing Duchow w'on'l ever 
change, he says, is his logo. "Our 
name has remained the same 
throughout all these years... We've 
become so well-known from our 
logo, we decided not to tempt fate 
and change it to something more 


*1 



hip " Duchow explains. 

Duchow always tries to accommodate 
any size event and. if necessary, will rent equip¬ 
ment. Otic job he did was for a car show that 
covered an area about the size of three foot¬ 
ball fields. He brought in nine PA speakers in 
addition to his regular system. Boogie Time 
does a variety of gigs that include: Car shows, 
drive-ins. grand openings, and the standard 
weddings, parties, club gigs. etc. A normal 
show takes 45-60 minutes to set up, this in¬ 
cludes sound, lighting, and karaoke. He uses 
stage props and contests to keep the crowds 
attention. He often uses blowups, costumes, 
wigs, and whatever else he thinks will keep a 
crowd amused. I lis interest in games led to his 
invention. "The FunBox Score Box." which is 
used in contests (available from Celebrity Sing- 
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Along). It’s a storekeeper utilizing large 
LED lights, buttons and buzzers. 

Duchow lias a lot of sound and 
lighting equipment but says his favorite 
piece is the Denon DN2200F CD player, 
because of how easy it is to operate. The 
large touch buttons are convenient, he 
says. To transport his show. Boogie 
Time has a 5' x KT Pace trailer, with a 
drop door, and a GMC Safari mini van, 

“The DJ business has given me 
my greatest rewards and accomplish¬ 
ments and 1 plan on being around as long 
as the phone keeps ringing,’’ says 
Duchow. the Boogie Time Duke. 



oogie Time's Line Up 


Lighting: 





2 each: black lights, mirror baits, Tripplite beacons, escalators, 
Salvin sound scanners, Anytronics super strobes, and Martin 
ministars. 1 Jr 1 * f** \ f ‘ 

ID Ness Starburst strobes / m 

4 Par 46, 8 Par 36 fixtures 
4 Lampo ET lamps, 2M0V Little Star, Derby 
Martin Robozap, Magum 1600 fogger 
ETA Crank stand 
Litelab L-4040 controller 
75 Xanadu lights -L i ■ 

4 Lighlcraft power packs, 3 controllers 
Grundorf case with slant top 
Custom cable snakes/lighting wires 


Karaoke Equipment: 
Peavy 701 -R mixer 
ART processor 
SAE-2Z0Q.power amp 
2 Shure 24L mics 
Hitachi CD player 
Nikkodo TV stamOLl 

2 TVs ‘ Hi 

3 Wison road cases 







Sound Equipment: j 
F urman mixer DJM-8, PL-8 rack light 
Sony cassette deck; 

Denon DN 2200F CD player 
Yamaha EQ 
□BX 3-band expander 
Sound Tech ST-15 EQ s ,j 
2 Carver PM 1.5 amps 
2 Cerwin-Vega speakers 
2 YorkvHle speakers, processor 
2 Ultimate Support speaker stands 
Shure 58 mic i S 
Samson cordless mic 
TechnicSL-1200 turntable 
Grundorf slanted top 



It’s Not A Contest! 

You Won’t 
Win Anything! 

But if you have a mobile system 
you think ranks among I he 
best ON EARTH- conlact 

Mobile Beat Magazine, 

P,0, Box 309, 

East Rochester, NY 14445 
or lax 716-385-3637. 


ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one! Standard Console Case shown on 
our Rack Stand Easy as 1-2-3! 




Any Size 

Amp 

fiaefo 

Auaifab/e. 

Call for 

pricing 


M-2R 



Depth 19" 

13 Spaces for Amp 
10 paces for Mixer 

Console Cases auailahfe 
in many styles. 


Albums Available in 
Any Case Style 



18' 

14" 

Double Row 

Holds 135 

Holds 10 q1 

Holds 200 


Heavy Duty Polyethylene 
Travel Cases 

CD Case 
Holds 80 



Album 
Case 

1 Row Holds 120 

Any Case Above $24 

Cassette Cases Available in Any Case Style 


45’s Cases Available 
In Any Style 


CD Cases Available 
In Any Style 




Double Row 

Triple Row 

Triple Row 

Five Row 

Holds 375 

Holds 550 

Holds 100 

Holds 165 


Deluxe Console/SB 


Single Turntable & Mixer Cases 



Depth 16 * B Spac^ lor Amp 
10 Spaces for Bottom Mixer 
8 Spaces lor Top Mixer 



Medium Duty flight Cases Rec or Surface Hearty Duty 
Hardware Carpel or Vinyl Laminate flight Case 




Cases also available for lighting, karaoke systems, costumes, speaker 
cabinets, etc. Custom cases are our specialty! Cali for pricing. 


1121*1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 * Fax 516-563-1390 


OUTSIDE NEW YORK CALL 1-800-343-1433 SEND S3.QQ FOR COMPLETE CATALOG 



VISA 
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T here are numerous ways to store 
and display CDs, but check this 
out. Ft ’s called a Tombox and it’s a 
unique way of making your CD library a 
visual part of your performance. The 
Tombox stores 200 discs in a clean, dust- 
frcc, plastic case. Any disc can be accessed 
and removed in just a few seconds. Sim¬ 
ply spin the large black knob in the center 
of the unit. When the LED readout (bot¬ 
tom left corner) shows the number 
corresponding to the disc you want, pull 
the knob and the CD slides out. Special 
brushes provide a tight seal around the 
access slot and clean each D as it is in¬ 
serted or removed from the box. 

To keep track of where each disc 


is, insert the CD covers into the plastic 
pages of the special four-ring organizer 
(one provided with each box). The orga¬ 
nizer holds 100 CD covers. The next time 
a party guests asks “What kind of music 
do you have?”, just show them the book. 

Better yet, if you use the Mo¬ 
bile Beat top 200 as a request and 
programming guide, make your life even 
easier by noting the slot number next to 
the title of each song. If your library' is 
on computer, add the disc's slot number 
to your music library data base. No more 
pawing through a hard case, no more lost 
or broken jewel cases. 

Once the Tombox is loaded with 
your favorite 200 CDs, keeping them or¬ 


ganized is a no-brainer. It’s illuminated 
so you can read a disc label in low or no¬ 
light conditions. 

In addition, the Tombox adds a 
new visual dimension to your setup. 
Placed in the spotlight on a table behind 
you, it show's off your collection while 
remaining well out of reach of the audi¬ 
ence. It’s also an effective theft deterrent. 
Standing about 30 inches high and 24 
inches wide, and weighing close to 30 
pounds loaded, its a bit awkward for 
someone intent on running oil with your 
collection. With the optional carrying 
case, however, transporting it is simple. 

Suggested retail price is $349. 
For more information: Pro-Sing at 800- 




In Corte Madera. Calif., Glorinda Maries, "Travelin 1 Tunes” is 
keynote to a memorable performance. To promote her service, 
Glorinda uses a professionally designed, glossy brochure high¬ 
lighted with photos of past performances. 

Featuring quick and positive wording, the brochure gets right 
to the point, emphasizing Glorinda’s experience as a broadcaster, 
speaker and M.C. Her photo, a bio and numerous recommenda¬ 
tions from past clients inspire confidence. She encourages a 
personal meeting with each client in advance so that they can get 
to know each other before the job, and so that she can custom- 
design her performance to the client’s desires. 


Glorinda specializes in weddings but does all other types of 
events from birthdays to bar/bat mitzvahs. Her music library can 

accommodate any kind of crowd. 
Her playlist includes big band, the 
50’s - 90’s, reggae, soul, and more. 
To help clients with their music se¬ 
lection, she provides them with a 
music sample sheet. 

Behind her custom de¬ 
signed booth facade (featuring her 
logo) are Technic turntables, Denon 
CD players and tape deck, a Crown 
Power Base amplifier, Ramsa speak¬ 
ers, and more. Typical of her accom¬ 
modating personality — Glorinda is 
prepared to play any form of media, 
including 45s, LPs, tapes and CDs. 
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CD PLRYERS 

We Carry All Models From 





DN-2700F 


WE'VE GOT MIXERS! 


irniiKMif 


Itarting 
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ICVC IVODUCH win VX*C aAJ 
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POWER (IMPS 

©crown 


fe) cra&un Pen;-* 3 




Power Base 3 and Power Tech 3 
520 Watts @ 8 ohm 720 Watts @ 4 Ohms 
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KICKING SOUND! 

Every Sound System 
Sounds Better With BBE! 

BBE 362 Sonic Maximizer $ 156 fl0 * 
BBE 462 Sonic Maximizer $ 198 96 ' 
BBE 862 Sonic Maximizer $362 66 ‘ 


Rll New For '95 From NESS! 

Ore a Double Derby $ 1 99* Prisma Beat Multi Color Projector $249* 

MiniFogger 700W Fog $ 1 09* Petra Moonflower Effect $ 129* 

Splasher Flowerscan $189* RotoFlower Rotating Moonf lower $59* 

Topaz Multibeam Effect $169* Torpedo 15 Lens Multi Color $179* 

* Limited Time Introductory Offer - Shipping Not Included * Or Lower To Beat Any Other Offer. 



KARAOKE CENTRAL! 

If It's On C<D+g 
It's StvailaSfe at 

All Hits • Cantare • JVC • DK 
Music Maestro • Nikkodo * Nu-Tech 
Screen Tracks • Sound Choice * Tip Top 

Staffing At $19** 



Power Conditioner 


& 


o^ ( £ 


3" 


///y. 


Juice Goose Zilla 8 

Eight Outlet Power Conditioner, Rack Mountable 

With Pull Out Lamps. 


Call or Write 
For Our Free 
1995 Product Guide! 


1 - 800 - 833-4938 

298 Worcester Rood ■ Framingham, MR 01701 

HiTECH@IBM.NET 


VISA 




©1996 HI TECH PRO PRODUCTS 































































































By Bob Glazier 


There are many things about karaoke that 
have nothing to tlo with being a DJ. but 
the reverse is not necessarily true. Most 
of the basic rules for putting on a good 
dance program hold true for karaoke. 
Probably the most important one dead 
air is our enemy. 

It seems like hours from the time 1 call a 
singer up to the stage to when he or she 
finally gets there. And these are the people 
who are paying attention to the show! 
These pauses are not quite as critical at 
private parties as they are in a club. At 
least at a party, if the people are having a 
good lime they really don't care how long 
it takes the next singer to get up to the 
microphone. 

On deck 


Some clubs put a board up at the side of 
the stage. As someone hands in a song 
request slip, their name is added to the list 
on the board. As people sing, you take 
their name off the board. This way, sing¬ 
ers know well in advance when their turn 
is coming, ft cuts down on such show stop¬ 
pers as calling up a singer who happens 
to be in the rest room, or has left the club 
all together. 

On the down side, this idea is based on 
the assumption that people read, and truth 
is... they don’t! Secondly, and even more 
importantly, who has time to update the 
board? If you do karaoke shows the way 
we do, it’s a one-person operation and you 
have your hands full just keeping up the 
momentum. 

Some KJs give updates over the mic as 


In observ ing numerous karaoke hosts, I've 
picked up all sorts of unique ways to mini¬ 
mize “dead air" and keep the action going. 



en you’re doing club 
gigs, you'll also need 
time to promote food 
and drink specials, upcoming en¬ 
tertainment, special events, etc. 
The dead time between singers 
is an excellent opportunity for 
these announcements. 






Essent uLs 


Keepin’the flow is just 
as important when 
hosting karaoke 
as is DJ’ing 


to who’s on deck for the next song, and 
who’s after them. Here again, there are 
some real problems. You are making the 
assumption that the audience is listening 
to you... pssst... they’re not! Your sing¬ 
ers will be lucky if the audience listens 
to them, why should they listen to you ? 
Besides, listening to a KJ read off names 
is not all that entertaining. 

Some larger clubs run music video 
clips in between the singers. This broad¬ 
ens the appeal of the show, but takes a 
lot oi time away from the singers. You 
could stop the videos before they're fin¬ 
ished, but this annoys those who arc 
watching them. It’s a real “Catch-22"! 
Another problem with this idea is in re¬ 
gard to what format you have the music 
videos on. VHS tapes are great, but the 
cueing is a hassle. Laserdiscs are better, 
as long as you have an LD player. 

In the real world 

A l ter trying numerous methods to reduce 
dead air between singers, we concluded 
the best way is to keep it simple. First 
off, we don’t do any kind of updates. If a 
participant wants to know when it will 
be his or tier turn, they can get up and 
ask us and we’ll be happy to tell them 
(OK, so sometimes we’re not that 
happy!). If we call on someone who is 
not in the room, we just move on to the 
next singer. When we know the missing 
singer is back, then he or she cun have a 
second chance. 

I b eliminate dead air between singers, 
we play TV show themes. For example: 
When "Jim" is done singing we back an¬ 
nounce him. gel some applause going and 

cont’d on p. 76 
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INCLUDES THE FOLLOWING "BUILDING BLOCKS'" 


450 CORE KARAOKE SONGS ON 30 CD+G DISCS PACKAGED IN A CD BINDER 

SONG TITLE AND ARTIST LISTING (INCLUDES TRACK #) 

KJ "UTILITY" DISC 
FOUNDATION™ T-SHIRT 
AND OTHER "GOODIES" 

CALL AND PLACE YOUR ORDER TODAY! 

800 - 788-4487 



CD+G KARAOKE SOFTWARE 






























































introducing the latest model 

'ANASONIC LX-K770 



Auto-Reverse LD Karaoke with CD-C Capability 


Whether you're an amateur or a pro, rhe new Panasonic 
LX-K770 is packed with features for a new level of karaoke 
entertainment! 

The Advice function compares your voice with a master 
vocal, and coaches you with on-screen indications. Having a 
karaoke party? Switch on the Target function and find out who 
the best - or the worst - singer is! Other features include a key 
track, 21-step digital key controller, optional CD-G capability, 
plus much more. 

rhe Panasonic 1.X-K770. Digital excellence, pure and 
simple. Check it out at any Sing-Along Center location! 


► We've got the latest karaoke hardware & software! 

► We are a one-stop karaoke shop, offering the widest 
selection of karaoke products at low, low prices! 

► Serving karaoke enthusiasts since 1986. Call us to 
discuss your needs or request for a free catalog! 


SMC-fllOHC 

CENTER 

310-403-6890 • 300-752-SING 


Karaoke Warehouse, 6664 Mission Si., Daly Ci1> r CA 94014, 
(415)756 4487-164 S. Vermont, L A, CA, (213) 382 8581 MOO 
E Eastndge Mall, San Jose, CA, (408) 274-0663* 1426 E Plaza 
Bfvd. , sDS, National Oily , CA, (619) 474-6485 *21636 S Figueroa 
Si, Carson, CA, (310) 212-7645 * Concord Green Shopping 
Clr, 119 E, North Ave., Glendale Hghts , !L, (706) 462 5107 


Pocket Songs Expands 
Country CD+G Line In 
Response To DJ Demand 

Country continues to be hot at many clubs, and in response to DJs 
who want more hits from Nashville in their karaoke libraries, Pocket 
Songs has expanded the selection of country titles in its new 
Screen Tracks CD+G catalog. 

The new titles include such hot country hits as Queen Of My Double 
Wide Trailer, T-R-O-U-B-L-E, Down At The Twist And Shout, and 
Men, as well as standards like Stand By Your Man and / Fall To 
Pieces. 

All songs in the Screen Tracks line are fully licensed to Pocket Songs 
for CD+G by their original music publishers. 

Screen Tracks discs feature eight songs, each of which has been 
recorded twice: Once in a multiplexed version with removable vocal 
guides, and again in a full stereo musical backing track without 
vocals. Lyrics to each song appear on a video screen in full color, 
and in easy-to-read fonts. 

The Screen Tracks disks are compatible with any CD or CD+G 
player, 

For more information contact Pocket Songs at 1 -800-NOW SING 
(1 -800-669-7464), or fax 914-592-2751. 


Your #1 source for karaoke news, 
reviews and information... Mobile Beat! 


then announce that ‘'Becky" will be singing the next tune and 
get some more applause going. While Becky is dragging her¬ 
self up to the stage vve'l! be playing theme music from The 
Munstcrs, The Jctsons. or even The Addarns Family. The audi¬ 
ence always finds this entertaining, it fills the dead air, and no 
one cares whether Becky takes ten seconds or two minutes to 
get to the mic. 

Certain themes will even get the audience singing along. Some 
favorite sing-along themes are The Brady Bunch. F-Troop, and 
Gilligan’s Island. You may have to let the whole theme play 
which is OK if people are having fun. 

TV-theme discs are available at most music stores and they 
have about 60 tracks on each one. Each track has a running 
time of anywhere from 30 to 90 seconds, which is usually 
enough time to get even the most brain dead singer to the stage! 

When you're doing club gigs, you'll also need time to pro¬ 
mote drink specials, upcoming entertainment, special events, 
etc. I he dead time between singers is an excellent opportunity 
for these announcements. To keep that music energy going, al¬ 
ways do your announcements over a familiar, lively, 
instrumental background track. 

Help the club! 

If you do mostly club gigs, be aware of what is going on at the 
bar and what the audience is drinking. I don't mean just liquor, 
but soda, bottled water, even appetizers. Many karaoke regu¬ 
lars (especially here in L.A.) don't order anything! This has 


been a problem for bar owners since karaoke was introduced in 
the U.S. They simply hang out and feel that by just being there 
they are supporting you. the karaoke host. To a certain extent this 
is true, but you need to get the message across that the only rea¬ 
son karaoke is offered at all is to increase the club’s bottom line, 
which is food and alcohol. 

What you need to tactfully convey to your audience is the fact 
that they wouldn't expect to be able to just go in and sit in a 
restaurant and not order anything, and a bar is no different. A 
simple announcement like "Wc'vc got a terrific lineup of singers 
yet to come and a terrific food and drink menu to add to your 
enjoyment. Remember, there's never a cover charge on karaoke 
night here at "Bob’s," so if you enjoy karaoke, order your favor¬ 
ite beverage at the bar and support the people who make it happen 
for you!” 

If you continue to see the majority coming to sing without sup¬ 
porting the house, suggest the dub establish a two or three-drink 
minimum (comedy clubs have this policy) or a cover charge. Even 
better, suggest they print up $5 chits, which the guests must pur¬ 
chase at the door. The chits are redeemable for up to $5 worth of 
food or drinks inside. This way your audience is spending at least 
S5 per head. Karaoke is fun, but the bottom line is, if your clients 
don’t make money, neither do you. 

Have any idea or suggestions? l‘d love to hear them. Drop me 
a line care of Mobile Beat! Til next time... Sing one on me! 
Boh Glazier, of Nowlin' Hound Productions can he reached at 


800-4U2-HOWL 
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PROSING NEW RELEASES 





CO NS 0013 CD+G 


Upstairs Downtown . 


1 

Southbound ... 


2 

fender When 1 Want To £e ......... 

, Carpenter, Mary Chapin 

3 

You Can't Make A Heart Love Somebody ., 

.Strait, George 

4 

Old Enough To Know Belter —. 

.Hayes. Wade 

5 

Whose Bed Have Your Bools Been U nder ., 

.Twain, Sharcia 

6 

Whitt Vw D« About Me . 


7 

For A Change . 


a 

As Any Fool Can See .. 


9 

Send n Unll II Breaks . 

.Anderson, John 

10 

That's How You Know.. 


11 

Amy s Back In Austin ... 

....... Little Texas 

12 

Lipstick Promises .. —.. 


13 

This Woman And This Man__ 


14 

TbiiWn + About You ... ... 


15 

CD NS 0014 CD+G 


King Of Trw Road .....*_Standard f 

Dang Me * *.*.... ...,.,,, Standar d £ 

Statue Of A Fool ..• .. Standard 3 

Tulsa Time ............ Stancard 4 

The Race Is On .....*..Standard 5 

Emotions .. Standard 6 

Jukebox On My Mind . Standard 7 

©U . .Standard A 

fling On Her Finger ..._ Standard 9 

Almost Like A Song .. ..Standard 10 

Friday N<glt Blues *.,. Standard 11 

Act Nahjraly . Standard t£ 

HelloWals .... _ Standard 13 

Hurt I Got A Deal For You ....Standard 14 

1WU Always Love Vou ..............__.......... Standard IS 


CD NS 0015 CD+G 


Heartaches By The Humber.. Standard 

Camy's Clown —.*..... Standard 

Busted .. Standard 

Black Velvet ....... Standard 

You Don't Knew Me ....Standard 

Mima tried. Standard 

Wedding Bells .. Standard 

Is Anybody Going To San Antone.. Standard 

Teas When I Die ....... Standard 

Walk Softly On This Heart Of Mine ...Standard 

Old Flame ...„...Standard 

Son Ol A Preacher Man ............................ Standard 

Mountain Dew..... .... Standard 

Gonna Have A Party ..... Standard 

Yellow Roses .. Standard 

CD NS 0016 CD+G 

Okie From Muskogee ....,.. Standard 

Working Man Blues ..... Standard 

Green Green Grass Ol Home ______Standard 

Tiger By Be Tail ..... Standard 

Ramblin' Man .. Standard 

Only You ........Standard 

Somebody Should Leave.. Standard 

Don't You Ever Get Tired of Hurtin 1 Me ...Standard 

He Walked On Water .. .... — Standard 

Next To You Next To Me ....... Standard 

Maybe it Was Memphis.......Standard 

Welcome To The World . * •,......... Standard 

Chug A lug ....... Standard 

Walk The Way The Wind Blows .... ..****« * Standard 

All Of Me ...........Standard 


2 


6 


St+rDisc ALL HITS 


_ CD SO 0011 _ 

When Bridge To Crosi- . .... GUI. Vince 

You Cart*! Make A Heart ..... strait Gtorge 2 

The First Step ...... _ Byrd, Tracy 3 

Bend H Until H Breaks ... «... Andtrwe, John 4 

Between An Old Memory And Me ..... Trtt Trams 5 

The Box .......Tnvli. Randy fl 

J Brake For Brunettes .. Akins, Rbefl 7 

Upskk Promise* .....Ducas. George 8 

I Should Haw Been True ... . ..Mavericks 9 

look Whit Followed Me Home . *. ,,.. . Ball, David 10 

losing Your Love .. ..Sttwart, Urry 11 

LOta's Low ........Shelton, Ricky Van 12 

Workin’ Man Blue* ..*. Diamond flip & Parnell, L 13 

Whan You Do About Me .. Supemaw, Doug 14 


CD SD 0012 

The Heart Is A Lonely Hunter . . 

. McEnUre, Rebi 

1 

This Woman And This Man .... 

.Walker, Clay 

2 

ThlnkJn 1 About You ..... 

Yearwood, Trisha 

3 

Uttle Miss Honky Tonk .... 


4 

! Was Blown Away .*. 


5 

Gr/e Me One More Shot ... 


6 

Reined Dreams ..., 


7 

So Help Me Girt.. 

.Diffle, Joe 

ft 

The Keeper 01 The Stars ,.. 

. Byrd, Tracy 

9 

Looking For The Light. 


10 

When J Used To Havt A Heart .. 

. McBride Martina 

11 

Sea Of Cowboy Hats ...... 

.... Wright, Chely 

12 

Bad Dog No Biscuit ... 


13 

Adailda ....... 

.... Strait George 

14 

CO SO 0013 


Believe ....*.John. Elton 

Red Ught Special ..,....*TU? 

Nc More *i Love You V .. Lennox, Annie 

Thank You...... Boyi II Men 

if l Wanted To ..... Emeridge, Melissa 

In The House Of Slone And Light ..... Page, Martin 

lei Her Cry ..... Hootie & BlowLsh 

J Believe ......... ... Blessed Union Of Souls 

Saturday Night .... Whlgfield 

She's Got Sk llz ......AIM-OM 

Beau's Ail Night Radio love Une _ .,.*... Kadiscn, Joshua 

The Way That You Love ,... Williams, Vanessa 

Secret ♦**.**,, *. *,, .* Madonna 

l Live My life for You .. i ..Firehouse 


3 


fl 


a 


10 

11 

12 

13 


14 


ORDER TODAY 

800 - 776-7464 




_ CD AH 8002 _ 

Beth ..... Kiw 

Bungle In The Jungle ... . ..Tun, Jethro 

Cat Scratch Few....Nugent, Ted 

Chevy Van___ .................. Jones, Sammy 

Good Thing .......... _._Fine Young CarsntJais 

Got My Mind Set On You ...Harrison. George 

1 Got You...... Brown, James 

Never Say Goodbye .... ...... Bon Join 

Duty Women Bleed ..... Cooper, Alice 

Space Oddity ...... Bowie, Dawd 

Steal Away ..... Dupree. Robbie 

Sunglasses At Might ...... Corey Hart 

TaWng In Your Sleep ..„. Romiflbw 

Totaf Ecipse Of The Hear! ... Tyfcr, Bonn* 

Wild WikJ Life ........TiltingHeads 


1 

2 

3 

4 

fl 

6 

7 

8 
9 

10 

11 

12 

13 

14 

15 


CD AH 8421 


Brick House... Commodores 1 

Exotic C% .. Prince 2 

Gere It Up ...._.... ..____KC 3 

Ikolko ...... Belle Stars 4 

Jeopardy ..._ ....... ____ Greg Kin Band S 

let Ihe Muik Play ................ _Shannon 6 

A Love Beware ....,.... Shietl I. 7 

Hasty Girl .. VMiyft ft 

Object Of My Desire .... ....... ...Starpomi 0 

RipersDelight ...... SegaMGang 10 

Rock Steady .. Whispers 11 

Rumour* ....... ... ... Umax Social Club 12 

Show Mi .... ..... Cover Girts 13 

Turn The Best Around .. .... . .Robinson, Vickie Sue 14 

U Canl Touch This ..MC Hammer T5 



JVCXLG0800 

MULTI-CHANGER/PLAYER AND 

20 FREE CD+G DISCS 



6 DISC MAGAZINE LOADER 
DIGITAL KEY CONTROL 
DIGITAL ECHO 











































































































































































































Making 

Tracks 


Starting in a theme park, 
Sound Choice grows with 
the market 




Brothers Kurt and Derek Slep had never 
heard the word “karaoke" when they be¬ 
came involved with sing-along. In I9S5. 
Derek, an audio engineer working in Nash¬ 
ville. was offered an opportunity to acquire 
a small recording studio franchise in a 
theme park where people could sing along 
to pre-recorded tracks and make their own 
tapes. With backing from his brother Kurt, 
who was working as a chemical engineer, 
he took the plunge. 

Sing-a-Song Recording Studios opened 
its first booth in March 1985 at the 
Carowinds theme park in Charlotte, N.C. 
and expanded to Busch Gardens in 
Williamsburg, Va. and Six Flags, in Chi¬ 
cago. III. the following year. The 
make-your-own-rccording studios were 
well received, but the franchisee wasn’t re¬ 
leasing new master track songs fast enough 
to meet demand. To rectify the problem, 
Kurt and Derek began producing their own 
master recordings in a small studio. 

Last year, Sound Choice introduced its 
CD plus (compact disc plus graphics) Spot¬ 
light Series. There are now 45 CD+G plus 

discs in this series which includes Belly 

* 

Up To The Bar, with 15 favorite drinking 
songs, and Bubba Does Disco . 

Of primary importance to most CD+G 
shoppers is the number of usable cuts on 
each disc. This is an area where Sound 
Choice excels. For karaoke house parties, 
where all ages are present, a disc from the 


B-Flat The Cat Learning Series can he real 
handy. I checked out Children's Happy 
Songs with 16 all-time pop kid songs from 
“Baa Baa Black Sheep" to “Little Bunny 
Foo Foo.” Two versions of each song are 
included, one with just background track, 
the other with leaching voices. If your 
doing a gig where you need this disc, you 
may want to stay with the teaching voices 
track. This will make any group of kids 
sound good, regardless of their reading or 
singing ability. If you've got the patience, 
you may even want to approach a local 
elementary school with the idea of a 
karaoke program for kids. 

Definitely not for kids is SC's Songs 
Your Mother Wouldn t Let You Sing. The 
next time a bunch of rowdies hassle you 
because they think karaoke isn’t cool, 
whip out this CD+G and let them sing 
their fool heads off to ‘The Rodeo Song." 
“The 1-95 Song," or “Strokin'." There are 
a few milder selections as well, such as 
Chuck Berry's “My Ding-A-Ling “ com¬ 
plete with crowd noise and on-screen 
ad-libs, and “The Streak,” which includes 
not only the words to the song but, an ac¬ 
companying dialog to be read by your 
on-slage announcer. 

Another release for the rowdier crowd 
is Southern Fried Hock with songs made 
famous by The Allman Brothers Band 
(“Whipping Post"), The Outlaws (“There 
Goes Another Love Song”), Lynard 
Skynard (“Free Bird,” “Sweet Home Ala¬ 
bama”) and others. The highlight is 


r ^ ** ■ ■ 


low yoyre a Goon 

IM»0F!!! 



% 


wmvi 


Charlie Daniel's "Uneasy Rider." I Jkc the 
original, this track is a narrative, making 
it perfect for anyone who really wants to 
do a tune, but can l carry one. 

In the Sound Choice Star Series, I ran 
through the tracks on Classic Male Stan¬ 
dards. This also has a straight backing 
track along w ith a demo track with pro¬ 
fessional vocals. It includes "1 Left My 
Heart In San Francisco,” “New York, New 
York," “My Way,” and others. A great disc 
for house, retirement, corporate or over- 
fifty birthday parties. 

Speaking of the over-fifty crowd, the 
Reminiscing Series is designed specifi¬ 
cally for the senior citizen population. The 
songs have a slow'er tempo, lower keys, 
melody guidelines, larger on-screen 
graphics and simple arrangements. Each 
disc contains eight songs with and with¬ 
out vocal demonstrations. Titles include 
“You Are My Sunshine," Moonlight Bay," 
“In The Good Old Summertime,” and 
many more great tunes. 

The sound and graphics quality of 
Sound Choice CD+G disc is superb. The 
intros and backing tracks for most songs 
arc dead on to the originals. Of particular 
note: Sound hoicc CD+G discs feature 
a very full background mix, which lends 
to sound louder. This helps in club situa¬ 
tions where you need to be able to cut 
through crowd noise. It also aids singers 
who like a strong sound behind them just 
in case they lose their place or their voice. 

With a master track library of over 
4,000 song titles to draw from, Sound 
Choice has over 90 CD+G discs available. 
This includes the recent release of The 
Foundation Series, a 30-disc set of 450 
of the most popular “core” karaoke songs. 
For further information on a complete 
range oI consumer and commercial soft¬ 
ware products, call Sound Choice at 
800-788-4487. 

-Robert Lindquist, Editor-In-Chief 
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The story goes that deep inside everyone’s 
heart lies a song and the desire to sing. Karaoke 
is a proven crowd pleaser that fulfills that desire 
while adding to your bottom line. 

Karaoke Atlanta Distributors offers the most 
complete, up to date line of players and software. 
It’s not just a part of our business—it's our only 
business. 

Unlike short-lived promotions, Karaoke song 
titles grow weekly so they’re always fresh. And 
with Karaoke Atlanta you’ll own your equipment 
and have immediate access to the latest titles that 
keep customers coming back again and again. 
It’s your chance to step up to the mic and watch 
your cash registers ring. 

Call now for a FREE catalog. 


Call 800-949-SING to find out how affordable 
owning Karaoke can be. Our knowledgeable staft 
can help you determine the equipment and 
software selections that best satisfy your needs. 
Whether you choose CD+G or Laser Karaoke, 
we’ve got it all at prices you can't beat anywhere. 
Our unsurpassed customer service makes your 
investment more worthwhile. Call now to find out 
how you can profit from Karaoke. 


£ 


K 



A- 


ARAOKE /ATLANTA 


DISTRIBUTORS 


800-949-SING 

Fax 404-394-8206 




PRO 

KARAOKE 



And more... 



■MUSICH 
MAESTR O 



CrD PIONEER 

The Art of Entertainment 


LASER DISC 

TIPTCP 


Karaoke . It's an opportunity , not simply a promotion. Call 800‘949S!NG 


















DUMPING THOSE 


STOP 


V 



COMPACT DISCS 
& LASERDISCS !! 


WHY REPLACE 
WHEN YOU 
CAN REFACE? 


If you buy used, or rent out, music CDs, game CDs, 
CD ROMs, Video CDs, Laser Discs, or Karaoke 
Discs, you need this service. 

CDR can reface any type of optical disc. This unique 
new machine resurfacing process restores the original 
surface so discs took and play like new again. 
DEALERS: Call today and ask us how you can offer 
this service to your customers. 

SPECIAL OFFER! Get your 6th CD repaired for 
FREE when you have 5 CDs repaired. CALL NOW! 


1 oo% 

Satisfaction 

Guaranteed 




Call Toll Free 
1 -800-293-0067 
Info Line 
602/412-1920 

3108 W.Thomas Rd. 
Suite 1206 
Phoenix, AZ 85017 



Mobile Beat /The DJ Magazine 


o 

o 


YES! Start my subscription today! Here's $19.95 ($24.95 in Canada) for one full year (6 issues) 
of Mobile Beal and send me tlie next OJ/Pro Sound & Lighting Buyer’s Guide ($10 value). 


I WANT TO SAVE MORE! Here's $34.95 ($44.95 in Canada) lor a two year subscription 
(12 issues) and the next two annual Buyer's Guides ($20 value). 


* Off Newsstand Price 


NAME 

ADDRESS._ 

CITY/STATE/ZIP 
PHONE_ 


Fur Visa ' Mastercard Orders 
Card # !i 




Signature 
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Delivering The Hottest Hits 
of Tomorrow... Today! 


SunfEy Karaoke instrumentally reproduces all sound tracks 
so true to the original, most people think all you've done is remove 
the vocal From the original artists' recording! 

• No Synthesized Electronic Elevator Music 

• Highest Quality (D+G Text Graphics 

• Videos w/ Accurate Storylines That Rival Any MTV Video 

• Titles Released On A Regular Basis 

• More Hits Per Disk 


Fat Cockerel Karaoke, currently available on Laser Disc, 
will soon debut Its new Compact Disc + Graphics (CD+G) line! 

• Unique Blend Of Yesterday's And Today’s Hits 

• High Quality Audio And Video Tracks 

• Songs Not Found On Other Labels 

• Classic Songs By Artists Such As: 

The Doors, Eagles, Mariah Carey, Phil Collins, 

Nell Diamond. Boston, Queen and more. 


onal 


1737 Boxwood Lane • Naples, FL 33942 
Telephone: 1-800-972-2736 • Fax: 1-813-649-5032 
Call For FREE Catalog • Dealer Inquiries Welcome • Coming Soon: CDV! 



CD+G AND 
LASER 
KARAOKE 


Title 

In the Style Ot... 

Ain't That Lonely Yet 

Dwight Yoakum 

Pioneer 

CD+G 

Beth 

Kiss 

All Hits 

CD+G 

Bonte Maronie 

Larry Williams 

Music Maestro 

CD+G 

The Heart Is A Lonely Hunter 

Reba McEntire 

StarDisc 

CD+G 

It's A Heartache 

florwie Tyler 

Sound Choice 

CD+G 

Jeopardy 

Greg Kihn Band 

All Hits 

CD+G 

Just Call Me Lonesome 

Radney Foster 

Pioneer 

CD+G 

Leather And Lace 

Stem Nicks 1 D. Henley 

DKKaraoke 

CD+G 

Legs 

22 Top 

DKKaraoke 

CD+G 

Lipstick Promises 

George Ducas 

StarDisc 

CD+G 

Nobody's Hero 

flus/t 

Megastar 

CD+G 

Only Women Bleed 

A lice Cooper 

All Hits 

CD+G 

Say You'll Be Mine 

Amy Grant 

StarDisc 

CD+G 

Strong Enough 

Sheryl Crow 

Sound Choice 

CD+G 

Watermelon Crawl 

Tracy Byrd 

Music Maestro 

CD+G 

When 1 Come Around 

Green Day 

Sound Choice 

CD+G 

IVhy Can't We Be Friends 

War 

DKKaraoke 

CD+G 

You Gotta Be 

Des'ree 

Music Maestro 

CD+G 


Karaoke Scene Magazine provides this 
as a nationally syndicated column 
Subscriptions Available 
818345-0040 
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Playing both CDs and 
tapes, JVC's new KX-G50 
is the ultimate portable 
Karaoke party machine! 
Direct Track access lets 
you go right to the song 
you want, while the variable 
pitch control assures no 
one will be "off key”. JVC 
voice masking works with 
multiplex discs and tapes 
to let you become the 
lead singer. And, with the 
KX-G50’s “mixed" recording 
feature, you can tape your 
CD vocals and music, 
creating a personalized 
cassette for yourself, your 
friends or your customers. 



R.E.M. and 
& The Blowfish 


Mode! #AC0G-1007 






JVC KX-G50 


SION MADE FAMOUS 8Y 


1. Turn The Beal Around Gloria Estefan 

2. Endless love Luther Vandross/Mariah Carey 

3. Living In Danger Ace Of Base 

4. Lucky One Amy Grant 

5. Found Out About You Gin Blossoms 

6. XXX's and 000’s (An American Girl) 

Trisha Yearwood 

7. What’s The Frequency, Kenneth? R.E.M. 

8. I’ll Make Lave To You Boyz II Men 

9. Hold My Hand Hootie & The Blowlish 

10. Beautiful In My Eyes Joshua Kadison 

11. Never Lie Immature 

12. 0 What A Thrill The Mavericks 

13. At Your Best (You Ate Love) Aaliyah 

14. When You Walk In The Room PamTUlis 

15. Good Enough Sarah McLachlan 

15. I'm The Only One Melissa Etheridge 

Top Hiis CDs OD not feaiure performances b> the original artists 



PA#M 


For information on the JVC Karaoke dealer nearest you, call 

1-800-JVC-SIN6 

24 Hours a day! 



JVC COMPANY OF AMERICA 
41 Slater Drive, Elmwood Park. NJ 07407 


The KX-G50's CD+G 
capability goes one step 
further too, with the on¬ 
screen lyrics automatically 
giving you your cue by 
changing color in sync 
with the rhythm. 



Sing along with Karaoke’s 
newest superstar, the 
KX-G50, from Karaoke's 
biggest name, JVC. 



HAP* 





JVC 
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WINNING IS EVERYTHING 

Ask any nightclub or bar owner—The competition’s fierce. 

One wrong move arid you’re yesterday’s news. 






eeping promotions 
fresh and innova¬ 
tive, targeting pre¬ 
cisely the right demo¬ 
graphic, and increasing 
market share are criti¬ 
cal to success. 

The 1995 Nightclub & 
Bar Expo can provide 
the key elements to 
achieve that end. 

400 exhibits showcas¬ 
ing everything from 
high-tech lighting and 
coin-op equipment to DJ 
technology and promo¬ 
tional ideas. 


31 in-depth seminars 
filled with promotional 
and profit maximizing 
information. 

Thousands of attendees 
from the nightclub and 
bar industry searching 
for new products and 
marketing tools to 
increase profitability. 

Join us in Atlanta, June 
25-27, for the annual 
Nightclub & Bar Expo. 

For further information 
or to pre-register, 
call 800/247-3881. 


Don’t settle for second place. 



ATLANTA, GEORGIA 

June 25-27,1995, Cobb Galleria Exhibition Centre 

Pre-Register and Save Call: 800/247-3881 




















NOW AVAILABLE 


VWM£ W%££! 



With Moffett's Hot Drop-ins, 
your show will never be the same! 



Want to give your club or mobile shows 
a real kick? Check out Hot Drops from 
Moffett Productions. The l atest release in 
the series (volume 3) features 99 fun, 
silly, and sublime sound bites for DJ’s 
who like to mess with the crowd. They 
can be played right off the CD or, for 
extra fun, store them in your sampler so 
you can play them back with digital 
effects. 

From great show openers 
like"The DJ with more music...than 
brains" and "It's Saturday and time to 
Rock 'N' Roll" to classic movie lines 
("Badges, we don't need no stinking 
badges"), these professionally produced, 
broadcast quality, voice bits are sure to 
turn heads your way. There are sound 
effects (explosions, swishes, drum rolls, 
crowd roars, etc"), Jock shouts (nothin' 
but the hits!") and sensible show 
enhancers you'll use over and over ("One 
of the top 10 hits of all time"). Most cuts 
include a hot stinger at the beginning for 
smooth bridging from song to song. 

Hot Drops No. 2 & 3 are 
designed specifically with mobiles in 
mind. For the garter and bouquet toss 
there's “The situation has gotten com* 
pletely out of control," Or how about this 
drop-in between the Chicken Dance and 
The Hokey Pokey: "The decline of 
Western civilization continues." There 
are even some fun-liners for Karaoke: 
"This is what happens when sick people 
play with powerful toys, 11 

Most cuts run under 10 seconds 
and can be tossed in whenever the party 
needs a little extra spice. They can even 


help you through the most tedious of holi¬ 
day gigs. There’s a handy clock ticking 
effect for when the boss gets a bit long- 
winded, and if you're feeling particularly 
unruly, punch up cut No. 36 and treat the 
crowd to a shout of "Take this job and 


shove it." Finally you can play what 
you really want to say, and let someone 
else take the heat! For more informa¬ 
tion, or a complete track listing, contact 
Moffett Productions at 713-440-0044. 



VOLUME ONE & TWO 


NOW AVAILABLE - VOLUME THREE 


These three CD's are powerful, creative, sexy, innovative, 
entertaining, moving, funny and any other adjective we can 
think of (orgasmic) digitally produced liners and sweepers 
on all three of these CD's. Digitally produced sound effects 
and music, plus the incredible voice of Bill Moffett will keep 
the house "rockin' all night long". Your crowd will love them 
and so will you! 

You can get "HOT" quick with Volumes 1,2 & 3 

YOU... GOTTA HAVE THEM!!! 


BETTER GET THEM... (before your buddies do)!!! 
(AND THEY'RE IN THE BUDGET!!! really.) 

3 CD's WITH 99 CUTS EACH. 

ORDER YOUR S TODAY AT 
(713)440-0044 

$33 each* or 3 @ $25 each* 

'This offer expires: 9/15/95 





MOFFETT PRODUCTIONS, INC 
























































ADVERTISE in The Mobile Beat SHOWCASE! 

GREAT RATES for dealers and DJs: Just $30 Per Column Inch (1 3/4” wide by 1” high). All copy 
and payment-in-full for the AUGUST/SEPTEMBER issue #27 must be received by 5/26. For more 
information or to place your ad with Visa or Mastercard call 716-385-9920. 
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DJ DISTRIBUTOR! 

P.O. Box 45, Willinmstown, NJ 08094 

_ 800 - 835-5506 _ 

"Make Us Your Last Call- We , ll Beat The Price!" 

American DJ, Ampco, Clay Paky, KJLS, Knight, Lampo, Laser Vision, LighlCraft, 
Lyte Quest, MBT, Martin, Meteor, Ness, OmniSistem, Tas, Visual Effects 

BGW Amps, Bi-Amp, Carver, Celestion, Dcnon, Eclcr, Furman, Gem Sound, 
Gemini, Genesis, Grundorf, MTX, Numark, Rolls, Ross, Samson, Stanton, 
SoundTech, Ultimate Support 

LOWEST PRICESDGUARANTEED 
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VINYL! 

Why pay more for the same musk? 

7* VINYL IS STILL AVAILABLE! 

Over 90K of the Billboard Tap 20 - 
Available on 7" 

197 of Mobile Beal's Top 200 have been 
available on 7" vinyl 

WE GET THE HITS FIRST 
& GET THEM TO YOU 
FASTEST & CHEAPEST] 

Domestic 45s- SI .85 each 
Import 45s -S4.39 each 
Send for monthly list (w/wekfy updates) 

Or Fax 24 Hours a Day: 703-556*0439 



Music Management Service, Inc. 

1446 Emerfen Avenue - WcUin, YA 22101 



rn.Q 



LIGHTHOUSE 

DJ SUPPLY 

1 Stan bet Dtwe Plainvtew. New York 11803 

In New York (516)938-9451 

Toll Free (800) DJ-SUPPLY 



rUGlTAl AUDIO 


% i * 
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M PIONEER 


DIGITAL AUDIO 

[ CRftPHCS ) 




PIONEER Dual CD-G 
Karaoke Player 


SUPER SPECIALS ON: 


Gemini CD 9000 . 

..CALL 

10x4x9 CASE .. 

..CALL 

MTX MX-500 . 

..CALL 

VERTIGO . 

..$179 

GEMINI VH’180 . 

..$169 

Nady DIVERSITY . 

..$239 


r—J: 


1-800-357-8775 


7>p O NADY Wireless O ULTIMATE Support © CmniSistijm trriews O MTX Q Yorkville O Gemini O Denon 


c 

FOR CARS 
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PBR PAIR!!! 


tTDMMRC SSI V X ’S • 1 COLOR • LOOO REWODUCTION 1 ACCmoNM. COLORS AWJLAfl J* 

CALL OR FAX FOR A PROMPT QUOTE 


PH <815) 282-4141 


FAX (815) 282-4157 


4 

3*1 


FreeCatalog. World's larges! 
selection. Au Brands of equipment. 
CD+G. LD's- Vocal Ehm inalor s 
■ HA Players. Speakers. Mies 

csp p.o. box i loe 

vxjSB Bridge view. IL 60455 

1 - 000 - 800-8466 


LaserVISlON DIGITAL SE 

SYSTEM-includes (2)LVA 5.0 
Laser heads, SE-Quad 
control,Joystick. Never 
used.StHJOO. Must sell $2,000! 
716-385-9987 


V. E.l." MARTIN * R0B0SCAN • CLAY PAKY • LASER VISION • TRI-LITE • SH0WPRQ/DJ USA * AMERICAN DJ • UGHTCRAFT • KNIGHT • JEM 


Farralane Lighting & Audio 


// AO* 


VISIT OUR HI-TECH SHOWROOM 
300 Rt. #109 « Forminqdale, NY 11735 


** Ae° --- --—- 

Intelligent Lighting • Special Effects • Lasers • Foggers • Cases 


CALL FOR FREE CATALOG 800-433-7057 
IN NEW YORK CALL (516) 752-9824 
FAX (516) 752-8781 




Lamps • Audio Systems • Display Lighting ‘Theatrical Lighting Fiber 
Optic Curtains • Video Systems • Speaker Reconing 


"Competitive Pricing" 





DESIGN • SALES • INSTALLATION • SERVICE • RENTALS • EXPORT • REPAIRS • LEASING 


CELESTION • PAS • ROSA PRO • CARVER • FURMAN • GEMINI "STANTON "D00 "SAMSON "ROLLS "SHURE "SELEC0 • VIC0N • BGW 


84 SHOWCASE 







































































Karaoke Explosion! 



Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-. I long Entertaimment 


DKKaraoke 


Early Bird Year-End Blow Outs! 


DKK200P l)( j Player by Sony— They're hack in stock ISOW! 

erfect add-on player to any DJ system: 
Rapid - lie up time u Multi-function 
timer uOne-touch access remote control! 
mMuch more!! 

This player^jj|||^ when you purchase a set of 82 DKKaraoke CD+G's. 



Loo 



JVC XLGM800 CD+G Multi Changer 


S ix-Disc Magazine loaded 
Two mic inputs ■ Digital key 
control ■ Digital echo ■ Vocal 
maskingn More! 




Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Player & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 80C-990-SONG (Ask for ext. 99) 
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DN-1000F 


DN-2700F 


DENON 

<fB»0(/C K4y 



DN-2000F 


POWERHOUSE PRO OJ 

37(14 HARLEM RD.. BUFFALO N.Y. 14215 



THE REMIX SHOP 

716-832-7957 24 HR FAX 716-832-2271 


Be a Mobile DJ! 


w 


In-depth 75 minute 
program unlocks i 
die secrets to r 

becoming a | 

successful Mobile 
Disc Jockey* 

The Video Guide to 

Earning Money as a 

Mobile Disc Jockey 





"This video covers all the basics 
of the business with needle-sharp 
preciseness...a wealth of information 
and advicc/'-AftfWIe Beat Magazine 

★★★W “Highly recommended'' 

- Video Librarian 


s>-i4VM Order Now or 

1 ) for FREE info: 

+S3S&H 1-800-225-0000 

(MVS + S3,40 tax) Outpust DJ Video Productions 
AMEXWfSA PO Bom 424. Commadt* NY 11725 
MC/Chftk jVn Rt%k Motiry Buck Guarantee* 


acky Certificates 

"The O.J. Defense Team" 
"Certified Red Neck" 

“Trashy Women" 

“Judge Lance Uo Singer of the Week" 
plus many more... 

Wacky Stage Passes Song Request Slips" 
Send $10.95 + $2.50 Shipping for 
10 samples personalized with your 
company’s name and address to: 
The Entertainment Factory 
35 Timberwood LN, Springboro, OH 45066 
(513) 748-9222 


STEWffRT fiMPS 

PA1000 • 350w/4Q 


$729 

PA 1400 


• One RU 

• 11 pounds 

• 550w/4Q 


$974 •Two RU 

• 16 pounds 

literature: 

Green Dot Audio 
PO Box 290609 
Nashville, TN 
37229-0609 

orders: 

615-367-9242 





Features: 

Maintain ail /our music noiia 
cofled on including KARAOKE 
Find music selections on-line 
[/ Customize KARAOKE booKlolE 

yyf ProvkJa Customars with REQUEST 
MUSIC LISTS 

tV Crt»la labfllfe/ntarU in several 
formal^ di your music coJteciiQn 

iV' Print update i, fo* alt reports 
of Sod reports in various* orders 

VERY FLEXIBLE-EASY TO USE 

SHOWDeSC 1J) b iioiM FK££ «tfi SHWBIZ Hobk Uarjger Soltarr 
SHC^3S2JividbbiaUb]MiDripreeraorlDrcuHo(KedcQitTva 



CMSU Nightclub 
DJ Training 
& Placement 
Call (800) 266-4700 
for free brochure 
& class schedule. 


"The Most Popular Video Series In The DJ Industry ” 

ULTIMATE DJ TRAINING VIDEO 
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“THE ULTIMATE GUIDE TO PROMOTING & EXPANDING YOUR DJ BUSINESS’* 

(90 minutes crammed full of useful 4 exciting marketing ideas to help you dominate your marketplace.) 
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“THE ULTIMATE GUIDE TO USING BIG SCREEN MUSIC VIDEOS IN YOUR DJ 
BUSINESS" (Double or triple your normal rates with Big Screen Music Videos.) 
We show you What to buy -Howto use it - How to market it. 
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“THE ULTIMATE GUIDE TO HOSTING & PROMOTING YOUR OWN BRIDAL SHOW 

(Why buy a booth when you can run your own Bridal Show & sell booths to other 
i wedding vendors for a big profit & book lots of weddings.) 
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EACH VIDEO Just *32” or s 89” For ALL 3 VIDEOS (SAVE s 1 2 0# ) 

+ $3.00 Shipping (S Handling + $5.00 Shipping & Handling 


tfibto 



CALL 1-800-567-2521 

CANADIAN RESIDENTS CALL (618) 244-2468 

Or Sand Check or Money Order To: 


MIDWEST VIDEO PRODUCTIONS - P.O. Box 2306, Mt. Vernon, IL 62864 
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UGHTS 
NEW & USED 



• 1000 WATT REMOTE 
FOGGER demo $149 

• GALLON FLUID $18 

• TRIPLE DERBY $249 

» SOUND PYRAMID $135 

FREE CATALOG, CALL 
800 880-0885 


i-1 

j YOU WANT ‘EM 
l WE GOT ‘EM 



THE DJ's #1 SOURCE FOR 
MULTI-DISC 
COMPILATIONS 


♦Pop * 0 on« •Oldi« * Country 'Dcme “And Mere! 


HUGE SELECTION! LOWEST PRICES! 
IMPORTS OUR SPECIALTY! 


J Call 716-244-8476 

I or Write 

I DJ CONNECTION-LAKESHORE RECORDS 
■ J 905 MONROE AYE, ROCHESTER, NY 14620 

I_I 



1-800 or 518-244-8190 


• CABINET ACCESSORIES, PORTS, CARPET, GRILLS & FANS 

• SPEAKERS, DAIVEAS. HORNS, DIAPHRAGMS, CROSSOVERS 

• POUIER AMPS, MIXERS, TURNTABLES, CASSETTE DECKS, CD PLAYERS 

• LIGHTING RND UGHTING ACCESSORIES 

• SPEAKER CABINET MANUFACTURING. SCOOPS, FOLDED HORNS, SUB 
BASS CABINETS MADE TO VOUfl SPECIFICATIONS. 

• RACKS — DJ COFFINS — FACADES 

• AN IN HOUSE SERVICE DEPARTMENT REPAIRING All BRANDS & 

TYPES Of EQUIPMENT INCLUDING POWER AMPS, TURNTABLES, MIXERS. TAPE 
DECKS, ETC, 

• SPEAKER REPAIRS. WE SPECIALIZE IN ALL PHASES Of SPEAKER RECONING 
AND DIAPHRAGM REPLACEMENT. • FAST TURNAROUND TIME • AT WHOLESALE 
PRICES, 

• NEW AND USED EOUIPMENT SALES • BUY • TRADE • SELL 

• FREE TECHNICAL INFORMATION HOTLINE 1-800-244-8190 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the l J.S. and the globe to bring 
the finest in CD compilations for DJs. 

Specialist in Various Artist CDs — Every Type of 

Music and “DJ Only" titles. 

For catalog of over 13( >0 various artist CDs 

with complete track listings send $7 to; 

A.V.C. 68 Llewelyn Ave., West Orange, NJ 07052 
Dealers Welcome / Minimum order required 


Call: 201-731-529© (voice or lax) 10 a.m. - 6 p.m., M-F 

For free monthly catalog 


t: 


The DJ's Guide 

to Running Weddings 


VIDEO TRAINING PACKAGE 


The (omplete, prcfessionol guide lo (oofdinoling weddinqi and hoitina 
wedding reception parlies. ^ 

• Video, Boofc, & Custom Forms 1? E — 

+ »fh - $75 i 


or ORDER ITEMS SEPARATELY: 


The Video ( 60 min.) . 549 +(52,50 s/ftj 
The Book (6j pogesj - SJ9 +fl.50 sty 

"The Pr©Je»uon0l Gutfe »o Coordinating Weddings 


• Custom forms { preprinted confrocfs, 
protocol sheeti, reception quesfrona/res 
+ more?) * SI41 fSTOO s/hj 

M C S VISA accepted 

Cal/ 500-639-8586 or 617-364*6203 
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ELECTRONIC 

BARGAINS 

The Only REAL One Stop 
DJ SUPERSTORE For 

Professional DJ Products 


MTX 

Denon 

Showcase DJ 
Pioneer 
Technics 
American DJ 
On Stage 
LTI Speakers 
Specialty CDs 


DBX 

Lightcraft 

Samson 

DKKaraoke 

Lytequest 

Gemini 

BBE 

Pitbull 

AB Amps 


...and many more! 

Call us with your best price. 

FREE CATALOG 

1 ‘ 800 - 336-1185 

fax (508) 586-2488 
IF WE DON’T HAVE IT... 
THEN YOU DON'T NEED IT! 
VISIT OUR SUPERSTORE 

970 Montello St. (Rt. 28) 
Brockton, MA 02401 

Open Tu®s - Sal 9 am 6 pm ESI 
Closed Sunday A Monday 


FREE DJ 



IPMENT 

LINE 


TALK TO SOUND & 
LIGHTING EXPERTS 

FIND OUT WHAT'S 
& WHAT’S NOT 

NATIONAL DJ SUPPLY 

So. VIENNA Oh.45369 

(513)568-4900 




No Static 


310 769-0154 


Vertigo $159 
Gobotec $299 


Showroom 
Name Brands 
Discount Pricing 
Pro Audio g Lighting 


135 W. Victoria St. 
Gardena Ca 90248 



MOBILE DJ SOFTWARE 


FREE DEMO DISK or 

Download From BBS 

Jo Jo Pineau Entertainment 

5812 Bellamah NE, Dept. 3, Albuquerque, NM 87110 

505-255-5555 (voice) 
505-884-0754 (data) 


KARAOKE NATION 
The Best Value in CDG 
& Laser In the industry! 

Players-Software 
Call Now 1-800-232-8808 


Positions Available: 
Entertainment company in northern 
NJ looking for reliable DJs, MCs, 
Dancers, and Roadies. 
Steady weekend work. Equipment 
and records provided. For more info 
call: 201-703-0907. 


Double Your 
Business?! 


You can with this actual¬ 
sized, GOLD RECORD &| 
engraved BRASS plate 
personalized with couples') 
names and wedding date 
for their first dance! 

'Three 8x10 frame styles toj 
choose from -1 low price!)) 


YOUR 

LOGO 

HERE 


7 


YOLK 
PHONE 
„ HERE 


Swear 


Free brochure: 612-735-1354 

+ FREE sample ads for you to use! 


Or send: 

|1) Each couple’s First names. Song ■+] 
Artist & Wedding Date. 

2) $19.99 + ($3.00 S/H) per plaque. 

3) (MN add SI .30 tax per plaque.) 

4) Include YOUR name & number! 
To: Diamond Entertainment 

Box 25444 / Woodbury, MN / 55125 
Money Orders & Checks only. No COD’s| 

Over a $50.00 Value!! 


ONLY $ 19.99 


The powerful, multi-user 

Disk Jockey Management 

Software for Windows 


DJ PRO 1.1 

iiiF or Windows ||| 




ij.'W ifi-l.-ii l* i w .n** ™!i" 
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♦ Shows available DJs for a Date!!! 

♦ Multiuser/Network versions for LANtastic, Novell... 

♦ Sales Reports, Event Reports, Cashflow, Etc... 

♦ Track Lead Sources. Sales Trends. DJ Performance 

♦ Sort by Bridal, School, Corporate, Facility, Etc... 

♦ Automatic Recalls keep you on top of your leads 

♦ Print Labels, Contracts, Letters, Check-outs 

♦ Track Customer Payments and Payments to Talent 


Free Music Database! 




when ordered by 12^31/94 


■ ■ 




Introductory Offer $275.00 


1-800-358-2704 


CONVERT YOUR JO JO FILESUI 


Your one-stop DJ Warehouse 

DJ, Club, Stage 
Lighting at 
Wholesale Prices 
Call For Our 


• Buy Direct 
• Free Catalog 
800 - 544-4898 


111 


A | lights Up, 

7756 NUJ 44 STft€€T 
SUNRISE, FI 35551 


BLOWOUT 

Special Prices 


Pinspots 
Mirror Balls 

Fog Machine w/ Remote Control - $149 Party 
Fog Juice Gallon (Scented or Unscented) - $22^Supplies 
Black Lights 
Sound Systems 
Light Craft 
NS I 

Technics 1200's 
VEI / Gemini 

Samson Wireless Systems 
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FREE! Windows SOFTWAR 



DEMO 


INFOMANAGER 

or ^Windows 


* Easy to Learn and Use 

* Imports existing DOS files 

* Prospect follow-up reminder 

* Custom design contracts and letters 

* Add your own logo to letters or contracts 

* Check for open dates easily 

After comparing IrfoManagerto other products, our users have found 
Info Manager to bo the easiest to use and most productive software available. 
Over 200 Mobile DJ* cant be wrong! You owe it to yourself to take a look at 
InfoManager absolutely FREE! Call or write for your demo, or download it 
from the Muafc Industry Forum on CompuServe under the DJ*/Radio file 
area. Send me your E-Mail address and I'll send you information about our 
upcoming 2.0 Windows 96 compatible version!! 

Custom Ware Systems 

CompuServe; 74544.3200 or Internet: fwee>cs@pfc.nef 
1517 Livingston - Plano. Texas 75093 - (817) 929-2800 


our Internet Homepagel! 

http://vwAV-bprcjnps.ohia-state.edu/cgi-bin/hpp7DJ WorkJ.html 


Turn Your Party Into An Event! 

DJ Games “ This book is loaded with over 90 


1 




games for Professional Mobile/Club DJs at a 
occasions. DJ Games is the DJ tool of the '90s! Get 
rebooked - get your hands on PJ Games - Just 
$12.95+$3 S/H (Outside US + S/H $5). 


Ultimate Trivia Quiz Boo k - 

am-packed with over 10,000 trivia 
questions! Including over 1,000 music 
related questions. Easy to use. Stop 
fumbling with cards and get the only trivia 
book you'll ever need. A great ice-breaker, 
excellent at clubs! Order today! Just 
S19.95+$4 S/H ('Outside US + S/H $5). 
WHILE QUANTITIES LAST! 

Save $$ Order Both Books For Only $29.95 (Outside u.s. + $5) 
NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.O. to; Encore Entertainment, PO box 404, Roosevelt, NJ 08S55 


^IJDB Music Organizer Program^ 
I for DJ, Audiophile, Collector. I 
| Easy to Use. | 

■ For FREE demo disk, Call ■ 

^(705) 267-4315, Fx (705) 360-5151 " 


ISM USED CASES 

FOR DJ EQUIPMENT 
For more information: 

ISM PO Box 702 York, PA 17405 
717-845-3985/800-864-2635 


Cable TV Equipment 

Jerrold • Scientific Atlanta • Pioneer • Oak • Hamlin * Zenith • More... 


CONVERTERS AND DESCRAMBLERS 


Own your own — Save Rental $$$ 

Quantity Discounts! 

Buyer’s Associates 

1-800-889-5139 

For catalog send $1 to: PO Box 1052, Beltsville, MD 20704 

Anyone implying theft of cable service will be denied assistance. 


PUT YOUR AD HERE! 
$30 per column inch, 
CALL (716) 385-9920, 
or fax (716) 385-3637 


FIRST DANCE CD PLAQUES 

XX10 FRAME $12.95 -$29.95ea. + (S/H) 

For ihe coit of a CD give your wedding couples a 
memory to cherish - 
A FRAMED CD OF 
THKIR FIRST DANCE SONG! 

A proven way to increase business. 

Give us the couples name, first dance song, title, 
artist and wedding dale. 

WE DO THE REST! 

Save time & Money! 

For more information Call Today 703-X2S-f»4(H 





Nobody has proved this better than 
Hobby k entertainment. You can now 
add trivia to your liar shows and 
private parties. Bobby K’s successful 
"lag Irani Trivia'* package comes 
complete with marketing tips, prize 
ideas, scoring! sheets and ten weeks of 
fill) and linieiy questions. Il'sThe 
iest way vet to upsell y our pa 



For information 
call 607-568-8406 





HOWLING 

HOUND 

PRODUCTIONS 

“ Where Karaoke Is Man’s Best 
Friend ” 

Call Howling Hound Productions 
for aii your Karaoke needs... 

i Custom Configured Systems 
} Hardware & Software Sales 
J Restaurant & Club Promotions 

80O-4U2-H0WL 


A MUSIC RESOURCE FOR THE PRO DJ ! 


PRODUCTS FDR A PRO MOBILE DJ BUSINESS: 

—■ I — r—-■ 11 ■ — 1 

• Exclusive DJ-Only Compilation CDs 

• Exclusive DJ-Only CD Subscription Service 

• A Variety of Domestic/ Import Compilation CDs 

• CDs Reviewed in Mobile Beat Magazine 

THE BENEFITS OF OUR MAIL ORDER SERVICE: 

• We Service Only Pro Mobile DJs & Their Business 

• Monthly Catalog Feature New CDs Each Issue 

• Your Satisfaction is Always Guaranteed 

•Toll Free No. Available to Order Your Merchandise 


Special DJ Sales & Service Hours: 

Mon. - Thurs. Noon - 10 pm, Fri. Noon to 6 pm(EST) 


(610) 631-1779 rotations@aol.com 

SALES & SERVICE INTERNET 

1012 NORTH RIDGE DRIVE 
NORRISTOWN, PA 19403 


(610)631-1984 
FAX SERVICE 
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raTDKKaraoke 

0T The Lfiutrr in Sinf'Aktrtg Fntft 


Ttf 


t tifftlam mm 



\V(‘ have one ol Ihi* lanfesl iiiroiiforuw of 

Ijimm' & i '■)+(• <<ollniiri i> anil liaril\vai‘«‘ on flio East ( oasl 

• SAME DAY SHIPP|Tf^^^n^__a 

*WE DO NOT MARK UP SHIPPING 


(others do, check your invoices) 


WE OFFER AGGRESSIVE PRICES <n 0 deceptive gimmicks)**** 
CODs only $4.75, NO EXTRA COSTS (others add to UPS charge) 


SALE 


SALE 


SALE 


SALE 


SALE 


SALE 


FREE SHIPPING -12 Pcs. or more (COO orders $4.75; DKK & Music Maestro only) 

llu«[(“ Inventory of IlkKaraoke & Music Maestro 
lUKi; DU* player with every set of Dkkaraoke purchased 


• Tip Top 

PIONEER 

The Art of 


Sun Fly • Space Tech • Pioneer • JVC • Nikkodo BMB 
• DKKaraoke • Fat Cockeral • Music Maestro, m 


Nu-Tech 




GREAT SELECTION - EXCELLENT PRICES 


800-282-4GPE 


m 


NIKKODO 


MHfM mttif 

'■" Mi 


z$H 


VtSA 


BPM BOOKS 


Call (800) 266-4700 

for free brochure. 


FLASHY LIMBO POLE 


Professional & Inexpensive 
JUST SI9.95 
Lear Enterprises 
I>(908) 738 • 4151 


***1-800-232-8808*** 

SOUND CHOICE EAGLES 8125 
LIMITED SUPPLY CALL NOW! 

***1-800-232-8808*** 


THI TOPI II 
fOUBD ft uoiTino 




ATTENTION: 

Mobile Karaoke Companies-.. 

Make money fast with 
America s hottest Karaoke Contest... 


ilfi W. 



/ 


FAST IRAt'K TO FAME sponsored by Speedway Records 
A Karaoke America will award 3 vocal recording contracts 
totaling $100,000 Friday, November 3, 1995. B week 
contests begin May 1, 1 995. Must have access to home 
video camera. Easy and Profitable! 

Fur information pack <_dlf 

910 - 760-1380 


The 
Professional 
DJ’s Choice! 


Let our professional DJ’s 
help you make an educated 
purchase so each piece of 
equipment you buy makes 
you money without costing 

you a fortune. 


Crown • Yorkville 
Community • Shure 
MTX • Ashley 
American DJ • Ness 
Rolls • Ultimate • BBE 

& MOST MANUFACTURERS 


1(800)TOP HAT-1 

Visa & Mastercard ■ NYC call 718-370*8566 • Mai! Order Welcome 
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TO ORDERI1! 

S«nd tfwior money odrte Jcrij EftvTM 
Mrd Ymety 207 L Win J Si. 
Shirw —i opn. P mn »M « 17011 



VISA 


CSS p §. • f e ( ■ ■ till 

UH ....300 

OU1SOE U 9 A AD ilH lOOd 

PWLADf L WW HFSIOF WTS 

AD m TAX 70 


TOTAL 

Mhw 4 | W**M R* Dm*y 


“THE UL NET HIND BENDER’S DISC JOCKEY GUIDE BOOK! 

fEASIf ro USE> 

* The onfy guide book, thu will train you to btcom* a auce*»tul 
indepeodent specialty or variety Disc Jockey. 

• For the beginner and already professional Disc Jockey. 

Music siore owners - that want to serve professional D J i 
Nit* dub cwneca - who want to hm the best dance mua*c hn m*r dubs 
Dance music collectors. 

Indudes over 3.7QQ of the mod requested dsnee songs from 1941 though 
1991, 50 years of dance music, m al categories 
Listed AfpAibabealy by Arbsi * Rated 

Categonnd • Year 

Beats Per Uvrv j» * Con^s 

MMmq ftom ats * Specs* Occasion Songi 

Hdds> Songs • Apmt 30 Hot Dance Songs 

Traddona Songs 

What you need to know about winy D J s and speciatty D.J 'i. 
Getting Started * Good Seftng Points 

Sloe Contracts * Wedding Formats 

Pricing of Shows * Step-fty* Step Procedures tor Cwng 

Learn to OOaN Types of SuOsewM Snows 4 Mmng Muc 
EARN EXTRA CASH S 

Leam the secrets to hawig e fun A proMab* career as a Dec Joekeyf 
Urtarm*tonooiTpiedfcm!% Oj,DwBerw 


1-800-899-1740 «717-730-0713 



WHOLESALE PRICES 

ON PROMO TS & More! 

• T-shirts w/ logo 
as low as $2.50 each! 

• Staff shirts • Company jackets 
• Sweatshirts • Hats 

Screen Printing & Embroidery Available 

Don’t blow all your gig money on 
promotions - Save Now! 

We guarantee low prices and a quick turn-around! 

Call, fax, or write for information 
or a catalog today! 

198 East St, Wallingford, CT 06492 
Fax or Phone (203)294-1656 


■ ijw^lW POWflfl BflflO n* HJSflttM 


__ 




ATTENTION ALL DJS "Come To My Party” 
...is a must song for every dancing occasion. 

It's performed by new ortfiu Angie Arnold and Impulse. 

Order CD with 7 other songs by sending $! 2,99 (CK or MO) tor 

Midnight Records c/o Platjnjm Recording Studios. 

Central Park Business Center 2M 1 5. Trenton Way, Ste 105. Denver. CO 8D23I 

Music for DJs who get the groove on! 


Prices/lf.S. & Can. 
(includes S/H - 
CT add 6% tax}: 

1 $13.95 ea. 

2-5 11.95 ea. 

6-15 10.95 ea. 

16 - 25 9.95 ea. 

Orders over 25 call: 
(2031 377-2922 

Indicate L or XL 

Send check or M/O 
payable to: 

KARAOKE DESIGNS 
1100 Cutspring Road 
Stratford, CT 06497 


IT'S HERE! 

THE KARAOKE TEE SHIRT!! 



Yessir - we can put your 
company logo on the back! 


KSnterp r ft 

Our Full Line of II] Part)- Props 
Wilt Liven Up the Dullest Crowd! 

Hats, Sunglasses, Inflatable Instruments, Seasonal Toys in fun 

Assortments at Lower-Than-Retail Prices! 

Plus, a Full Line of Costumes & Accessories Available. 

Send For a Free Catalog! 

PO Box 666 Manville, NJ 08835 
908-298-1989 Fax - 908-298-0484 
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SHOWCASE 

Over 175 Unforgettable Classic Dance Hits 

on 8 Compact Discs. Including Such Hard 
to Find Classics as: 

‘Let Me Take You Dancing *\''t 'opacabana ” 
Set It Off’, ’’Jam On H”8 l Much More! 
Original Versions by Original Artists! 

FOR FREE INFO WRITE 

DANCE, P.O. Box 5163, Bergenfield, NJ 07621 




u 


ADVERTISING DEADLINES 
FOR AUGUST/SEPTEMBER 
ISSUE #27 IS MAY 26, 

CALL TODAY 
(716) 385-9920 


WANTED TO BUY: 

CD Recorder (prefer Carver or 
Marantz): Rackmountable dbx—3bx or 
4bx processor; Rackmountable DAT 
deck (prefer Panasonic); searching lor 

shcematics/parts for Bozak mixers. 

Call Jeff (914) 691-7163. 


1000 WATTS, 13 POUNDS 


Mott room in four nek md pda la y ur bact 
Flirt mrly u»mp*(t *rJ hjghtwfight. 1 5 * hiyh. If* 
wide, tJr drvp if 4 only 13 Model MO* ML 4 

poweramplifxr offeri 2 75 wain/(TlitloIohmt|teaktn 
iad 599 wadi / Of lain 4 chnt tpeakrii S MS,00 



HfdgrhaminrrifiKlWtf W Ifllof 1 jeariynu 

wu«t fed Ui4 out artif n i4iu4r(r becttiie of Mi liar aad 
wri^N WT- irfiriiisK c ffidcacy aaJn i imdl »d |ffL 
AmmiABLMfi^lAB LE IfKJN QUALITY DIGITAL 
R0tt r DCSAT1‘ i mTKJN f^JARANTEH) FROM 

CM or mw for mwe 
ELEtTIO RHid CORF. ktdbi A w*. Kntt 

mOk¥STtm WAY <7I4)7SW4 

\SAIinM.rA 03 nt(Win, 37 4445 


KAHWATYI0E HAS ALL BRANDS OF 
KARAOKE S DJ EQUIPMENT 

Pro Sound Systems, Lights & Effects, All Formats ot Karaoke, 0J 
Mixers, Mies, Samplers, CD Safety Sleeves and Accessories. 


Kato Kaelin Video Karaoke 
28-song Laser Disc 
Limited Quality-List$150 
Call for quantity discount! 



on PfTpnmm 


Kirn +cn all occtnaK 



1-800*404*7474 (908)308-9629 
21 Longview Ave., Freehold, NJ 07728 
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PRESENTS 


The Complete “How To” Videos 


1 


THE BAR/BAT MITZVAH 
BASIC PRODUCTION VIDEO 


How to Prepare & Run a Bar/Bat Mitzvah 


6 Planning Shoots 
Preshow 
Cocktail Hour 
Grand Entrance 
Candle Lighting 


* Hora 

* Motzi/Toast 

* Contest 

* Courses/Buffet 

* Specialty Dances 


• Memory Glass 

• Record Hop 

• Prizes 

• Grand Finale 
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THE CONTEST VIDEO 


Everything you need to know to perform all the 

Basic Party Contests 


Huggy Bear 
Coke/Pepsi 
Multiplication Dance 
Name That Tune 
Dance Contest 


* Lip Service 

* Strip Tease 
+ Limbo 

* Freeze Dance 

* Dance Marathon 


* Tricycle Races 

* Hula Hoops 

* Mummy Wrap 

* Musical Boys 

* Hoops 


3 


THE BAR/BAT MITZVAH 
FULL PRODUCTION VIDEO 


A Behind-The-Scenes Look at the“High End" Affair 
*11 Planning Sheets * Costumes * Party Props 

* Recruiting • Routines • Sample 

* Training • Dress-Up Skits Packages 

* Party Dancers « Set Ups • Video Catalog 


THE PARTY DANCES 


4 THE P 

VIDEO 


75 Dances t 5 to Teach your Staff r and 
10 for your Staff to Teach the Guests. 


Solo Performances 

* Strike It Up 

* Oh What A Night 

* Get Ready For This 

* Give It Up 

* Good Time Tonight 


Guest 

Participation 

* Grease Lightning 

* Hands Up 

* YMCA 

* Electric Slide 


Dollar Wine 
Loco In Aculpoco 
Mony Mony 
New Electric Slide 
Time Warp 
Motown Medley 


5 


THE BAR/BAT MITZVAH 
“PARTY DEMO” VIDEO 


This is a demostration video that our MCs and DJs use to 
assist in setting our Bar/Bat Mitzvah Production Packages . 


TO ORDER “HOW TO” VIDEOS 


■; 3 ;- 


1. The Bar/Bat Mitzvah Basic Production Video 

2. The Contest Video 

3. The Bar/Bat Mitzvah Full Production Video 

4. The Party Dancers Video 

5. The Bar/Bat Mitzvah “Party Demo" Video 

SPECIAL 

BUY ANY 2 VIDEOS A GET “PARTY DEMO” 
ORDER ALL 5 VIDEOS FOR 


$125°° 

s 5000 

*125°° 
* 5000 
S 5000 

FREE 

S300°o 


Include $6-00 for Shipping & Handling, PA Residents add 0% sales tax, 
Philadelphia Residents add 7% sales tax. 


INTRODUCING CD 10 (2 CD SET) 
THE COMPLETE MEDLEY PARTY CD 


DISC #1: 

DISC #2: 

The Hora Medley (Instrumental) 

Limbo Soce Medley 

1) To Life 

1) Dollar 

2) T^ena, Tzena 

2) Jump and Wave 

3) Chofl/ N Kate Maze! Tov 

3) Ragga Ftagga 

4) Sim an Tov 

4) Soca Butterfly 

5) David Melech Yisrael 

5) One Step Two Step 

6) Qse Shalom Oseh 

6) Limbo Calypso 

7) Shalom MatachEm 

Salsa Medley 

3) Hava Nagiiah 

Call for Songs 

The Hora Medley (Vocal) 

March Medley 

1) To Life 

1) It's A Grand Old Flag 

2) Tzena, Tzena 

2) Yankee Doodle Dundy 

3) Slman Tov 

3) The Caissons Go Rolling Along 

4) Ose Shalom 

(Army Theme) 

5) Shalom Malechim 

4) Anchors Awelgh 

6) Hava Nagilah 

(Navy Theme) 

The Polka Medley 

5) Marine s Hymn 

1) Beer Barrel Polka 

{Marine Theme) 

2) Pennsylvania Polka 

6) The Wild Blue Yonder 

3) Too Fat Polka 

(Airforce Theme) 

4) The Clarinet Polka 

7) Stars & Stripes Forever 

The Irish Medley 

8) it's A Grand Old Flag (Reprise) 

1) MacNamara s Band 

9) God Bless America 

2) The Irish Washerwoman 

Grandparent Medley 

3) Mac Nam ora's Band 

1) Five Foot Two 

4) Garry Owen 

2) Blue Skies 

5) Clancy Lowered The Boom 

3) For Me and My Gal 

6) It's A Great Day For The Irish 

4) Bye Bye Blackbird 

The Italian Medley 

5) Goody Goody 

1) Ca La Luna 

New Year's Eve Medley 

2) Tarantella 

1) Countdown 

3) Funiculi, Funicula 

2) Aufd Lang Syne (Traditional slow) 

The Greek Medley 

3) Auld Lang Syne, High Energy 

1) Never on Sunday (speed up version) 

4) If My Friends Could See Me Now 

The Hungarian Czardas Medley 

5) Happy Days Are Here Again 

Call for Songs 

6) California Here 1 Come 

The Mexican Medley 

7) When The Saints Go Marching In 

1) Quten Sera 

(Reprise) 

2) Sltriilo Undo 

Reggae Medley 

3) Ay Jalisco 

1) Red Wine 

4) La Bamba 

2) Buffalo Soldier 

The Multi Medley 

3) Jam min’ 

1) Tango {La Compasifa) 

Christmas Medley (Instrumental) 

2) Tarantella 

1) Jingle Bells 

3} Cha-Chai (Tea For Two) 

2) Winter Wonderland 

4) Irish Jig {The Irish Washerwoman) 

3) Santa Claus Is Cornin' To Town 

5) Two-Step (New York, New York) 

4) Hero Comes Santa Claus 

6) Square Dance 

5) Rudolph The Rod-Nosed Reindeer 

{Turkey In The Straw) 

6) Lot It Snow 

7) Polka (Beer Barrel Polka) 

7) Jrrtglo Bell Roch 

3) Belly Dance (Hootchio Kootchie Dance) High Energy Clap Beat 

9) Mexican Hat Dance 

Grand Entrance Medley 

10) Hora (Hava Nagilah) 

Various Beats 

| Selections May Vary - Calf for Complete Listing - Release Date S/95 | 

ICD9 THE COMPLETE MISCELLANEOUS PARTY CD 1 

CANDLE LIGHTING 

1 5. Sweet Little 16 

1. Tradition 

16. Happy Birthday Sweet 16 

2. Friends (original by Ratte Midler) 

PARTY CLOSERS 

3. With A Little Help From My Friends 

17. Hit The Road Jack 

GRAND ENTRANCE 

1 B. Lean On Me 

4, Good Time Tonight 

19. Thank You For The Party 

5. David Lottorman Theme 

20. Happy Trails 

SPECIALITY DANCES 

21. Warner Brothers Cartoon Ending 

6. (New) Electric Slide 

22. The Party's Over 

7. Dollar Wine 

CHILDREN 

(Jamaican Dollar Dance) 

23. Rainbow Connection (Muppots) 

a. Hands Up 

24. You Are My Sunshine 

9. Hokey Pokey * call your own (inst.) 

25. 1 Love You. You Lovo Mo (Barney) 

WEDGING PARTY 

26. Sesame Street 

10, Friends (orig, by Michael W. Smith) 

27. It's a Beautiful Day In The 

11, One More Time 

Neighborhood (Mr. Rogers) 

12. Wadding Thank You 

ETC. 

CLASSIC SWEET 16 

26, For He’s A Jolly Good Fellow 

13. Sixteen Candle® 

29. For She's A Jolly Good Fellow 

14. You're 16 

30. Hnppy Birthday - High Energy 




■ 

,.Si' : ■; ■: * . - 

■r : - ■ s-’.y. ■ 






TO ORDER CDS 


. 


CP'S 1 &2 

00 


CD’s 3 thru 9 


M 



each $28.00 each $35.00 

Buy Complete BMP Series (10 CD’s) for $200 (inc. shipping) 
OR Buy Any 5 BMP CD’s and Get One FREE 

DESIGNATE NUMBER & TITLE OF CD's SELECTED. ADD $4 - SHIPPING & HANDLING. 

If ordering more than 5 CD's please add an additional $>5Q per CO for Shipping & 
Handling. PA Residents add 6% sales tax. Philadelphia Residents add 7% sales tax, 


Credit Card Orders Call ( 215 ) 947-6935 

FOR MAIL ORDERS MAKE CHECK PAYABLE TO: 
BOBBY MORGANSTEIN PRODUCTIONS 
3736 Wheatsheal Road Huntingdon Valley, PA 19006 



























































THE COMPLETE CD SERIES 


PRODUCED BY DtS C JOCKEYS FOR DISC JOCKEYS 

NOW 10 GREAT CDS AVAILABLE FROM BOBBY MORGANSTEIN PRODUCTIONS 




«> r cA 



CD1 THE COMPLETE JEWISH PARTY CD 1 


FOR BAR/BAT MITZVAH: 

Rteeviionali 

1, Candle-Lighting Medley 

10, Simon Tov and MazoJ Tov 

2, Long Hora Medley (Instrumental) 

11, Chos'n Kale Mazel Tov 

3. Long Hora Medley (Vocal) 

Crowning Ceremony 

4. Hava Nagilah 

12. Mezinka 

5- Dayona 

Horae 

6. David Meleeh Yisrael 

13, Oseh Shalom 

7. Tzena-Tzena 

14* Short Nora Medley 

FOR WEDDINGS: 

f smelt Dances 

Processionals 

15, Mayim Mayim 

8. Dodi LI 

16* Yeah 

9. Erev Shel Shoshanlm 


CD2 THE COMPLETE LATIN PARTY CD 

MERENGUE 

SALSA 

1* Compadre Pedro Juan 

11, Marla Cervantes 

2, Merorigu© Dol Tron 

12. SauvGcito 

MAM BO 

CUMBIA 

3, Mamba Jambo 

t 3, Tiberon 

SAMBA 

BOSSA NOVA 

4. Samba Pa T| 

14, Desafinado 

5. A Felicidade 

LAMBADA 

TANGO 

1 5. Lambada 

6. La Composite 

CONGA 

RHUMBA 

16. Conga Line Medley [Hot Hot Hot, 

7. Rosa mo Mucha 

Everybody Salsa & 

8, Miami Beach Rhumba 

Percussion Jam) 

CHA CHA 

CALYPSO 

9, Cherry Pink & Apple Blossom 

17. Jamaica Farewell 

10, Oy Como Va 

18* Dayo 

CD3 THE COMPLETE NOVELTY PARTY CD 

1, Rap Beat 

31. Carnival; Gladiators March 

2, Na Na, Hey Hey, Kiss Him 

32. Circus ; Over The Waves 

Goodbye - chorus 

33, Surfing: Hawaii Five-0 

3. Lend of 1,000 Dances - chorus 

34, Money: Dynasty Theme 

4. Rock N * 1 2 3 4 5 * 7 * 9 10 * 12 Roil Part It 

35* Broadway.* Broadway Medley 

5. Mission Impossible Theme 

(That's Entertainment, Hooray 

6. Jeopardy Clock 

For Hollywood, There's No 

7, Reveille 

Business Like Show Business, 

8. Yakely Sax 

Give My Regards To Broadway* 

NOVELTY SOUND EFFECTS 

Caheret) 

9, Siren 

36* Mardi Gras Medley: (When The 

10. Bell 

Saints, Way Down Yonder, 

11. Buzzer 

Muskrat Ramble) 

12, Gong 

37. Politics: Hail lo the Chluf 

13. Laugh Trek 

38. Military; Stars and 

14. Applause 

Stripes Forever 

15. Applause, with whistle 

39, Candy Cart: Candy Man 

16. Him Shot 

40* Graduation: Pomp and 

17. Drum Roll (15 seconds) 

Circumstance 

18. Lonq Drum Roll (6Q seconds) 

41* Camp: Hello Mudda, 

NOVELTY DANCES 

Hello Fadda 

19, Square Dance 

42. Ship/Cruise; Gitligan's 

20. Teton Mountain Stomp 

Island 

21. Hula - Aloha Oe 

43, Beauty: Miss America 

22. Mexican Hat Dance 

mummers 

23. Can-Can 

44. Golden Slippers 

24, Fiesta Party Line (Pizza Theme) 

45* If My Friends Could See 

25. Limbo Medley 

Me Now 

(Limbo Rock. Tequila. Iko-lko) 

46* Alabama Jubilee 

GRAND ENTRANCE THEMES 

47, Pennsylvania Polka 

25. Space: 2001 Space Odyssey 

48. Baby Face 

27. TV* 20th Century Fox 

49. Four Leaf Clover 

28. Olympics : Olympics Theme 

50* Mummer's Medley (Golden 

29. Sports: Wide World of Sports 

Slippers, Alabama Jubilee* 

30. Baseball: Take Me Out to 

If My Friends Could See 

the Baltgame 

Me Now) 

CD4 THE COMPLETE TRADITIONAL PARTY CD 


BIRTHDAY 

1. Happy Birthday (trad., voc.) 

2. Happy Birthday (trad., inst.) 

3. Happy Birthday (swing, voc.) 

4. Happy Birthday (swing. inst.) 

5. Happy Birthday (funk y sly la) 
ANNIVERSARY 

6. Anniversary Song 

7. Anniversary Waltz 
B. Happy Anniversary 

WEDDINGS 

Processionals 

9. Pachelbel's Canon in D 
10* Trumpet Voluntary 
It. Here Comes The Bride 
Recessional 

12. Mendlesohn’s Wedding March 

13. Simon Tov A Maze! Tov (voc.) 
Parental Dances 

14. Daddy's Little Girl (vocal) 

15. Daddy's Little Girf (instrumental) 
1 G, Sunrise, Sunset (vocal) 

17. Sunrise. Sunset (instrumental) 
Cake 

18. Cut the Cake (trad., voc.) 

T9, Cut the Cake (trad., inst.) 

20. Cut the Cake (swing, inst.) 

21. Cut the Cake (funky, inst.) 

TRADITIONAL DANCES 
Waltz 

22. Edelweiss 


Foxtrot 

"23, I'll Be Seeing You 
Jitterbug 

24. Opus One 
Swing 

25. American Bandstand 

Continental 

26. Night Train 

ETHNIC DANCES 
Irish 

27. Irish Jig Medley: (Irish 
Washerwoman, McNamara s 
Band, Gary Owen) 

Polish 

28. Beer Barrel Polka 

29. Koch,any Mazurka (or Oberek) 

30. Dollar Dance Polka 

Italian 

31. Tarantella 
Creak 

32. Zorba The Greek 

33. Miserlou 

Jewish 

34. To Life - Nora (instrumental) 

35. Happy Bar Mitzvah (vocal) 

36. Happy Bat Mitzvah (vocal) 
TRADITIONAL PRESENTATION 
BACKGROUND MUSIC 

37. That's What Friends Are For 
(instrumental) 

38. Memory (instrumental) 


CDS THE COMPLETE SPECIALTY PARTY CD 


SPECIALTY DANCES 

1. Stripper (with drum roll intro) 

2. Chicken Dance 
(speed up version) 

3 Chicken Dance international 
with various ethnic 
promenades: (The Original, 

Beer Barrel Polka, Mexican 
Hat Dance, Irish Jig, Tarantella, 
Hava Nagilah) 

4« Alloy Cat (speed up version) 

5. Electric Slide (speed up vers.) 

6. Party Train Medley: (If My 
Friends Could See Me Now; 
Happy Days Are Hero Again; 
California Here I Come; When 
The Saints Go Marching In; 

Hoy Look Mo Over; Hall, Hail, 
The Gang's All Here; When The 
Saints Go Marching In) 

7. Bunny Hop 

8 Hokey Pokey (Funky Version) 

9. Hokey Pokey (Thrash Version) 


10. Bristol Stomp 

11. Charleston 

12 New York, New York (Inatru. 

Line Dance Beat) 

1 3, Chorus Line 

14, Cotioneyed Joe/Scoltitche 
(censored) by 

Isaac Payton Sweats 

15, Cottoneyed Joe/Scottiache 
(uncensored) by 

Isaac Payton Sweats 

16. Belly Dance 

BALLROOM SPECIALTIES 
Jazz Waltz 

17. Someday My Prince Will Corne 
Classical Waltz 

1 8* Blue Danube 
Che Cha 
10, Too For Two 
Fox Trot 

20, Begin The Begum* 

Boas* Nova 

21, Girl From Ipaneme 


CD6 THE COMPLETE GRAHD ENTRANCE PARTY CD 


Cheers 

1, “Charge” Cheer (Organ) 

2, “Charge’ Cheer (Trumpet) 

3* “Motivator Cheer 

4, “Let's Go* Cheer 

5, “Ono” Choor 

6, “Rock You" Cheer 
Grand Entrance 

7* Stow Motion - Chariots of Fire 

0. Sports - Sirius (Chicago Bulls 
Thome) 

9. Football - Monday Night 
Football 

10. Sports - Notre Dame Fight eong 

11. Basketball - Sweet Georgia 
Brown 

12. Champion - Rocky Theme 

13. March - Washington Post 
March 

14. Racing ■ William Tell Overture 

15. Pafrrohc - Yankee Doodle 
Dandy 

16. Armed Forces - Bridge Over 
The River Kwai 

17. Royalty * Masterpiece Theater 
Theme 

18. B/ues ■ Blues In The Night 

19. Rocki/n' - Grovin' With Mr. Bloe 

20. Dessert - Fanfare For the 
Common Man 

21 * Cruise - Love Boat Theme 
(reggae style) 

22, Strange - Twilight Zone 

23, Scary • Jaws 

24, Sneaky - Pink Panther Theme 

25, Frf&nds - Thank You For Being 
A Friend (Golden Girls Theme) 


28. Fnends As Long As 
We've Got Each Other 
(Growing Pains Thome) 

27, TV ■ Entertainment 
Tonight Thome 

28, Talent - Star Search Them* 

29, Comedy - Saturday Night Livo 
Them* 

30, News - ABC World News 
Tonight Theme 

31, Talk Show - Old Tonight Show 
Thom* (Johnny Carson) 

32, Talk Show - New Tonight Show 
Them* (Jay Lena) 

33, Talk Show - Araenio Hall Theme 
Wedding Grand Entrance 

34, Here Cornea The Bride (Swing) 

35, Her* Comes The Bfid* (Diaco) 

38, Puttin' Gri The Ritz (Bridal Party) 

37. Cut The Cake (Disco) 

Solo Grand Entrance 

38. Drum Solo ■ Roil Off 

39. Drum Solo - March 

40. Drum Solo - Big Band 

41. Drum Solo - Rock 

42. Drum Solo - High Energy 

43. Trumpet Fanfare * Horae Race 

44. Trumpet Fanfare - Bull Fight 

45. Trumpet Fanfare * Hoy ally 

46 Sexy Sax Solo 

47, Funky Piano Solo 

48, Funky Guitar Solo 

49, Heavy Metal Guitar Solo 

50, Techno Grand Enimnco 
(Anticipation) 

51, Techno Grand Entrance 
(Hip-Hop) 


C07 THE COMPLETE CLASSIC PARTY CD 


WEDDING CLASSICS 
Father and Bride 

1. This Moment In Time 

2. Thank Heaven For Little Girls 

3. One Moment In Time 
Mother and Groom 

4. Boy Of Mine 

5. Mr. Wonderful 

6. A Song For My Son (Long) 

7. A Song For My Son |Short) 

8. A Song For My Son (tnstru.) 

9. You Are The Love Of My Life 
Bride and Groom 

10. I Love You 

11. What I Old For Love 

12. More 

13. You Light Up My Life 

14. 1 Believe In You And Mo 

15. As lime Goes By 


ETHNIC CLASSICS 
Italian 

16, Amoro 

1 7, Shadrtup Y' Face 

18, Volar* 

19, Theme From The 
Godfather 

Irfah 

20, When Irish Eyes Are Smiling 

21, Danny Boy 

Poll eh 

22, La Palomo Blanco 
Jowlah 

23, Hava Nngilah - Techno 

24, Hore Medley * Disco 
(Hava Nagllah 
David Meleeh Yisrael 
Simon Tov Mazel Tov 
Chofi'n Kale Maze) Tov) 


CD8 THE COMPLETE COCKTAIL MUSIC 



JAZZ STANDARDS 

1. The Way You Look Tonight (ins,) 

2. I’ve Got You Under My Skin (ins,) 

3. Summer Wind (vocal) 

4. Love Is Here To Stay (vocal) 

5. It Had To Be You (vocal) 

KENNY G SET 

6 Songbird (instrumental) 

7, Silhouette (Instrumental) 

JAZZ/POP 

8 Sweat Love |vocal) 

9, Time And Tide (vocal) 

10, The Lady In Red (vocal) 

JAZZ BALLAD 

ft. As Time Goes By (instrumental) 

12. When I Fall In Lovo (vocal) 


JAZZ INSTRUMENTAL 

13. Just The Two Of Us (ins.) 

14, Breezin' (instrumental) 

15* What's Going On 

(Instrumental) 

16. Morning Dance 
(instrumental) 

BROADWAY BALLAD 

17, On My Own (vocal) 

IB, Tho Music Of The Night (vocal] 
LIGHT JAZZ 

19, Just The Way You Are (instru ) 

20. Smooth Operator (Instrumental) 
SWINGING JAZZ 

21, All Of Me (vocal) 2:43 

22. Killer Joe (instrumental) 3:58 
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Imagine having over 1OO0 of the finest „ . . Show Openers, Cfosers, 
Year Checks, Music Beds, Essential Songs, Chart Positions, 
Celebration Jingles, Straight Liners, Comedy Inserts, Sound Effects , 
Countdowns, Classic Oldies Jingles, . . . plus a whole lot more 

THE REALITY IS HERE!!! 


DJ JINGLES VOLUME 1 


1, COUNTDOWN A & B 

2 LET S GET THIS SHOW ON THE ROAD 

3 THIS IS YOUR NIGHT A A B 

4 MOBILE £NT AT ITS VERY BEST 
y ULTIMATE DIGITAL DANCE ON CD 
b the ultimate quality on CD 

7, the VERY BEST IN MOBILE MUSIC 
I ARE YOU SITTING COMFORTABLY , 

3 STEflFO SOUND DIGITAL DANCING 
10. THE BEST MUSIC AROUND.,, 

11 NOW THAT'S WHAT I CALL MUSIC 

12 EVERY ONE A HIT 

13 THAT ONES FILLED THE FLOOR ,, 

14. THE SOUND SENSATION.** 

15 MUSIC WITHOUT SCRATCHES . A A B 

16 YESTERDAY, YfcSTERPLAV 

17. BACK IN TIME. BACK IN TIME.,. 

18 IT'S THE PEOPLE S CHOICE 

19 THIS WEEKS FLOOR FILLERS 

20 THE BEST MUSIC All NIGHT LONG 

21 THE BEST MUSIC BACK TO BACK 

22 FAVOURITE TRACKS BACK TO BACK 

23 MUSIC FROM THE SWING 80'5 

24. THE CLASSICS KEEP ON COMING 

25, STAND BY FOB AN IMPORTANT... 

26. ANYTHING CAN HAPPEN,,. 

27, ...BLOW YOUR SOCKS OFF 
20 WE RE IN THE GROOVE,. 

29 I DARE YOU TO DAY THAT AGAIN 

30. OJ ACCEPTS NO RESPONSIBILITY. AAR 

31 FROM THE NEW ROMANTICS TO 

32 YO 1 GIMMIE SOMETHING 

33 BACK TO BACK AND KICKIN ASS 

34 FUNK. IN HELL 

36. YO< GIMMIE SOME MORE 

36 YOUR ABOUT TO GFT FUNKED 

37 MAKE YOUR DJ HAPPY 

30 AND NOW HEAR THIS 
33 DANCE TILL YOU DROP 

40 PUMP IT UP ANO LET IT GO 
41, RUB A DUB DUB ... 

42 SWITCHING TO PARTY PROGRAM 

43 ARE WE gonna PARTY 

44. RAIDING THE VAULTS OF TAMLA. 

45. HEY MAN HERE COMES THE 60 S 

46 GOLDEN AGE OF ROCK N TOLL AAB 
47. READY FOR SOME MORE... 

40. ONE FROM THE BACK OF THE BOX .. 

49. COMPUTER SET FOR TIME TRAVEL .. 

50, WE ARE NOW APPROACHING,,. 

51. PROBABLE THE BEST DISCO 

52, OK BABY, DANCE YOUR ASS OFF 

53 WRONG SIDE, WRONG SPEED 

54 IF YOU RE GOING TO DANCE LIKE THAT.. 
55. .. SOME PRETTY LIGHTS 

56 THIS HAS NEVER HAPPENED BEFORE 
57, THERE GOES MY CREDIBILITY A A 0 
5B. WHAT IS ALL THIS SHIT 

59 „ EVEN REMEMBER MY NAME 

60. IF YOU THINK THAT WAS BAD,,. 

61 NOBODY SAW ME DO IT 

02 I SHALL SAY THIS ONLY ONCE 

63 FUN BY THE TON 

64 SMOOTH SUAHVE SOPHISTICATED... 

65 HEY DJ WAS THAT A CD .. 

66 BRILLIANT ABSOLUTELY .. A &B 

57 WHAT ABOUT PLAYING SOMETHING. 

66. I ENJOYED THAT SO MUCH.. 

69 THIS DJ CAN KEEP IT.,, 

70 DON'T BE SHY. SHOW ME WHAT 

71 OH GOD THAT WAS SO GOOD 
72. OH. WOW, YOU WERE FANTASTIC 
73 I WOULD JUST LIKF TO SAY. WOW 

74. OH MAN, THAT WAS SO GOOD .,* 

75 THE MUSIC THAT MAKES PEOPLE.., 

76. TIME WE TURNED YOU AROUND. 

77, ... FEEL THE LUMPY BITS 
76, TIME TO GET IT TOGETHER 
79. FIND YOURSELVES A FRIEND... 

60 THE ERECTION SECTION 


DJ JINGLES VOLUME 2 


1 MY LORD, LADIES AND GENTLEMEN 

2. COMPUTER SHOW OPENER 

3. LET'S GET THIS SHOW., 

4 U K S NUMBER 1 

5 U K 'S NUMBER 1 lACCAPELLA) 

6. NUMBER I FROM THE USA A A B 

7. IT'S THE U K S NUMBER 1 A & B 
8 IT S THE U K S NUMBER 2 A A B 
9. IT S THE U.K. S NUMBER 3 A & B 

10. IT'S THE U*K. S NUMBER 4 A A B 
II IT S THE U K S NUMOER 5 A 6 □ 

12, VINTAGE VINYL.,. 

13 ONE THAT'S STOOD THE TEST . 

14, TAKING YOU BACK ..THE 1950'S 
15 THE HEROES OF THE REVOLUTION, 
16. YEAR CHECKS 1960 - 1969 
17 YEAR CHECKS I960 1969 (ACC) 

IS TAKING YOU BACK THE 1960'S 
19 DETROIT. MICHIGAN MOTOWN 

20. LIVERPOOL ENGLAND.*, A & B 

21. THE SOUNDS OF THE 60'S. . 

22 YEAR CHECKS 1970 - 1979 

23. FOOTSTOMPIN MUSIC A A B 


24 SOUNDS OF THE 70 S 

25 YEAR CHECKS I960 - 1969(ACC) 

26 YEAR CHECKS I960 - 1989 'V.O.J 

27 JUST WHEN YOU T HOUGHT 
20 IMPRESSED, YOU WILL BE. 

29 TAKE IT FROM ME 

30 . WHAT A GUY 

31 ROCK ON 

32 REGGAE REVIVAL. 

33 the alternative dance 

34 ON YOUR BIRTHDAY,,. A & 0 

35 ON YOUR ENGAGEMENT AAR 

36 ON YOUR ANNIVERSARY. . A 0 B 
37, ON YOUR WEDDING DAY... A A B 
30 HAPPY BIRTHDAY TO YOU (TRAD) 

39 HAPPY BIRTHDAY TO YOU I ACC) 

40. HAPPY BIRTHDAY TO YOU |0TT> 

41 LAST ORDERS.,* (INTRO NOISES) 

42. LAST ORDERS (V O ) 

4 J LAST ORDERS f ACCAPELLAl 

44. THIS IS YOUR LAST CHANCE .. 

45. IT S FRIDAY NIGHT,,. 

46. IT'S MIDNIGHT... 

47. SATURDAY NIGHT INTO SUNDAY 

48. SATURDAY NIGHT. LET S MAKE IT 

49 IT'S THE MAD HALF HOUR 

50 MUSIC FOR THE 90’S A A B 

51 A NIGHT CLUB CLASSIC 

S? CRUCIAL REGGAE REWIND A A B 

53 U K RAVE 

54 PLAYING THE U.K DANCE CHART. 

66. THE ULTIMATE DANCE,,. 

56 THE MUSIC SELECTION... 

67, CHARGED WITH ENERGY.,, 

58 THE ESSENTIAL REMIX,*. 

59 VOR SPRUNG SORCH TECHNICS... 

60 IN THE MIX WITH TECHNICS 
01. EXCLUSIVE REMIX*.. 

62. THE U.K.'S PREMIER JAZZ.,, 

63. VITAL VINYL FROM THE U.K. 

64. ALL ACROSS THE U.K 

65. YOU WANNA HEAR , 

66. I M GONNA MAKE YOU SWEAT AAR 

67 DON T FORGET YOU HEARD IT „ 

68 TAKING IT TO THE LIMIT... 

69 GETTING HOT, DON'T STOP .. 

70, THE SOUNDS OF THE CfTY 
71* THIS DJ S UNIQUE 

72. WARNING THIS SOUND SYSTEM ... 

73 TIME FOR THE WORST RECORD 

74. IT'S THAT RECORD AGAIN... 

75. DON T LOOK AT ME... 

76. WHAT A SPLENDID RECORD.,, 

77. THE LATEST HITS AND 

76. GREAT MUSIC IN STEREO A & B 

79. THE RADIO STATION... 

60, GET WELL SOON 

61. HOSPITAL RADIO FRIEND 

B2. HOSPITAL RADIO REQUEST TIME 
63 RIG BEN AULD LANG SYNE 

04, traditional fanfare 

85. ROCK FANFARE 

86, APPLAUSE 

07, EXPLOSIONS A A 0 * C 

80. SCREAMS. A&BSC 

89. HIGH TECH EFFECTS A A B 0 C 

90. BURPS A 8 B 8 C 

91. STOP IN THE NAME OF LOVE 

92 THANK YOU FOR SPENDING A & B 
93, SHALL WE..-OOOH YEH. 

94 LET'S GET DOWN TO, . 

95. LET'S GET TOGETHER... A & B 
9fi. WE'RE NEAR THE END*.. 

97 GOODBYEE SONG 


DJ JINGLES VOLUME 3 


1 MUSIC MACHINE SHOW OPENER 
2. LIGHTS MUSIC ACTION 

3 BLUES BROS INTRO 

4 WAKE UP EVERYBODY 

5 5 4 3 2 1 BOLLOCKS 

6 AND NOW ..YES IT'S SHOWTIME 

7.1 1990 YR CHECK/7,2 1990 YR CHECK (DRY) 

8 1 1991 YR CHECK/8,2 1991 YR CHECK (DRY) 

9.1 1992 YR CHECK/9,2 1992 YR CHECK (DRY) 

10.1 1993 YR CHECK/10,2 1993 YR CHECK (DRY) 

11.1 1994 YR CHECK/11.2 1994 YR CHECK (DRY) 

12.1 1995 YR CHECK/12,2 1995 YR CHECK (DRY) 

13. THE DANCE EXP OF THE M'S 

14. DESTINATION ECSTASY 

15. THE RAVE ZONE 
10. ECSTASY OF RAVE 

17. AWESOME HARDCORE STATE .. 

18 1 THE ULTIMATE RAVE 
16 2 (WITHOUT HORNS) 

19 ...THE RAVER 

20, RAVE, RAVE, RAVE 

21. GO FOR rr 

23 THE MIDNIGHT HOUR 
24, ROCKIN AFTER MIDNIGHT 
25 MIDWEEK 

28 START OF ANOTHER WEEKEND 

27 SUNDAY NIGHT 

28 BALLROOM DANCING 

29 ROCK AND ROLL HIGH SCHOOL 
30- CLASSIC SOUL YEARS 

31. ONCE UPON ATIME-1S6QS 


32 CLASSICS OF THE 1980‘S 

33 THE DANCE ZONE 

34 CLASSIC HIT REPLAY 

35 1 LEGEND OF OUR LIFETIME 35 2 (DRY) 

38.1 ONCE UPON...SOUND 36.2 (DRY) 

37 HOT ON THE DECKS 

38 STREETWISE DJ 

39 NON STOP GOOD MUSIC 

40 TOWNS NUMBER 1 CLUB 

41 LEAVES OTHERS IN THE DARK 

42 NOBODY DOES IT BETTER 

43 TOWNS NUMBER I DISCOTHEQUE 

44 ROCK YOUR UNDERWEAR OFF 
4 5. HOT STICKY ATMOSPHERE 

46. SUMMER NIGHTS* HOT AND SWEATY 

47, check that out again 

46 BACK BY PUBLIC DEMAND 
49 TRAVELING BACK IN TIME 
50, AN ABSOLUTE CLASSIC 

51 A NEW ENTRY 

52 ONLY JUST RELEASED 

53* 20 MINUTES UNINTERRUPTED 

54. STEREO POWER HIT IT 

55. STEREO POWER 

56 1 THE VINYL FRONTIER/ 

56 2 {WITHOUT SCRATCH] 

57, HEAVY ON THE 3ASS 
56 YO ITS SUMMERTIME 

59 CHECK OUT THE PARTY LINE 

60 DJ EXCLUSIVE REMIX 

61* MORE BEATS, BASSLINE. MUSIC 
62, WHAT YOU'VE BEEN WAITING FOR 
63 (SCRATCH) ANOTHER RECORD 
64. ANOTHER RECORD [SCRATCH] 

05 1 COMPETITION TIMF/6S 2 (DRY) 

66 1 PRESS THIS BUTTON (BANG) 

66 2 [NO BANG) 

67* ABSOLUTELY SPIFFING 

66 DES S GREATEST HITS 

69 1 UGLY GUY IN THE CORNER I LAUGH/ 

69.2 ;nO LAUGH) 

70. 7 DAYS IN A WEEK 

71 1 NO CLUE WHAT [HE'S] DOING/ 

71.2 (SHE'S) 

72. INTERVIEW RADIO ! 

73. MEGAMESSING 

74.1 r GUY) MAKES ME LOOK LIKE A PRO/ 

74.2 (GIRL) 

75. SEX DRUGS ROCK MUSIC 

76 Funny fags 

77 FISH CHIPS PEAS 

76 SCRATCH...MUST HAVE CRABS 
79. GOING TO GET LAJD 
00 I' VE HAD IT WITH THIS DJ 

81.1 CUNNING LINGUIST [MALE)/ 

0T.2 (FEMALE) 

92 CHECK OUT THE BOOBS 
03 IN NEED OF A SCREW 

04. MORE BULL THAN EMMERDALE 
85 GOING TO OFT RAT APSFD 
00 BULLSHIT THE KIDS 
87 1 DRU M ROLL (SHORTV&7 2 (LONG) 

80 1 AIR HORNS (SMORT)/80 2 (LONG) 

89. TAKE PRECAUTIONS 
90* HARD TIMES AHEAD OF US 

91, WOMEN GO AND MEN GO 

92, WE WANNA BE TOGETHER 

93 THE LIGHTS ARE DOWN 
94. PEOPLE GOING PLACES 

95 A LITTLE MORE COMFORTABLE 

96 CAN'T HURRY LOVE 

37. SAME TIME SAME PLACE 
90 1 SHOW CLOSER/38 2 (DRY) 

99 TIME TO GO HOME 


DJ JINGLES VOLUME 4 


1 WELCOME TO TONIGHT S ENT (OMEN) 

2. MIXED UP THUNDERSIFEDS INTRO 
3 WELCOME TO TONIGHT'S ENT (ORGAN) 

4. SINCE THE BEGINNING OF TIME 

5 DRESSED LIKE A PRAT,..INTRO 

6 A MAN WITH A MISSION .INTRO 

7 VERY SPECIAL NIGHT & PARTY 

8. TEST IN G...TESHNG*,,INTRO 

9 FULL RANGE QUALITY SOUND 
10 LADIES A GENTS WE HAVE CONTACT 
II, LAST NIGHT THE DJ„. 

12 THE NIGHT OF THE LIVING LEGEND 
13*1 {RADIO TUNING] NOW ITS TIME FOR 

13 2 {RADIO TUNING] READY FOR THIS 
13 3 (RADIO TUNING) WE INTERRUPT . 

13 4 (RADIO TUNING) RETUNE YOUR RADIO 
13 5 (RADIO TUNING) A NEW SOUND WAVE 
13.6 (RADIO TUNING) ...CONTROL AIRWAVES 

14. PUT DOWN YOUR KNITTING GRANDMA 

15. FOUR HITS IN A ROW BACK TO BACK 

16 MY MOM LIKES THIS ONE 

17 HEY ITS ANOTHER SMASH HIT 
tfl, THE HITS JUST KEEP ON COMING 

19.1 THE GLOBAL JUKEBOX (DRUMS/19 2 {DRY] 
20 BIG HIT SOUND 2ND TIME AROUND 

21, DEAD & GON E THE LEGEND LIVES ON 

22 CLASSIC REVIVAL REPLAY 

23 THE HIT RESURRECTION 

24.T COR THIS AIN'T ARE DUSTY 

24 2 LAST TIME YOU PLAYED THIS CRAP 

25 50'S * BO S IN THE STYLE OF THE 90 S 

26 1 DISCO DEDICATION TIME 

26 2 RADIO REQUEST LINE 

27 MICHAEL JACKSON INTRO 

28 ROLLING STONES INTRO 

29 ELVIS PRESLEY INTRO 

30 BEATLES INTRO 

31 THE HITS OF THE 20TH CENTURY 

32 BACK TO THE FUTURE 

33 THE COMPLETE MUSIC PROGRAM 

34 THE MASTERS OF ROCK 

35 HIP SWINGING ..BOOGIE 

30. HEAD SNAKIN' 122 BAR BOOGIE 

37 HEAVY MAKES YA HAPPY 

36.1 CLAS SICHIT OLSCO 

38.2 CLASSIC HIT STATION 

38 3 CLASSIC HIT DJ 

39 THE SHOY/ FOR THE 9Q'S 

40 1 SOLID CD SOUL [HARMONY)/40 2 (DRY] 

41 ASK FOR A REQUEST PLEASE...THANKS 


42 1 PROBABLY THE BEST - DJ 

42 2 PROBABLY THE DEBT MOBILE DISCO 

42 3 PROBABLY THE BEST NIGHTCLUB 

42.4 PROBABLY THE BEST RADIO STATION 

43 THE DJ'S THEORY OF RELATIVITY 

44 1 COMPLETE MUSIC PROGRAM (MOBILE) 

44 2 (STATION) 

45 1 (DJ), SATISFY YOUR SOUL 

45 2 (MOBILE DISCO) 45 3 (RADIO STATION] 

46 PROFESSIONAL ENT EVERY TIME 
47. THIS DJ'S A COWBOY 

48 LIVING UP TO YOUR EXPECTATIONS 

49 HYPED TO THE RHYTHM 

50. THE ESSENTIAL MUSIC SUPPLY 

51 1 DANCE MUSIC UPDATE {F6MALEV51 2 (MALE 

52 DEUGHTFUL DANCE TUNE 

53 1 UPFRONT MUSIC FROM YOUR DJ 
53 2 UPFRONT MUSIC FROM YOUR CLUB 
53 3 UPFRONT MUSIC FROM YOUR DISCO 

53 4 UPFRONT MUSIC FROM YOUR STATION 

54.1 FINGER ON THE PULSE - DJ 

54.2 FINGER ON THE PULSE - CLUB 

54 3 FINGER ON THE PULSE - DISCO 

54.4 FINGER ON THE PULSE - STATION 

55 1 SOLID GOLD FROM THE OJ (VOCALS) 

55 1 SOLID GOLD FROM THE DJ (DRY) 

55.1 SOLID GOLD FROM THE STATION (VOCAl $ 

55 I SOUD GOLD FROM THE STATION (DRY) 

56 REFRESHES THE PARTS 
57, THIS DJ'S A VIRGIN.,, 

58 PLEASE DO NOT TRY THIS AT HOME 

59 A BIT OF FLUFF ON HIS STYLUS 

60 VIRGIN SENSE OF HUMOR 

62. I D LIKE A SECOND OPINION 

63 GUYS THAT ARE WEARING WHITE SOCKS 
04. HOW BIG ARE YOU?,.. 5 10" 

65 THAT DAMN SMOKE MACHINE 

66. SIMPLE MINOS ON THE DOOR 

67, 1 THINK YOU'VE HAD ENOUGH TO DRINK 

68, PHASE SHIFT CAPACITIVE MODULATOR 

69. SOMETHING STRANGE ABOUT TO H APPEN 

70.1 A VERY SPECIAL DEDICATION EM ALE)/ 

70 2 (MALE) 

71. WE LL MEET AGAIN (ALT, VERSION) 

72 Wfc'LL MEET AGAIN (TRADITIONAL) 

76 1 STEREO FM - FANTASTIC MUSIC (DJ)/ 

76.2 (STATION) 

77. THIS IS ROCK N ROLL RADIO 
76, MUSIC...EVERY HOUR OF THE DAY 
79. THF REQUEST SHOW ON YOUR RADIO 
00 THE STATION BIG ENOUGH TO COUNT 

81.1 HIT AFTER HIT RADIO (VOCALS) 

81.2 HIT AFTER HIT RADIO (DRY) 

81.3 HIT AFTER HIT MUSIC (DRY) 

82. TIME TO TAKE A BREAK 

03, DONT YOU JUST LOVE IT 

64.1 THE BUFFET IS NOW OPEN {FANFARE]/ 

84 2 (DRY) 

85. 1 MIN, COMPETITION MUSIC (SYNTH) 

06 2 MIN. COMPETITION MUSIC (SYNTH) 

87. 1 MIN. COMPETITION MUSIC (HUMOR] 

88 2 MIN. COMPETITION MUSIC (HUMOR] 

89 JOKE ENDING MUSIC 

90 THUNOERCLAP SOUND 

91. POLICE SIRENS 

92, MACHINE GUN FIRE 

93.1 TELEPHONE RINGING AND ANSWERED 

93.2 TELEPHONE RINGING UNANSWERED 

94*1 LATE NIGHT MUSIC/94.2 LATE NIGHT RADI3 

95 PLAYTIME WITH THE OPPOSITE SEX 

96 WHOSE BED YOU RE SLEEPING IN 
97* LET'S BRING THIS BABY DOWN 

98, CLOSEDOWN A GOD SAVE THE QUEEN 

99. THAT'S ALL FOLKS 


DJ JINGLES VOLUME 5 


1 THE POTENTIAL ESSENTIAL OPENER 
2. THE EXPERIENCE OPENER 
3 THE GRAND PRIX OPENER 

4. COMPUTER SHOW OPENER 2 

5, COUNTDOWN 10*1 EXPLOSION 

6.1 EXCITING 8 ENTERTAINING OPENER 1/ 

6.2 OPENER 2 

7. ALIEN SHOW OPENER 

8. SPACE SHUTTLE OPENER 

9. THE UNFORTUNATELY OPENER 
10 SHAKESPEAREAN OPENER 

11.1 FIGHT THE UNFiGhTARlE OPENER (1 ]/ 
11JE|2) 

12. THIS IS YOUR PARTY 

13.1 TAKING YOU BACK TO THE 50'S 
(MUSIC (A13.1 {DRY) 

14 STARDATE 1950 S 
1 5. BACK TO THE FAQ 50'S 

16.1 TAKING YOU BACK TO THE 0O'5(MUSIC)/ 

6.2 (DRY) 

17, STARDATE I960 S 
10 MORE HITS FROM THE BO'S 

19.1 TAKING YOU BACK TO THE 70 S (MUSIC!/ 

9.2 (DRY) 

20, STARDATE 1970 S 

21. BOOGIE ON BACK TO THE 1970'S 

22.1 TAKING YOU BACK TO THE 80 s (MUSIC)/ 

22.2 (DRY] 

23, STARDATE 190DS 
24 1980'S ELECTRO TO TECHNO 

25. MISSION ACCOMPLISHED 

26.1 ESSENTIAL REMIX (DRY)/ 

26 2 ESSENTIAL (SFX)/ 

26.3 REMIX (SEX* 26.4 ESSENTIAL(DRY) 

26.5 REMIX DRY 

27.1 NON STOP FROM OMC {1}{SFX)/ 

27.2 fSHSFX) 

28.1 EXCLUSIVE DMC REMIX (1) 20 2 (2) 

29.1 MFGAMlXED MASTERMiX {1} (SFX) 

29.2 [2] (SFX) 

30 EXCLUSIVE MASTERMIX 

31.1 MIXING MUSIC*PUMPING BASS DJ (5FXV 

31.2 IDRY) 

32, IN THF MIX NONSTOP MEGAMIX 

33, NONSTOP MEGAMIX 

34, f DANCE MUSIC FROM THIS POINT ON (1| 

34.2 (2) 

35.1 DANCE MUSIC FROM THIS POINT ON (31 

35.2 (4) 

36, HERE'S A FUTURE HIT TUNE 


TO ORDER THE UK’S #1 DJ PRODUCTS 

111 ■ t 11 .. ■ ■■ ■ ■■ ■ ■■... ' ■ . . 

ALL VOLUMES ARE $ 40 °° EACH 

INTRODUCTORY OFFER 

BUY ANY 4 ULTIMATE CD'S FOR $1 25 00 PLUS SHIPPING 

OFFER ENDS 6/30/95 

DESIGNATE NUMBER & TITLE OF CO $ SELECTED. ADD S4 - SHIPPING ft HANDLING. 

If ordering more than 5 CD's please add an additional $.50 per volume for Shipping g 
Handling. PA Residents add 6% sales tax. Philadelphia Residents add 7% sales tax. 

































THE U.K.’S #1 DJ PRODUCTS 

BOBBY MORGANSTEiN PRODUCTIONS - EXCLUSIVE DISTRIBUTORS FOR THE U.S. AND CANADA 


17 1 THE DJ WHO PUTS YOU IN THE MOOD 
tf-2 THE DJ WHO'S IN THE MOOD 
ROCKING THE NIGHT AWAY 
COUNTRY £ WESTERN FREE ZONE 
*0 CELEBRATING YOUR 21 ST 
it. CELEBRATING 18TH BIRTHDAY 
12 HAPPY 18TH BIRTHDAY 
*3 KEY OF THE DOOR 21 TODAY 

14 CONGRATULATIONS 21 ST BIRTHDAY 

15 CONGRATULATIONS ENGAGEMENT 
ig CONGRATULATIONS .WEDDING DAY 
*7.1 LAST ORDERS NOW (DRYV47.2 (MUSIC* 

*1.1 last orders - Play you a song 
AS.2 last orders take care OF IT 

13.1 GREATEST MUSIC A CLASSICS 

19.2 GREATEST DANCE MUSIC & CLASSICS 
HL1 NO 1 ROADSHOW - SPLENDID/ 

50 2 NO, 1 ROADSHOW 

51 THE DJ LOVES 

52 1 ENORMOUS THROBBING EGO (DRY/ 

52.2 (SFX) 

53 REQUEST ■ BANK NOTE 

54 1 REQUESTS 'BIG ENOUGH/ 

54.2 REQUESTS - DON'T EXPECT 
55. SMASH HIT, LOVE TO DEATH 
56 BLITZ THAT HIT 

57. HIT AFTER HIT ALL NIGHT LONG 
50 1 IN THE MIX COMPLETELY DIFFERENT 

56.2 AN NOW FOR SOMETHING 
COMPLETELY DiFFERENT 

59 T * DO LIKE CHILDREN 7 {GENT}/ 

59.2 % (CHARACTER) 

60. THE DJ IS BORING (KID] 

61 THIS OJ IS BRILLIANT (KlOj 

62 THAT'S A NICE BIG DANCE FLOOR (KID) 

63 A BIT MORE MODERN (KID) 

64. THIS DJ‘S WICKED (KID) 

65. HEY DJ WHERE S THE BASS (KlD) 

66. GYNAECOLOGIST 

67. DON'T PANIC 

68 NOTHING BUT AN OLD TART 

69, BIG HEAD GIT 

70, SEX THERAPIST 

71, SPLIT PERSONALITY 

72.1 OZONE FRIENDLY {SMOKE MACHINE) / 

72.2 {DEODORANT} 

73.1 DO NOT RECREATE - TRAINED/ 

73.2 - INSURANCE 

74.1 WE’LL ALL BE HAPPY WON'T WE (PATHE) 

74.2 STEREOPHONIC MUSIC (PAINE) 

75 DRINKING LOTS OF BEER (PATHE) 

76 HOLD ON TO YOUR UNDERWEAR (PATHEI 
77. SWITCH ON YOUR WIRELESS (PATHE | 

70. SEX LAST NIGHT - SMILE 
79 GIRLS WITH MATES 
30. NYMPHOMANIACS 
81. PROBABLY UPSIDE DOWN 
32. HARD OF HEARING 
33 RELIEF SOUND 8EQ 

34.1 MY KINGDOM FOR A PINT/ 

34.2 GET OFF £ DRINK YOUR PINT 
35. AAH NOTHING! 

16.1 BINGO BOOKS ON SALE tSFX/002 (DRY) 
37. CLAPS WHISTLES CHEERS SOUND BED 

36.1 LONG LAUGH BED/ 

38 2 DAFT LAUGH BED 

39.1 TWO PEOPLE LAUGH BED/ 

39.2 GROUP LAUGH BED 

90. RIDE MUSIC BED 

91. PHOENIX MUSIC BED 

92. TONIGHT'S THE NIGHT 

93.1 THE LOVE ZONE/93.2 EROGENOUS ZONE 

94, OO tT AGAIN 

95, COME TO THE END 

96, ENJOYED HAVING YOU TONIGHT 

97, SO LONG* FAREWELL.,, 

90.1 END OF TONIGHT'S,,|CLAP)/9©.2 (MESS) 

99.1 THANK YOU £ GOODNIGHT (CLAPSIV 

39.2 (BOOM S| 


DJ JINGLES VOLUME 6 


\ 1 MY LORDS, LADIES £ GENTS. XMAS 
12 XMAS COUNTDOWN 5 4 3 2 1 0 

2 1/2,2 XMAS CELEBRATIONS START HERE A A B 
11/3 2 XMAS PARTY OPENER A £ B 

4.1/4.2 CELEBRATE IN STYLE OPENER A & B 
5 1/5.2 CHRISTMAS PARTY PROGRAM A £ B 
5 1/62 HO HO. LET'S PARTY OPENER A £ B 

7.1 ARE WE GONNA PARTY OPENER 

7.2 ARE WE GONNA PARTY OR ARE WE.... 

11 WELCOME TO GREATEST XMAS PARTY 

3.2 CELEBRATE WITH...A HANGOVER 

3 SEASONAL SENSATION CELEBRATIONS 
1C.1 TIME TO GET DRUNK HO BLEEDING HO 

10.2 HO HO XMASTIME....GET DRUNK ., 

10.3 HO BLEEDING HO fAJRY LIGHTS 

11,1/11.2 CHRIST MAS TIME TRAVEL A £ B 

12 1/12.2 XMAS HITS FROM THE PAST A £ B 

13. CELEBRATING XMAS WITH THE195G’S 

14. CELEBRATING XMAS WITH 1HE 1960’S 
15 CELEBRATING XMAS WITH THE 1970'3 

16, CELEBRATING XMAS WITH THE 1900'S 

17. CELEBRATING XMAS WITH THE 1990S 

18.1 TAM LA MOTOWN CLASSICS AT XMAS 

10.2 XMAS NO, VS WITH THE NO. 1 DISCO 
19.1/19.2 XMAS HITS MADE TO LAST AIB 

20 1 XMAS CLASSICS JUST KEEP ON COMING 

20.2 IT S ANOTHER CLASSIC XMAS CRACKER 
21.1/21,2 ANOTHER XMAS CLASSIC HIT A £ B 

22.1 HAPPY CHRISTMAS EVERYBODY (KID) 

22.2 HAPPY CHRISTMAS (KID) 

23,1/23,2 SEASONS GREETINGS FROM DJ A £ B 
23.3/23,4 SEASONS GREETINGS GREATEST DJ \ 
A £ 8 

74,1/24.2 MERRY XMAS HAPPY NEW YR A £ B 

75.1 HAPPY CHRISTMAS 

75 2/25.3 MERRY XMAS HAPPY NEW YR A £ B 
»,1 XMAS. BEST IN MOBILE ENT. A £ B 
27.1/27 2 ROCKING ACROSS FESTIVE SEASON 

A £ B 

28.1 /2I5.2 PARTY HITS £ CLUB CLASSICS A £ 8 

29.1 XMAS WITH THE TOWNS NO. 1 DISCO 
29 2 XMAS WITH THE NO 1 DISCO 

29.3 XMAS WITH THE NO. 1 CLUB 

30.1 FESTIVE FUN WITH YOUR FAVORITE DJ 

30.3 FESTJVE FUN WITH YOUR FAVORITE CLUB 

30.3 FESTIVE FUN WITH YOUR FAVORITE BAR 


31,1/31,2 FUN AT THE TOWNS NO 1 PUB A £ B 
32,1/32.2 IT S TIME TO CELEBRATE ,, A £ B 

32.3 CHRISTMAS FULL OF SPIRIT 

33.1 WHAT’S AT NUMBER ONE THIS XMAS? 

33.2 ITS THE XMAS NUMBER ONE (KlDi 

34.1 ITS THE XMAS NUMBER ONE (KIDi 

34 2 ITS THE XMAS NUMBER ONE 

35,1/35,2 100% MUSIC POWER THIS XMAS A£ B 

35 3 100% CHRISTMAS MUSIC POWER 

36.1 TELL ME WHAT RECORDS YOU’D LIKE 

36 2 ALL YOUR FAVORITE REQUESTS 

37.1 THE UK DANCE CHART THIS CHRISTMAS 

37.2 A WINTER WARMER, WHAT A STORMER 

38.1 CRANKING IT UP THIS CHRISTMAS 

38.2 CRANKING UP THE CHRISTMAS KARAOKE 
38-3 CRANKING IT UP WITH A XMAS CRACKER 

39.1 TIME FOR A CHRISTMAS CRACKER 

39.2 IT S TIME FOR A CHRISTMAS CRACKER 

39.3 CHRISTMAS CRACKER 

40.1 FATHER CHRISTMAS IS COMING |KlD) 

40.2 THE CHRISTMAS RHYME 

41.1/41.2 CHRISTMAS CRAP, BACK TO BACK A AS 
42.1/42.2 TRAVELING TO THfc 21ST CENTURY AAB 
43 1/43,2/43.3 CRUISIN TO THE 21 ST 
CENTURY A, B £ C 

44.1 SPEED OF SOUND TO THE 21ST CENTURY 

44.2 ONE YEAR CLOSER TO THE 21 ST CENTURY 

45 1 NOW GO IN PEACE (IMP) 

45.2 DON T DRINK AND DRIVE {IMP) 

46.1 Christmas baubles ms jones dmp> 

46.2 MS. JONES YOU WERE WONDERFULflMP? 
471 BAUBLES AND BOLLINGER (IMP) 

47.2 ARE YOU SERIOUS ABOUT THAT? (IMP) 

46 1 XMAS NOT A LOT OF PEOPLE {IMP) 

48.2 THAT WAS MY TURN TO DO THAT (IMP) 

49.1 TIME FOR A CHRISTMAS CRACKER (IMP) 

46.2 I CANT AFFORD A MERRY XMAS |iMP) 

49.3 ALRIGHT SYBIL, HAPPY XMAS (IMP| 

50 1 THE NAMES CLAUS. SANTA CLAUS (IMP) 

50,2 MERRY .NEW...EASTER (IMP) 

51.1 DO THEY MEAN ME? (IMP) 

51 2 SANTA, PISSED UP FART 

52.1 I DON’T BELIEVE IS XMAS AGAIN (IMP) 

52.2 I DON'T BELIEVE IT BETTER NOISE (IMF 3 1 

52 3 MV GOD MAN ...TURN fT DOWN (IMPl 

53.1 „.A LITTLE STAR OF BETHLEHEM (IMP) 

53 2 AND TO THE LADY IN THE BACK (IMP) 

54 1 ,,,KlSS UNDER THE MISTLETOE? 

54 2 , .UNDER ANY CIRCUMSTANCES 

55 1 ...YOU UNDER THE BEDCLOTHES 

55.2 ...TURN INTO A HANDSOME FROG 

56.1 HO HO HO PLENTY OF STUFFING 

56.2 GET STUFFED THIS CHRISTMAS 

57.1 DON'T D £ D OR A POLICEMAN (KIDS) 

57 2 ALL I WANT FOR CHRISTMAS (KIDS) 

$8.1 SANTA PUTTING IN HER STOCKINGS (KID) 

56 2 WHY’S DADDY GOT WHITE BEARD (KID) 

59.1 HO LITTLE GIRL..SIT ON MY KNEE 

59 2 XMAS STOCKINGS ARE THEY FISHNETS? 

60.1 CRAPPY HISTMAS & SMELLY NEW YEAR 

60.2 HAPPY XMAS £ HAPPY NEW YEAR 

61.1 DOES YOUR BIRD WANT STUFFING 

61 2 ANY BIRD CAN GET A GOOD STUFFING 
62,1/62,2 SANTA COMES ONCE A YEAR VI A 4 B 
63 1/63 2 SANTA COMES ONCE A YEAR V II A £ R 

64.1 WHQ’O LIKE TO HANG MY STOCKINGS... 

64.2 ...COMING DOWN MY CHIMNEY 

65.1 JINGLE BELLS/65,2/65.3 - SPOOF A £ B 
66.2/66.3 DECK THE HAULS SPOOF AAB 

67 1 RUDOLPH THE RED NOSED REINDEER 

67.2 RUDOLPH THE RED - SPOOF 

68.1 WE THREE KINGS - SPOOF 

68 2 WHITE CHRISTMAS... BUT NOT YET 

69.1 TIS THE SEASON TO BE TIDDLY, TRA LA LA 

69.2 DECK THE HALLS (BARBER SHOP STYLE) 

70.1 FROSTY THE SNOWMAN - SPOOF 
70 2 GOOD KING WfcNCESLAS SPOOF 
71. WISH YOU A M, XMAS LONG VERSION 

72 WISH YOU A M. XMAS SHORT VERSION 

73 MEDLEY/OH COME ALL YE FAITHFUL 

74. MEDLEY/ HARK THE HERALD ANGELS SING 

75 MEDLEY/ MARYS BOY CHILD 

76 MEDLEY/ WHILE SHEPHERDS WATCH 
77, MEDLEY/ WHITE CHRISTMAS 

76 MEDLEY/ RUDOLPH 

79 CAROL MEDLEY 110 BPM EDIT MIX 

80.1 I’LL BE YOUR CHRISTMAS PRESENT 

80 2 IS THAT MY PRESENT IN YOUR POCKET? 
81.1/81.2 THE CHRISTMAS ERECTION 

SECTION A £ B 

62.1 OOOH SANTA...WRONG STOCKING 
02.2 OOOH SANTA, WHAT WAS THAT 

03,1 ITS TIME FOR A CHRISTMAS CUDDLE 

83.2 A RATION OF PASSION THIS CHRISTMAS 
83 3 WINTER OUTSIDE BUT I'M FEELING HOT 
S4. GOODNIGHT LADIES £ GENTS (IMP) 

85. CHRISTMAS SHOW CLOSER 

86, MY LORDS, LADIES £ GENTS, NEW YEAR 

87.1 IT'S TIME FOR A PARTY - NYE OPENER 

87.2 LET’S PARTY ALL THE WAY - NYE OPENER 

86.1 SSEASONAL SENSATIONS - NYE 
86 2 NEW YEAR PARTY PROGRAMME 

89.1 BRINGING IN THE NY* THE NQ1 DISCO 

89.2 NYE. NO.1 NIGHT, PARTY, DISCO 

89.3 BRINGING IN NY WITH THE NOT DISCO 

90.1 NEW YEAR, FULL OF SPIRIT 

90.2 CELEBRATING NEW YEARS EVE IN STYLE 
91.1/91.2 MY COUNTDOWN STARTS NOW A £ B 

92.1 TWO HOURS TO THE NEW YEAR 

92.2 ONE HOUR TO GO 

92.3 HALF AN HOUR TO GO 

92.4 FIFTEEN MINUTES TO GO 

92.5 TEN MINUTES TO GO 

92.6 FIVE MINUTES TO GO 

92.7 ONE MINUTE TO GO 

92.8 THIRTY SECONDS TO GO 

93, 36 SECS COUNTDOWN/BIG BEN CHIMES 

94.1 MIDNIGHT, WELCOME IN NEW YEAR 

94.2 NEW YEAR NOT A LOT OF PEOPLE... 

94.3 LET US FEAST AND BE MERRY (IMP) 

95, AULD LANG SYNE (DISCO IN&T.) 

96 AULD LANG SYNE (POWER INST ) 

97.1 HAPPY NEW YEAR (KIOSI 

97.2 HAPPY NEW YEAR EVERYBODY (KID) 

96.1 LADIES £ GETS, HAPPY NEW YEAR 
98,2/96.3 HAPPY NEW YEAR A £ B 

99 1 NEW YEARS EVE SHOW CLOSER 

99.2 LET'S NOT LEAVE IT ANOTHER 12 MONTHS 


THE MIX-DISC - VOLUME 1 


11 SHORT DEMO OF THIS DISC IN US€ 

2.1 LADIES £ GENTLEMEN... 

NOW COME TO THE MAIN EVENT (DRY| 
2 2 LADIES £ GENTLEMEN NOW Wi 

HAVE COME TO THE MAIN EVENT (DRV) 

2 3 WHO GOES THERE (DRY) 

2.4 BOY I'VE GOT A LIVE ONE HERE (DRY) 

2.5 WE INTERRUPT THIS PROGRAM TO 

BRING YOU (DRYI 

2 6 THE WICKEDEST SOUND (DRY) 

2.7 NOW ARE YOU REAOY? LET S DO IT (DRY) 

3.1 THIS IS A TEST Of THE EMERGENCY 

BROADCAST SYSTEM ... 

3 2 SIREN SEQUENCE BED 

4.1 PUMP IT UP/HERE WE GO/UM UM OM 

5 1 YOU RE LISTENING TO THE BOSS But 

6.1 STEP FORWARD (WITH SYNTH RISE) 

6 2 STEP FORWARD (WITH SWEEPER) 

6 3 STEP FORWARD (DRY) 

7.1 THE LAUGHTER SEQUENCE (DRY) 

7 2 FROG LAUGH [DRY! 

7-3 EVIL LAUGH (DRY) 

7 4 SIDE SPLIT LAUGH (DRY) 

7 5 IMPRESSED LAUGH |DRY) 

7.6 GRASSHOPPER LAUGH (DRY) 

7 7 HICCUP LAUGH (DRY) 

7.0 FEMALE GIGGLY LAUGH (DRY) 

7 9 JUNGLE LAUGH (DHY) 

8.1 LADIES £ GENTLEMEN WE ARE 

EXPERIENCING TECH DiFF 

9.1 WE WILL RETURN TO OUR REGULARLY 

SCHEDULED PROG. 

9 2 MUSIC BED ONLY 

10 1 ONCE AGAIN/KICK (T/REMEMBER 

WHAT TO DO FRIENDS. . 

11.1 HIT THE TOP MV SELECTOR 

12.1 STAB INTRO SEQUENCE WITH VOCAL 
'DYNAMITE' 

13.1 ALL RIGHT COMING UP NOW 
ANOTHER REQUEST,,, 

14.1 YOH1 KICK A LITTLE SOMETHING FUNKY 

16.1 THIS TIME LET GO YOUR CONSCIOUS 
SELF £ ACT ON INSTINCT 

161 WELCOME TO THE CLUB STOMP YOUR 
FEET 

17.1 WHAT ARE WE GONNA DO NOW 
17 2 WHAT ARE WE GONNA DO NOW 

(REVERSED OFF) 

10 1 LADIES A GENTLEMEN. Wi HAVE NOW 
COME TO THE MAIN 

19.1 YGH! JUST GIVE US A BIT MORE SNARE.. 

20.1 THERE GOES IHL NEIGHBORHOOD 

21.1 HOLD m NOW WAIT 1 PEACE 
(GUNSHOT INTRO) 

22.1 A POWERFUL NEW FORCE OS 
ABOUT TO HIT THE CITY 

23 1 LIVE FROM NEW YORK, IT’S SATURDAV 
NIGHT 

24.1 WANNA HEAR ONE OF HIS TUNES? 
ANYTIME YOU Ri READY 

25.1 THIS IS CHAOS 

26.1 HEY COME HERE LET ME SHOW YOU 
THIS... 

27.1 104 BPM JAZZY BEATS 

20.1 114 BPM BONGO BREAKS 

29.1 115 BPM PHILLY BREAKS 
30 1 115 BOSS BEATS 

31J 118 BPM SILKY HOUSE 

32.1 118 BPM MOUTH PERCUSSION 

33.1 118 BPM 4 ON THE FLOOR 

34 1 118 BPM COMMISSION AT WORK 

35 1 120 BPM J B BEATS 

36.1 120 BPM GODFATHER BEATS 
37.« 120 BPM DISCO DRUMMER 

36.1 120 BPM BOUNCY BEATS 
39 1 121 BPM FUNKY TORN 

40.1 122 BPM SILKY PERCUSSION 
41 1 122 BPM DEEP INSIDE 

42.1 126 BPM BONGO HOUSE 
43 1 127 BPM RAVERS BREAK 

44.1 129 BPM UP FOR IT BEATS 

45.1 130 BPM RIFF RAFF RAVE LOOP 

46.1 132 BPM MAD DISCO 

47.1 IN MY MIND... 

40.1 LET YOUR BODY BE F RE E/402 (DRY) 

49.1 COOL OUT, RELAX. THINGS LIKE THIS 
WORK OUT... 

50.1 HONEY, I GOT RHYTHMS I HAVEN'T 
USED YET 

51.1 YOUR LOCAL STATION 

52.1 SYNTH BED ONLY 

53.1 THIS TIME L£T GO YOUR CONSCIOUS 
SELF ... 

54.1 JUST LISTEN 

55.1 VOH1 YES 

56.1 HAPPY DREAMS MY LOVE 

57.1 DECK STOP 1 /57,2 DECK STOP 2 
57 3 STOP 3 * DRONE 

57.4 LASER BLAST 1 /57.5 LASER BLAST 2 

50.1 STYLUS SCRATCH/ 

58.2 MOOD BASS RISE 

58.3 BACK SPIN 1 /5B 4 LIFT OFF 

58.5 JET BLAST SWIRL 

59.1 SHORT BLAST /S9.2 HOT BREATH 

59.3 SNARE RIDE 759 4 BACK SPIN 2 

59.5 SHUT DOOR 

60.1 STAB /60.2 WIND DOWN 

60.3 SYNTH WASH/60,4 REVERSE PIANO 

60.5 GALAXY SYNTH 

61.1 SPIRAL SYNTH/61.2 ROLLED URRGHH 

61.3 DISTANT BANG/61.4 SPACE PHASE 

61.5 EQUINOX SLAP 

62,t DISTANT SNARE/62 2 DECK STOP 3 

62.3 EXPLOSION 1762.4 STOP 

62.5 DECK STOP 4 

63.1 CRAZY SLUDGE/63 2 ENGINE START 

63.3 HELICOPTER/ 

63 4 JET ENGINE SHUTDOWN 

63.5 MAD CROWD 

64.1 FIRE SIREN/64,2 WOAH 

64.3 DRONE 1/64.4 DRONE 2/64 5 DRONE 3 

63.1 EXPLOSION 2 / 

65.2 SYNTH TRANSPORTER 

65.3 LIGHTENING STRIKE 

65 4 LASER TWIRL/05 6 CHEESY RISE 

66.1 FLUFFY CHORD 


66 2 REWIND £ FLUFFY CHORD 
66 3 REWIND/66 4 DOING 

67.1 NOW FOR YOUNG Al HEART £ Wt A* 

IN HEAD 

67.2 ONCE MORE UNTO IMF PREACH 
DEAR FRIENDS 

66 1 GREAT WILL ALWAYS SOAR ABOVE 
MEDIOCRE 

60 2 RIDOIM UP. FULL ON CULTURE Y AU 
60 1 STOP THE MUSIC 

69 2 OK START THI MUSIC AGAIN 

70.1 WITNESS STRENGTH STREET 
KNOWLEDGE 

70 2 DEEPLY RELAXED 

71.1 SORRY ABOUT THAT, , PLAY YOU A SONG 

71 2 START IT FELLAS KICK IT OFF 

72.1 HMMM. THIS IS YUMMY 

72.2 AND WHO ARE YOU? 

73 1 AFTER A FEW TIMES THROUGH, GO ON 
73.21 GOT MY EDUCATION 

74 I THE FUTURE IS BEFORE YOUR EYES 

74 2 WAIT A MINUTE JUST LISTEN 

75.1 CMON and GET YA SOME MORE 

75 2 STOP PLAYING AROUND 

76 1 WHAT'S ALL THE YELLING ABOUT HUH? 

76 2 LIKE BASS7/CHECK THIS OUT 

77 1 WATCH YOUR BASS BINS 

77 2 OH MAN THIS IS RFALLY LIVING 
70 1 HOLD IT, NOW WAIT HOLD ITT 
THAI S PLAYED.... 

70.2 OK, I'M LEAVING NOW, IN FACT 
MY ASS LEFT 

79 1 YOH 1 WHERE THt HELL IS 
EVERYBODY GOING? 

79 2 CHECK 1, CHECK 2. CHECK 3 
SO I ...PLAY A LITTLE TUNE I JUST 

COMPOSED 

00 2 ANYTIME YOU RE READY 
M l YOU GOTTA HEAR BLUE NOTE DIG 
DEF JAM 

81 2 BACK TO THE BASS 

02 1 PERFECT TIMING FOR ONCE 

85.2 THIS IS THE SOUND OF 

03 1 ..l.ULOW FOR FREEDOM THAT WILL 
LIVE IN HISTORY 

m 7 AMfc.ll N 

04 1 IN GALAXY FAR FAR AWAY GRFAT 
ADVENTURE. 

m 2 YOU GOT A BEAT FOR MF 

05 1 THIS CALLS FOR ANOTHER CM ACKER 

85 2 I'LL BF RIGHT BACK 

80 1 WELL GIRLS SEE YOU AROUND 

86 2 WELL HOW NICE 

07,1 I THINK IT’S A SPLENDID IDEA 

87 2 TMF WORK OF A GFNIUS 

80.1 OH THEY WON'T FIND A CLUE TO 
IMPLICATE ME 

80 2 HOW ABOUT THAT 

59 1 OM THAT WAS GOOD 

B9 2 AH, EVENING MY LITTLE ONI ’■ 

90 I WELL OUR STORY BEGAN/LIKE THIS 

90 2 AAAAHHHH 

9t 1 AM WON T YOU JOIN LIST/THANK 
YOU DON'T,,,. 

91 2 ROLL TAPF 

92 1 MEANWHIIE/Hi,’ 2 YQH MAN 
02 3 BOOM BOOM/92.4 HEY YEAH 

93 1 SHUT UP/93 2 LIKE THIS 

93 3 ROOTS AND CULTURE/93 4 UTS GO 

94 1 LET’S DO IT/94 2 STOP IT 

94 3 I LIKE IT/94.4 I LOVE IT 

95 1 GO WITH A SMILE/95 2 KEEP BUSTIN 

95 3 HEY/85.4 OH NO 

96.1 FUNKY STYLE FULL JlNGlt THEME Bl D 

96 2 FUNKY STYLE ELEMENT 

(INTRODUCTION) 

96 3 FUNKY STYLE ELEMENT 

(-C MON’ X 2 + STARi 
06 4 FUNKY STYLE LLfcMLNT 
(VOCAL "CMGNS* X 4) 

97 1 HOUSE STYLE FULL 

JINGLE THEME PEP 

97.2 HOUSE STYLE ELEMENT 
(INTRODUCTIONS) 

97 3 HOUSE STYLE ELEMENT 

(STING WITH YDCAI 'I LIKF IT~| 

974 HOUSE STYLE ELEMENT 

(ROLL INTRO WITH VGCAl "I LIKE (T1 
30 1 ITALIAN STYLE FULL JINCiLl THLMt RED 
90 2 ITALIAN STYLE ELEMENT 
(INTRODUCTION I 
90 3 ITALIAN STYLF ELFMFNT 

(MUSIC SWING W/ VOCAL 'OH VtAH ) 

90 4 ITALIAN STYLE ELEMENT 

(BEAT STING Wt VOCAL "OH YEAH”) 

98 5 ITALIAN STYLE ELEMENT 

(VOCALS *BOOM BOOM OH YEAH“.| 

091 HIP HOP STYLE FULL JINGLE THEME BED 

99 2 HIP HOP STYLE ELEMENT 

(INTRODUCTION) 

99 3 HIP HOP STYLF ELEMENT 
(STING WITH VOCAL) 

99 4 HIP HOP STYLE ELEMENT 
(STING WITH MUSIC ONLY) 

99 5 HIP HOP STYLE ELEMENT 

(VOCALS -C’MON ,-ONCE AGAIN" ) 



Credit Card Orders Call 

( 215 ) 947-6935 


FOR MAIL ORDER! MAKE CHECK PAYABLE TO 

BOBBY MORGANSTEIN PRODUCTIONS 
3736 Whtaliheal Road 
Hurtling don Valley, PA 19006 

Denier Inquiries Welcome 
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e are the largest 
supplier of 12" and CD's 
to the hospitality industry. 

to order 


CALL NOW 


the music your club needs. 

CALL TOLL FREE 


800-775-DISC (3472) 


r 
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The Second Generation Is Here 

PO Box 565 - North Chelmsford, AAA 01063 


This hand held computer 
will tell you exactly how fast 
any song is (BPM) with 
99.5% accuracy in under 5 
seconds or you get your 
money back. The Second 
Generation Time Machine 
requires only one 9 volt 
battery. It is simple to use, 
reliable, and all displays 
light up. (30 Day Money 
Back /1 Year parts & Labor 
warranty - $15 restock fee) 

(Picture is of onainat Time Machine) 



neluding S&H & Insurance 
Please Call for more info 


649-5050 

<506)-649-2fl02 - Fax 


Specializing in opening libraries 
new clubs. Now accepting.,. 



VISA 




EVK\T 

MWAMJK 

im somvAiti: 



CALL FOR 
FREE DEMO 
(617) 229-1727 


ADVERTISING 
DEADLINES FOR 
AUGUST/SEPTEMBER #27 
IS MAY 26, CALL TODAY 
(716) 385-9920 



DJsH If you think "Italian Music" 
is"anything by Frank Sinatra"... 
You're in trouble!! 

You need... 

VIVA ITALIANO! 
22-Traditional and Contemporary 
Ethnic Italian Hits on CD performed 
to sound like 1995, not 1955! 

limited JJuimmits! IVices Mi dude shipping;! 

Send $1MS ($24.95 in Canada) IK 

MOBILE MUSIC 
PO Box 106 

East Rochester NY 14445 


MS ."lil *• I js I 


r 


n 








Mobile Beat/lhe DJ Magazine 


* Olf Newsstand Price 



YES! Start my subscription today! Here s $19.95 {$24.95 in Canada) for one lull year (6 issues) 
of Mobile Beat and send me the next DJ/Pro Sound & Lighting Buyer's Guide ($10 value). 


* # 


Pro Equipment 
Liquidation 

2-lntellibeam 700HX w NSI $5,500 
1-Denon DN2000 in case $750 

1- DK200P karaoke $225 

2- Technique SPP900 in rack S500 
2-Celestion single 15 bass bins $450 
1-JBL pro speaker system $2,200 
1-Roland RV1000 reverb $150 

1 call (610)776-1455 



□ 


I WANT TO SAVE MORE! Heres $34.95 ($44.95 in Canada) for a two year subscription 
(12 issues) and the next two annual Buyer's Guides ($20 value). 


NAME_ 

ADDRESS 


CITY/STATE/ZIP 

PHONE 


for Visa / Mastercard Orders 
Card * 


Signature 


Expires 


MO. 


YR. 


L 


"luyer'i Guide pufalishd in Fell Pfetrct o low 6 5 weta fer delivery of firsi issue. 


J 
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The American 
Disc Jockey 
Association 

The A.D.J.A. is celebrating its fifth year of operation and is pleased to announce the grand opening 
of its California Office. The American Disc Jockey Association remains the only national association 
dedicated to the improvement of professional disc jockey and karaoke industry through education, referral 
networking, group purchasing power and the provision of low cost quality insurance plans and consumer 

awareness programs. 

The A.D.J.A. has members and chapters nationwide and these members have realized the benefits 
of a national organization as opposed to local associations and profit making groups. 

Professionalism within the disc jockey and karaoke community is of increasing importance now and 
for the future. Your competition may already be utilizing the benefits of the Association and are moving to 

the next level. Don't be on the outside looking in, call today for more information. 

215 - 675-9567 




SlDiE’OrgBnize>Epen’Cean 



Finally, 

everything you need 

for your CDs in four 
ultra- convenient 
accessories... 




STORE tDilh The Super Shelf 


16 quality wipes in 
jewel bo* dispenser 
i3 99 **50s/h 


16 Dividers w/bendable tabs. 
12 printed [AB-XYZ], 

4 blank; can customize. 

Use with oil storage devices. 
tj.W + M.OOi/h 


Cuts through cny new 
CD packaging, 
*2 99 + >50 s/b 


Siacbbte storage system,., 
most efficient & cosl- 
effedive available today. 
Capacity 40 CDs. 

M2 99 4 *4,50 s/h 




which includes DiscPickobles, EZ-CD, and CD Care. *9 99 + *2.00 %fh (SAVE *3.C0| 

BONUS: Super Shelf, DtscPickobles & Essential Collection each come with Ibe Compact Disc User's Guide, absolutely free. 

Send died/m.o. to Marik Products, Int^ 21416 Velkafo $L, Woodland Hills, CA 91364 (aI*.nU tax) 

or call us for a (ret catalog at 300-MAC-TEC*1» 




lL . 

rUB rtnVBj 



Need something in music videos? Wolfram is 
the source.! .ick your chops! Whatever music 
your customers come 
for, give ’em more. We’ve 
got more. The newest. 

The oldest And every¬ 
thing in between. Come 
and get it! Call toll-free 
800433-1652. 

© I W W fiwVk k),lK 
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The Conclusion 


“What arc you doing?" I asked my 
brother, Dan, in a pant. Before he 
could reply, the door opened. A 
while-trash blonde answered. 1 told 
her I was a good friend of Buddy's. 
She told me he was sleeping. Much 
to her dismay, I brushed by calling 
out his name. The place was III thy. 

Tic floor was littered with pizza 
boxes, beer cans, McDonald's bags, 
and all kinds of crap. 

I kicked through it and called out 
his name again. A voice groaned 
from the next room, “Who is it?" 
As I walked into his bedroom a 


“Prince Valiant" mop of hair rose 
off the pillow. A confused Buddy 
asked me who I was, I walked up 
to the bed and whipped the covers 
oft him, picked him up by the shirt 
and pinned him up against the wall 
by his throat. “My name is Dave 
Connelly. You broke into my van 
last Monday night, stole my music 
collection and traded it for coke." I 


was breathing heavy in his lace. 
“You got two choices. Either show 
me where the stuff is or we can take 
a ride to the station." I loosened my 
grip on his neck so he could talk. 

“1 don't know what you’re talk¬ 
ing about. What music?" Buddy 
said. 

“He's lying,” my brother said, 
walking into the room. “They've 
sot all kinds of stolen stuff here. 



In our last episode, Boston area DJ Dave Connelly had been 
awakened early one morning last fall to find that his sound system 
and over ten thousand dollars worth of CDs had been stolen from 
his locked van. Desperate to get his possessions back, he took the 
law into his own hands. Working off a lead supplied by a teenager 
who had read o f the $1,000 reward being offered, Dave found 
himself confronting the only person who knew the whereabouts of 
his ( Ds and equipment, a known drug dealer and felon named 
“Buddyy And now, the exciting conclusion 


Just look around." 

As I flung Buddy 
around to apply a 
Judo hold, Dan, think- 
ing he was making a 
move to escape, 
popped him in the 
mouth with a right 
cross. The blonde 
bimbo began scream- 
ing. I told Dan to look 
around for my brown 
briefcase and to meet 
me at my van, I then 
marched Buddy out 
the door and down the 
sidewalk. As we 
reached the parking 
lot, three cop cruisers 
pulled up. I walked Buddy towards 
them and told him it was all over. But 
the cops started shouting at me to let 
him go and to put my hands behind 
my head. I obeyed and Buddy stag¬ 
gered off ranting about how crazy I 
was. 

Slammer 

“Hands up against the car. Spread your 
legs," a policeman said. 

I was frisked, cut led, read my rights, 
and locked in the back of the cruiser. 
They frisked me again at the station, 
set me up for a mug shot and then 
rolled my fingers and thumbs in ink. I 
was given a form to sign and as I tried 


to steady my writing hand, 1 asked the 
cop if I was in serious trouble. He read 
off the report. 

“Kidnapping, breaking and entering, 
assault and battery. Yeah... I'd say 
you're in serious trouble.” 

He threw my sneakers and the rest 
of my belongings into a locker and 
escorted me into a cold cell. A surveil¬ 
lance camera, a toilet, and a bed were 
the only objects in there besides me. 
The bed was stainless steel and re¬ 
minded me of the cafeteria counters at 
school. Like a slab of meat, f laid down 
on its coldness, folded my hands over 
my eyes and let out a long breath. I 
spent quite some time reclined in medi- 
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tation, reflecting on what I’d been reduced to — a felon. As tired as I was, 
sleep was out of the question. I jumped up, moved around and then peered 
out the 8” x 12” Plexiglas window which overlooked the cell across the 
hall. An unshaven face appeared in the other small w indow and nodded to 
me. 

“What you in for?” he asked. 

' What am I in for? You're asking me what I'm in for?" I laughed mania¬ 
cally and turned away. I couldn't believe I had sunk so low to have someone 
actually ask me a question I 'd previously only heard before in cliche prison 
movies. I shook my head and sat back down on the bed. 

Happy ending... sort of 

As it turned out, although Ruddy was a thief, he was the wrong thief. My 
brother did find a brown briefcase, but it wasn’t mine. The cops were able 
to search the apartment because the door had been left wide open and they 
did find a stash of drugs and stolen items, but nothing belonging to me. 1 
spent a lot of money for a good lawyer and. on the day I went to court. 
Buddy never showed. I had a clean record so the judge let me off, but not 
without chewing me out and pulling me on probation for a year. 

I lost a lot of money in DJ jobs and, come last November, I was contem¬ 
plating whether or not to give aw'ay all my i hristmas bookings to other 
DJs. Then a bunch of friends gave CDs and gift certificates to me as a 
gesture of goodwill. A month later a call came in from the Peabody Crimi¬ 
nal Investigative Department asking me to come down to identify crates of 
CDs. They were mine! I hugged the detective and lifted him up — he told 
me he wasn’t that happy to see me and to watch out for his bolstered gun. 

I was able to keep my bookings and I was so grateful I donated my ser¬ 
vices to two charities — a Christmas party for mentally challenged adults 
and one for children. As for the punks that stole my property, they were put 
on probation and were supposed to pay me for restitution for the two hun- 
dred-or-so, CDs that were never recovered. I've only seen one check for ten 
dollars from them. Before I learned my lesson. I probably would have en¬ 
forced some Charles Bronson-justice upon them, but instead, 1 decided to 
use my noggin for once in my life and look out insurance on my equipment 
and had my van alarmed. I don't think I could survive another crisis like 
that again. I prefer playing ‘ Jailhouse Rock" to actually living it. 

Submitted by DJ Dave Connelly, Peabody, Mass. 


IN T R ODUCING... 

THE COMPLETE LINE OF 

Lineartech 

THE BEST FOR YOUR MONEY 
FOR THE PROS & SOUND LOVERS 


POWER AMPS 

lift 

Our Pr A* 

L-1Q00 MOW PER CHANNAL 

$1290 

f 616.97 

L- 700 MW PER CHANNAi 

S 600 

f 292 SO 

L- 000 80W PER CHANNEL 

$600 

S 292 60 

L- 000 120W PER CHANNAL 

$730 

f 452 79 

L- 460 SOW PER CHANNAL 

$440 

$ 246 70 

INTEGRATED AMPS 



AX-4400 40W PER CHANNAI 

$290 

I 256 66 

AX-6600 SOW PER CHANNAL 

$ 300 

I m ot 

PREAMPS 



L- 3A. 

$ 370 

$ 226 61 

L- 2A 

,.$370 

$ 226 81 

EQUALIZERS 



E- 300 .... . 

.$ 140 

$ 77.22 

QX- 5500.... 

$ 260 

1 141.67 

QX- 6500 RM .... 

$330 

$ 176.60 

CROSSOVER 



L- 5C 2 WAY A 3 WAY 

$450 

$ 276 20 




PRE AMP MIXERS 

DS- 9900 ... 

SL- WOO ... 

SL- 7100 
SL- 4000 ... 

SL- 3600 ... 

SL- 3100 ... 

SL- 2600 .. 

SL- 960.... 

SL-860 .... 

DS- 600 
SL- 600 ........ 

SL- 7070. 



■ I H BitBI Bd 
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HriiAn 
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$550 
$600 
$360 
$ 260 
$260 
$230 
$ 230 
$250 
$ 210 
$ 160 
$ 130 
$ 100 


S 292.50 
$ 391 96 
$154 56 
$ 146 26 
» 140.40 
f 129 57 
$ 129 67 
$ 146,26 
$ 122 56 
$51.90 
$ 70.20 
$ 65 60 


CD PLAYER 

CD-2100 WITH REMOII 

TUNERS 

IX- 5500 .. 


$ 470 S 256.06 


$260 $ 145 59 


SOUND EFFECTS BOX 

ZX 600 10 SOUND EFFECTS $160 

ECHO CHAMBERS 

SL- 4645 ANALOG $140 

SL- 6050 DIGITAL $150 


I 07 11 


$51 90 
$99 46 


TURNTABLES 

DD-1700 DIRECT DRIVE 
BO* 1600 BELT DRVE 




CALL ... 
1 14526 


Products Includes 3 Years Manufacturers Warranty 
(Emended Warranty Available). 

We Are Official Distributors Of L III G a V" t C C h 
And We FoJtow Their Guide Lnes* 

We Are NOT A MAIL ORDER COMPANY 1 ! 

Prices Above Are For C O D. Only 

For Prepayment Take Off 5% Of Price 

Ad 5% For Credit Card Orders 

We Offer Full TechnichaJ Support 

Satisfaction Guarantee Or Your Money Back Within 7 

Days Of ReoewingfR A ftqutred)No Restocking Fee 1 

Prices Are Subjecl To Chaise Wihout Nonce 

For More Details, Catalogs Or To Order GaH, 


1 -( 800 ) 230 - 

FAX (718) 622-6 

8307 

1205 

U.S.R. LIDRRS Inc. 

682 UNION STREET PARK SLOPE N. Y. 1 >213 


xt Jr 

WE SHIP ANYWHERE!!! 
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THIS MONTH'S SPECIAIS! 


DENON 





and 

DN-1000 

SINGLE CD PLAYERS 

*CAU 



PROAUDIO 



Mackie CR-1604 mixer $099.00 
Mackie 8-Bus mixers 329.00 

Ram sa 4412 12x4 mixer 1499.00 
Ramsa 4416 16x4 mixer 1649.00 
Alesis AO AT digital 8-track CALL 
Sony DTC-A7 DAT 879.00 

Panasonic SV-4100 Pro DAT CALL 
Aphex 104 Aural Exciter 199.00 
Lexicon JamMan sampler 349.00 
DBX120XP sub. synth 229.00 
Rapco DB-100 direct box 22.00 
EV MC-100 mic w/ cable 49.00 
EVND-257Bmk; CALL 

EV ND-757B mic CALL 

EV MS-2000 pro wireless CALL 
Shure SC-2458 pro wireless CALL 
Ashley GQX-150215-band EQ CALL 
Alesis MEQ-230 32 band EQ 199.00 
DOD 430 15-band EQ 209.00 

DOD 835 2-way X-over 199.00 
Ale sis Quardaverb-2 effects CALL 
Boss SE-70muti-e(fects 699.00 

If yra donl see 
It here, call usl 


* 


PRO MICROPHONES 



«iei 407 PORTABLE DAT 

am-a/Lc f 7 # recorder #tcd-D7 


sm-S8ic 1107 1597 



IIBHTIRO 


ifftCTS 



Marlin Pro218 Roboscan CALL 

Marlin Pro218A Roboscan FOR 

Marlin Pro 1220 Roboscan ROBO 

NEW! 812 Roboscan PRICES 

NEWI518 Roboscan AND 

Marlin RoboColor Mobile SAVE! 

Par 36 Pin spot w/ lamp $18.95 

Unipar PAR 38 can CALL 

8' Mirror ball w/ motor & spot 57,00 

12* Mirror batt w i motor & spot 67.00 

3 RPM mirror ball motor 18.99 

4 Lamp pro helicopter 137.00 

6 Lamp pro helicopter 195.00 

8 Lamp pro helicopter 239.00 

10 Lamp pro helicopter 299.000 

15W Strobe light 29.00 

35W Strobe light 89.00 

SOW Strobe light 125.00 

LSS M-460 4-channel chaser 129,00 
ADJ SC-F 8-channel controller 149.00 
ADJ TP-1201 Touch Panel 167.00 
ADJ CC-2016 4-chan chaser 117.00 
Steel pipe clamp 4.00 

21' x 24’ gel sheet 5.00 

24' Btacklighl wrtamp 27.00 





NEW! ADJ Prism $247.00 

NEW! ADJ Gobotech 325.00 

NEW! ADJ LS-300 laser 489.00 

ADJ Funnel 229,00 

ADJ Avenger 197,00 

ADJ Aggressor 257.00 

ADJ Vertigo 197.00 

ADJ Diamond 119,00 

ADJ Start)all 229.00 

ADJ Sparkle 95.00 

ADJ Sapphire-ll 197.00 

Meteor Spyra 399.00 

Meteor Twister 577.00 

NEW! Martin Wheeler CALL 

Marlin Spinner CALL 

Marlin Starffash Dichro CALL 

Marlin Sweeper CALL 

ADJ Bubble machine 99.00 

ADJ F-120 logger 99.00 

ADJ Fog Hog logger 157.00 

Martin MagPro 2000 fogger CALL 

ADJ Fog juice, 1 gallon 25.00 

ADJ Scented juice, 1 gallon 27.00 

Atmospheres fog, 2.5 gallon CALL 

Lycian ClubSpot follows pot 597.00 


rftH&UCtUt 



REMOTE CONTROL 
FOGGER 


H57 



SPEAKERS SUMPS 



MTX S860C amp w/ case 
Stewart PA-1400 amp 
Stewart PA-1800 amp 
Sonetic SA-185 amp 
Sonetic SA-425 amp 
Sonetic SA-650 amp 
Ashley FET-2000 amp 
QSC MX-1500a amp 
QSC MX-2000 amp 
QSC MX-3000 amp 
QSC EX-2500 amp 
QSC EX-4000 amp 
Yorkville P-15 15* 2-way 
Yorkville P-18W !8’ sub 
Elite SW-800 IS" sub 
Bile EX-40115'2-way 


CALL 

FOR 

OUR 

LOW 

LOW 

PRICES! 

$599.00 

799.00 

CALL 

NEW! 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 


Bite EX-1000 double 15* 3-way CALL 
JBL MR-82212' 2-way CALL 

JBL MR-825 15'2-way CALL 

JBL 4725 15'2-way CALL 

JBL 4722 12'2-way CALL 

JBL4716 18*sub CALL 

If you donl see 
it here, cell usl 


Speakers are priced each, Sound Ideas is not responsible for typographical errors. Prices and specifications subject to change without notice. 
















































EVEN MOKE SPEC MIS! 





CORPORATION 
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PV-8S1X 

PROJECTOR WITH 8' 
PULL-DOWN SCREEN 





Mllllfj 

illlill 


I 


8S0WAMP 19" RACKS A00RESS0R 


425WPC @ 4 OHMS 


*2697 



*429 



2-12 RACK SPACES 

*CALL 


LIGHTING EFFECT 


*257 



DIMMERS 


e dpi arms 



Stanton PMC-46 
MTXMX-150 
MTXMX-250 
MTX MX-300 
MTX MX-350 
MTX MX-600 
MTX MX-600 
Gemini PMX-12 
Gemini RDM-3008 
Gemini PMX-2000 


CALL 

FOR 

OUR 

LOW 

MTX 

MIXER 

PRICES! 

$99.00 

279.00 

235.00 



Denon DN-600 
Denon DN-1000 
Oenon DN-2000 ALWAYS 
Denon DN-2700 ALWAYS 
Pioneer CDJ-500 
Stanton CD-33 
Technics SLPG-340 
Sony CD P-215 
Pioneer PD-TM3 18-disc 
Technics SL-PG967 5-disc 


CALL 
CALL 
IN STOCK 
IN STOCK 
CALL 
CALL 
$135.00 
139.00 
CALL 
229.00 



DJESSENTMIS 


Zenith PV-651 projector $2597.00 

Seleco SVT-130 projector CALL 

SelecoSVT-190 projector CALL 

100* electric screen 695.00 

Ceiling TV mount (up to 25’) 149.00 

Panasonic HIFI VCR's Irom 299.00 
Panasonic WJ-AVE7 mixer CALL 

SharpVision projectors CALL 

Pioneer LaserDisc players CALL 

Sony VCR's CALL 



Technics SL-1200m k2 CALL 

Denon DN-770 dual tape CALL 

Denon DN-730 tape deck NEWI 

Stanton BEAT-1 BPM meter $117,00 

Gemini DS-024 sampler 209.00 

Stanton AL-1 Trackmaster 87.00 

MTX SM-1 DJ headphones 42,00 

4*x60yd. Stage tape CALL 

Stanton 680 EL cartndge 69.95 

Stanton 500AL cartndge 19.95 



Call for your copy of the Sound Ideas winter 1995 catalog- 
we have everything for the mobile DJ and nightclub! 


TO ORDER: 1- 


- 543-6434 


Showroom: (614) 263-3720 We ship UPS COD or prepaid! 

VISA - MASTERCARD - DISCOVER 

Hour$ : M-F 10am-7pm. Sat 11am - 6pm 1ST 

3671 Karl Rd. Columbus. OH 43224 FAX * (614) 263-1823 

















































































Mobile Beat/Tbe DJ Magazine 


o 

o 


NAME 


YES! Start my sulisuriplion today! Here’s $19.95 ($24.95 in Canada) lor one full year (6 issues) 
of Mobile Beat and send me the next DJ/Pro Sound & Lighting Buyer’s Guide ($10 value). 

I WANT TO SAVE MORE! Here’s $34.95 ($44.95 in Canada) tor a two year subscription 
(12 issues) and the next two annual Buyer's Guides ($20 value). 

* Off Newsstand Price 


ADORESS_ 

(JTY/STATE/ZIP 

PHONE 


For Visa / Mastercard Orders 
Card# nr 


Signature 


Expires 


MO. 














Get More Gigs! 


Do more shows and make more money. Acquire 
this marketing manual and use it to increase 
your business. It’s packed with ideas, 
techniques, and solid information that 
will boost your DJ income. 

Written by a 13 year veteran mobile 
DJ with an MBA and 5+ years of ad 
agency experience, this manual is 
packed with facts. It even includes 
press releases and articles you can use 
in your own local newspapers and maga¬ 
zines. Every DJ, from the novice to the 
seasoned pro, will learn new money making 
ideas from Turning Music Into Gold. 

"... a well designed, intelligently written 
manual on sales and marketing techniques . ” 

Mobile Beat 




Turning ^ ISI H > 

Into Gold 




/ 


a* »§ 
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"... gives a solid, almost encyclopedic listing 
on how to and how not to market your 
business. It 's a well-organized work that 
is packed with good advice." 

D| Times 


Hands-on tips include; 

► How to get free publicity 

Where you should and 
shouldn’t advertise 

Direct mail strategies 

Writing ads that work 

Telephone selling tactics 

P Common sales mistakes DJs 
make 

and much more! 


I low' Mobile Beat Rated It 

Rea dabilitv ★ ★ ★ ★ 

J 

Usefulness ★★★★★ 
Valuc to Novice ★★★★ 
Value to Pro ★★★★★ 


V 


To order by mail: 

Send $2-1.95 plus $4.00 shipping 
and handling to: 


Finding just one or two ideas 
that help you gain more busi¬ 
ness will be worth hundreds 
or thousands of dollars. You 
already know how to be a 
good I )J. Now make an 
investment to improve your 
sales and marketing skills. 
Call now. 

Full 1 Year Unconditional 
Money-Back Guarantee 

To order by phone 
with Visa or MasterCard call: 

1-800-892*4060 Ext. 107 

(24 hours) 

In Canada call 
603-894-4060 Ext. 107 


VIDEOSTAR • Suite 107 • 5 Autumn Lane • Merrimack, NH 03054 






a 



Send ‘em a 


of the 




4UT 


High quality, 2-color copies of this 
year’s Top 200 are now ready! 

Use ’em: 

• To lock up tough prospects 
• As an on-location promotional tool 
•Asa guide for your DJs! 

Order today-Top 200 reprints are sold 
only in sets of 25 for just $20 ppd. (NYS 
residents-add 8% tax) Send name, 
address & payment to: 

Mobile Beat Top 200 Reprints 
P.O.Box 309 

Easl Rochester, NY 14445 


“I give all my prospects a Top 200 
list...they appreciate knowing they have 
input into what music will be played! 

Art Bradlee, Binghamton, N. Y. 
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Dance Top 40 courtesy of Dance 
Music Authority- 708-614-8417 


lille i UPM i 


Artist'Label 











!. Everlasting Love (125).. 

.Gloria Estefan/ Epic 

2 Keep Givis' Me (122). 

.Ce Ce Penisiorv' Columbia 

3. Never Get Enough 1125}. 

.Water! il lies/ Sine 

4. Saturday Night (127).. 

.Wliigfield/ Atlantic 

5. Creep (94). 

.TLC / LaFace 

6, Control (var.)...... 

.Traci Lords/ Radioactive 

7. Colton Eye Joe 11 1 8).... 

V 

8. Bedtime Story (125). 

.Madonna/ Maverick 

9. This Is How (1051. 

.Moniel Jordan/ RAL 

10. Close To You (136).. 

.Fun Factory/ Curb 

11. Come Back i-). 

........ London Beat/ Radioactive 

12. Promise Me Nothing (125)... 

.. Repercussions/ Reprise 

13. Take Control (132}. 

.D.1 Bobo/ CMC 

14 Spend Some Time 1123)............... 

.Brand New Heavies/ Delicious 

15. Big Poppa (80).. 

. Notorious B I G./ Bad Boy 

16. So Excited 1 123) . 

. M-People/ Epic 

17. What 1 Need 1 121) . 

. Cnslal Waters/ Mercurv 

<# 

IS. 1 Love Saturday 1 136) ... 

.. Erasure/ Mute 

19. Everytime vou Touch Me (137) ... 

. Moby/ Elcklra 

20. Thank vou (95) . 

. Boxy 11 Men/ Motown 

21 Don t You Wanna Know 1 1341 . 

.. Abigail/ ZYX 

22. Baby t90) . 

. Brandy/ Allan tic 

23. The Rhythm Of The Night (130) . 

.. Corona/ EastWest 

24. It's Aiwa vs vou (120) . 

.. m 

. George Umond/Timber 

25. Dial A Jam (-} . 

. Coolio & The 40 Thera/ Tommy Bov 

26. Atomic 1128) .. 

. Blondie/ Chrvsalis 

27. You Got Me Rocking 1 -).... . 

. Rolling Stones/ Virgin 

28. Kitty Kitty (133) . 

.69 Boys/ Rip It 

29, Funkv Melodv (120).. 

* 

.. Stevi B/Thump 

30. Can You Give Me Love (-).. 

.. Rhythm Method/ ZYX 

31. Be Happy (94). 

.Man J. Bliee/ MCA 

* <fer 

32. Color Of My Skin (121). 

.Swing 52/Cutting 

33. Even Day Of The Week (*)., 

..Jade/ Giant 

34. Who’s Gonna Luv Me (-).. 

.K. London Production/ Columbia 

35. Call Me (121). 

.Dee-Lite/ Elcktra 

36. Rodeo (136). 

.95 South/ Rip Ii 

37. Moldin' On (123).. 

.. Camille/ Fortune 5 

38, Whigele In l.ine (-). 

.Black Duck/ Radikal 

39. Get Down (94).. 

.Craig Mack/ Bad Bov Ent 

40. Happy Man (121). 

.Michael Watford/ EastWest 



AFTER E DECADES OF THE 
"FAMILY AFFAIR” 

JACK THE RAPPER PRESENTS 


Atlanta 


v JULY 14-15TH, 1995 
GEORGIA INTL. CONVENTION CENTER 

ATLANTA, GEORGIA 


AN INDUSTRY CONVENTION DEDICATED TO 
THE CELEBRATION OF MUSIC: 
BREAKING NEW TALENT, EXCHANGING IDEAS 
AND INFORMATION^AND EXPANDING YOUR 
NETWORKS FROM NATIONAL TO 
INTERNATIONAL. 

FOR SALES/MARKETING INFO CALL THE JTR NY OFFICE AT: 
TEL (212) 460.8011 • FAX (812) 480.8512. 

FOR REGISTRATION INFO CALL THE MAIN OFFICE AT: 

TEL (407| 897.6959 • FAX (407) 897.6884 

FOR SHOWCASE INFO CALL RIVERS PRODUCTIONS AT: 

TEL (404) 872.5577 • FAX (404) 872.26B8. 

FOR SEMINAR PROGRAM INFO CALL ERNEST HOLLOWAY AT: 
TEL (404) 394.0707 • FAX (404) 671.9213. 

FOR "TRACKIN' WITH THE FUTURE STARS" USIGNEO ARTISTS CALL 

BILLYE LOVE AT THE MAIN OFFICE. 





to 








tMISK * WV \OnMV* 9^4* , . 

MW*', 
you’!' t*« 

•gffl S^ SasSg 

iSo-SM-" 14 


*o«* * 

S«*££L» H19 

,j.t^isss 


^ * ttAT.OHA L 


»’-o s14 


Mobile Beat June July 1995 103 






















































































Wynn Jackson ol 
Country Club 
Enterprises, host 
of the 1995 
CDMS, takes the 
stage to int 
next sha 









P i 


ance instructors, choreographers, artists, record 
lives, and dance club owners gathered in Nash- 
enn. April 2-5, for the Country Dance Music Seminar. 
Hosted by Country Club Enterprises, a top country record pool. 
CDMS high points included panel presentations on topics such 
as dub operations and management, programming lor the 
dance floor and marketing music through dance clubs. High¬ 
lighting the four day event were nightly live 
presentations by the hottest up and coming 
country artists and the annual awards pre- 
sentation at the Wildhorse Saloon hosted 

^__ 

by Joe Diffie {telecast on cable's Nashville 
Network). While there was plenty of dis¬ 
cussion and debate about country dance 

m 

mixing, performing, and technique, the con¬ 
sensus was that the event was huge success. 
Look to future Country Dance Music Semi¬ 
nars to maximize the influence of country 
dance on country music into the next cen- 

m 

turv. 


Mobile Beat congratulates all 
the DJs, dance instructors and 
choreographers nominated for 
a Country Dance Music 
Award. Special congratula¬ 
tions go to Sue Lipscomb who 
choreographed the dance of 
the year: the “Watermelon 
Crawl." Other dances nomi¬ 
nated included ‘‘Baby Likes to 
Rock It!" choreographed by 
our own "Hillbilly 1 ' Rick Meyer 
(and introduced in last De¬ 
cember/January’s issue), 
"Honky Tonk Twist" choreo¬ 
graphed by Max Perry to the 
Scooter Lee song of the same 
name, "Long Legged Hannah" 
by Parry Spence, “Electric 
Cowboy" by Carter Butler and 
the "Indian Runner" by Julie 
Welth. 


L 




Send information to Cued Up. c/o Mobile Beat, 
P.O. Box 309, East Rochester, NY 14445-0309. 
Include name of evert, date, location and phone 
number for information. Information should be 
received at least two months prior to event. 


May 12-13 

Jack The Rapper’s Music Expo-Fest 
Georgia Int’l Convention Ctr. 

Atlanta. GA 212*460*8012 


June 17 

Music Convention & DJ Contest 
Downtown Marriott 
Orlando, FL - 407*246*6555 


June 25-27 
Nightclub & Bar Show 
Cobb Galleria 

Atlanta, GA - 601*236*5510 

July 15 & 16 

NAMM Summer Session 

Nashville. TN - 800*767*6266 

August 28-31 
DJ Expo 
Trump Regency 

Atlantic City. NJ - 516*767*2500 

September 6-17 
S.O.S Fail Migration 
(Beach & Shag Music festival 
N. Myrtle Beach, SC 

October 22-24 
ON TAP 

A.C. Convention Center. 

Atlantic City. NJ 
800-829-3976 


November 18-20 
LD195 

Miami, FL. 212*229*2081 
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Crown • Yorkville • Community • Shure • EAW • Rane • Ashley • Martin 


THE TO PI lA fOUHD & 1I6IITM0 

Come in and check out all kinds of Sound and Lighting from Most of the Top Manufacturers 


THE PROFESSIONAL 
DJ'S CHOICE! 

Lef our professional DJ’s help 
you make an educated purchase so 
each piece of equipment you buy makes 
you money without costing you a fortune. 

Top Hat Productions can design and 
install any sound, lighting, or video system 
for any budget. Featuring: 

Runco Professional Video Projectors. 


„OUND. ,, 


WE CARRY A FULL LINE 01 

CARPETED & ATA 
STYLE CASES 

AND CAN CUSTOM MAKE 
r ANY CASE TO ORDER. 


TOP II fIT 


Full Service 
Rental Available 

in all types of sound and lighting. 


GRAND OPENING SPECIAL 

CROWN 

POWER BASE2 

FOR ONL Y 

$ 549 00 


4DOw/4il 


CfQWO 


\ L * 


I 


} 


7 


•> 


Located at 4182 Victory Blvd, Staten Island, NY 10314 

(Comer of West Shore Expressway Service Road and Victory Blvd, next to the UA Theaters) 


LOTS OF GIVEAWAYS FROM 
OUR MANUFACTURERS 


c drry £ 


■’•"SKSSf 


Visa & Mastercard • NYC call 718-370-8566 • Mail Order Welcome 




BBE 


MTX Stanton 


Runco 


Cerwin Vega 


Ness 


BullFrog • Knight • American DJ • Rolls • Ultimate and much more! 
























Call Today! >r Toll Free: 1-800-992-9039 
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TOP SELECTION * SUV WAREHOUSE DIRECT * PAST SERVICE 


® s )fa 


1 / 


NUTECH COGS (VOL. 1-14) 14.95 EA. 
TIP TOP CDGS (ALL VOLSJ 14.95 EA. 
DK CDGS (ALL VOLUMES) 16.95 EA. 
PIONEER LDS (VOLJ26 ONLY) 49.95 
CHRISTIAN KARAOKE (NEW) CALL 


•* • < * 


BMB CD-G1 NINJA COG PLAYER 
DIGITAL KEY CONTROL & ECHO 
MULTIPLEX * SUPERIMPOSE 
INCLUDES FREE CD+G! 


GMR-800B 

1-RACKMOUNTED DUAL CHANNEL WIRELESS RECEIVER 
W/1-HANDHELD MICROPHONE & 1-HEADSET 
MICROPHONE W/BODY PACK! On/> $379 
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imwmmm tags urns 

CMM CHOSTUH BUCK CHS IS SOWS 

m ocutwit CKnawos 

itoGM rop m ms to songs 

fctDC A< CDGS fO ^ONuS 
NSOt IMGXST4£ CDGS 1? SONGS 

m m mm cm is m> to low to quote 

woe ttSHvuu (ks is scPkGi mi 

s ^MKonmsBHsn if sms uu 

iTMlOTKimSIiM Sff SPECIAL 

rartramsiiMs ull 

%m SOWBOfiOraSlSM ULL 

SJCDG SIMif IT CE>3S IB SDi&S ULL 

m it w ms n sons $ 19.95 
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MVlD AEUOW IfSK l USED DISCS 24 SONGS $39.95 
HID IIKCDO USII DISCS 2D SHIES (ALL 

HUD HLI1ECH LtSEt DISCS 12 SflHK SEE SPECIAL 

PEL PUN Ell USE! DISCS 2t SOk&$ SEE SPECIAL 

SPLD SP USII DISCS 22. S0H3S (ALL 

SEID SUPttlf [A51I CISC'S 14$0*55 (ALL 

rm HP top USED DISCS 12 SOWS (ALL 

LPELD DUST USEI DISCS 79 SCHtS (ALL 
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IUIMJQ 50MECI LI USC UCISPKUU $29? 

mim sthieci ci d k m an 

NC8I-5Q SOfliCt Cl> DISC ttd S9t 

M1ENM3I) J&flEU LI DISC MCI CALL 
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pmiik raxm m m\ puter hot mm\ 
ptuv-Hfl mm :d/io mt m\ mi call 
m^uiPLDiLicENyidrum call 

mm miNEii 3 mmi ekuiei call 

PUfiJ-SMI flOM(IT CPC* JJ rUt£8 DJ S CHOICE 

mm mmmk aim special closeout 
iKWW«TAJECCDgl*i4Afifrme au 
AW75 R Cl ItftiUE cm 

il-GJJ HITACHI 6*1 CDS PUTT! LOWEST PIKE! CALL 
JM-GI&T M (DG FLAYER GREAT RENTAL MACHINE 

Mimici HiMcciJO 13 erse Cl into loa:ef mi 

JKtlMM NIEKODJ M DISC t| (OMMAsDEi $400 
1(061 SIKlQEiQ PC I'LEU CM PI ATE I LOWEST PRICE 
11X^70 CDS PLAYER Wmi UL! 

1 WJO-6 HAITI UK PUTEI l/TOUTO S299 
7fH7CG TEIISM CIS PUTEI V'MHillf CASSEUf CALL 
VH YfHWIEI CK PLATE! W/CASSEJTE CALL 



mi] UHitlM ILITIHG All W/CASSEEft CALL 

mn mm jiuk am? ido low to quote 

MMX) 601M0V Dim UU> SPECIAL PURCHASE 
IIEMOMEKNPfOCESSOt 1IST iUT 

HIM 5MICHO mClSSAE CALL 

Xllll ECHO PROCESSOR V/DHIAE KEY COMIEOt W 
NH1T lOttftlQli MIXING LtP tf 'CASSETff HEW 
mn\ IflOf+lOli MltlSG LVP HEW 

nrum mum - mi m owjrcsj 
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N3-440 DEAL SI IS* STOSS Hit NEW! 
CM ALOUD! SPUdPS iSffl (Ml) 

ffPfC MOLDING KACAfT) 

n-cu-sTi iehius m speaieis cfaiii 

IHUE! MS HEIH2 SPE1IEI COUCTDI 
IPQ J'M tENIDJ HEW SPEA(EI) PAlii 
OOILIi-3 IEHIUS HEN! SPEAIEIS PAIPI 
HCS-WH i-m NW SPEAIEIS (FAIil 
kCSU?0 ?Mf 2DWSKUEIS (Mil) 

ACS II7S 2-BII l/C# SPEAIEIS (PAID 
W-75IV 2-Ml ?5C» SffA«IS Ifi'PI 
WSA-200 FAALSA12' 2WAI SPEAIEIS (PAID 


$399 
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HAS-IDO CLLHIlff MU EDI Stilt SUP 

ES-3DIIIIPDO S?[«EI STUDS S29 

IRUll-ADCt SLIDE *01U SPUIii SiACIII CALI 

uusM-isai scan «owi spehei iucm cili 

SUDD MHIIOISPEAIEI HDUHIlItt SPECIAL $19 
UUIC-C7I UlEm IICICPK3SE STUD $24 

IUK-771 EtaODAt inCKPKM STASfi CALI 

JLN(-4St ONE-HAM lUtPHOHi STAND CALI 
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SIEI1N EEHIN lltEBIIT MIBESS U $1*9 

(BH2C D! ill EDA. CiiHHE. INElESS CALL 

ISWD SLIDE! KfTISITI (ALE 

15-235! SMIt S' Mil UMIL CALL 

511*360 SEMI UAL (1 V/2-UMD »ICS CAU 

{il'SCOI SIN 1DJIL Ei n Pl-HILKET 
t I-HIKHEID DC ' SPICIA1 $379 

{(■HIOSIP'.iSttElMlni AIEUSS $119 

5NH-IMII SEMI SADIE LAIilHl 
KLOSET H1E1ESS 5219 



(C-390DI DAL CASES CALL 

(C 3D CDS NAS 121 HE UltTIHS CASE NEW! $99 

KUIIQIE CDS SOISBOOAS CALL 

PINitt lASIt DISC SONtiOCKS NEW! CALL 

US-30 USEI DISC KSIOiEI III CALL 


US-20 CDS IESTCIE! (IT 


SAVE TOUR CDS! 



NI.1K 



« 3331 MU310 NKIOPDOHE SAVE tIG $49.9 S 
HC-SSl IIUDDO ll(H CUD: * CIO s HNf (All 
HU315 NIK DIDO PtOEESSIOHAL MlttOfWIf SPECIAL 
tl-AOMIOl A2D30 DllAVlC AUCIOWrOAil S4S 
HHPIESO A20CC DtAANIC NiLIO’HONE CALL 
H-10N1D2 A2CCD MK N/tn (ON t DIKE MOtE $SD 
DM4Q1C PIONEER NICI3PD0HE $7$ 


CAU FOR FRBE SONG LIST 
AND NEW 1995 CATALOG! 

ORDER HOT LINE 

1-800-992-9039 

CELEBRITY 

SING-ALONG SYSTEMS 

11850 FOOTHIU BLVD., SYUUR, U 91552 
INFO: 818 - 561-1180 • FAX: 318 - 366-6194 

LiiHurfyii t [i-iJirtisFitj iiju; r^pd r$«uiftupwum 
Lit iiitK nm md wuionan iJiMa i [-uu *iT*A]fjr unci 
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The ClubLight 250 represents the latest in intelligent light 
design. Using powerful RISC chip technology, the ClubLight 250 
offers all the features you'd expect from a high oerformance 
intelligent light but not the high price usually associated with it. 

Equipped with seven rich dichroic colors plus white and five great 
gobos, the ClubLight 250 gives you all the tools you need to 
program a visually stunning show. But the ClubLight goes even 
further than that. With its internal microphone it can run its own 
show from the programs included in its memory. In fact, there are 
four groups of internal programs, and the ClubLights can be set 
to respond to any of these groups for complete flexibility. Add to 
this the ability to strobe and dim the ClubLight as well as a lamp 
life extender switch, and you’ve got the most cost effective intelli¬ 
gent light on the market! 




MLSC, INC. • 8000 MADISON PIKE • MADISON • AL 35758 • USA 

TEL +1 205 461 8000 • FAX +1 205 461 7708 



















^ 0 % 

o° Hi 


Mi « 


presents the 








y 
m 













“An Unintelligent Light with an Intelligent Effect!" 












The all new Sphinx 2™ by Dp™ , is an 

“Unintelligent” light that creates an Intelligent effect. The 
Sphinx 2™ can be individually operated by its own internal 
microphone, or synchronized in a master/slave mode, thus 
creating an intelligent light show effect at a fraction of the 
cost. With no controller programming headaches, the 
Sphinx 2™ is easy to use. Just plug it in and turn any event 
into a high quality lighting show. Its excellent optics and 
vibrant colors make the Sphinx 2™ one of the HOT new 
effects from “A company you can trust!” 'Dp™ 

continues to bring “Quality, Affordable, and Reliable" 
products to life. 




Quality, Affordable , & Reliable 
Products! From A Company You 
Can Trust! rftHemea* 
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X/Y MIRROR MOVEMENT 
7 COLORS PLUS WHITE 
7 COBOS 
SOUND ACTIVE 
SYNCHRONIZES IN A 
MASTER/SLAVE SERIES W/ 

9 PIN COMPUTER CABLE 
ZB-EXY 82V 250W LAMP 
FAN COOLED M.S.R.P. ONLY 

$629.00 
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For Your Nearest Authorized Dealer, 
A FREE Catalog, & A FREE r4me*ic«.* 

Collectors Pin, Call Today! 

800-322-6337 







© 1995 j4m&Ue<ZH, Sujtfiitf. 


Price & Specifications subject to 
change without notice. 

Dealer price may vary - Pricing is in U.S. Dollars 

Distributed in Canada by Sounds Distribution 

( 416 ) 299-0665 

, &4 90040 TtS/l 


















